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Town of New Castle Administration Department
450 W. Main Street Phone: (970) 984-2311
PO Box 90 Fax: (970) 984-2716
New Castle, CO 81647 www.newcastlecolorado.org

New Castle Town Council Work Session

Tuesday, May 7, 2019, 6:15 p.m.
1. Revenue Discussion

Agenda
New Castle Town Council Meeting
Tuesday, May 7, 2019, 7:00 p.m.
Starting times on the agenda are approximate and intended as a guide for Council.
The starting times are subject to change by Council, as is the order of items on the agenda.

Call to Order

Pledge of Allegiance
Roll Call

Meeting Notice
Conflicts of Interest
Agenda Changes

Citizen Comments on Items not on the Agenda
-Comments are limited to three minutes-

Consultant Reports
Consultant Attorney
Consultant Engineer

Introductions: Officer Charles Bierbaum & Administrative Assistant Bart Mendoza

Items for Consideration

A. Consider Resolution TC 2019-8, A Resolution of the Town Council of the Town
of New Castle Adopting a Directory of Fees and Charges for the Town
(Amending Section 2(b)): Impound fees (7:05 p.m.)

B. Consider Resolution TC 2019-9, A Resolution of the Town Council of the Town
of New Castle, Colorado Adopting New Castle Rides and Reggae Festival as an
Official Town Function (7:20 p.m.)


http://www.newcastlecolorado.org/

C. Executive Session Executive Session (1) for conference with Town Attorney
for purpose of receiving legal advice on specific legal questions under C.R.S.
Section 24-6-402(4)(b); and (2) for purpose of determining positions relative
to matters that may be subject to negotiations, developing strategy for
negotiations, and/or instructing negotiators, under C.R.S. Section 24-6-
402(4)(e) concerning water rights (7:40 p.m.)

D. Direction: Microgrid Contract (8:00 p.m.)

E. Discussion: Downtown Plan (8:15 p.m.)

F. Consent Agenda (8:30 p.m.)
Items on the consent agenda are routine and non-controversial and will be approved by one
motion. There will be no separate discussion of these items unless a council member or citizen
requests it, in which case the item will be removed from the consent agenda.
April Bills of $429,555.09
Capital Deli Hotel & Restaurant Liquor License Renewal
Elk Creek Mining Company Hotel & Restaurant Liquor License Renewal

Staff Reports (8:35 p.m.)
Town Administrator

Town Clerk

Town Planner

Public Works Director

Commission Reports (8:40 p.m.)
Planning & Zoning Commission
Historic Preservation Commission
Climate Action Advisory Committee
Senior Program

RFTA

AGNC

GCE

EAB

Council Comments (8:50 p.m.)

Adjourn (9:10 p.m.)



"Town of New Castle Office of the Town Administrator
450 W. Main Street Phomne: (970) 984-2311
PO Box 90 Fax: (970) 984-2716
New Castle, CO 81647 www.newcastlecolorado.org

Memorandum
Date: May 2, 2019
To: Mayor and Council
Subject:  Council Agenda Item - Changes to the Directory of Fees

From: David Reynolds

Purpose:

The purpose of this agenda item is to consider a resolution concerning proposed fee changes within the Town’s
Directory of Fee’s and Charges. Recent changes to the availability of facilities which have the capacity to house and
care for impounded dogs has caused our Police Department to make changes to how they handle stray dogs.
Police Chief Tony Pagni will present to Council a brief explanation for the need to change the Town’s fees for
impounding and housing of stray dogs. Based on Chief Pagni’s explanation of a need for change to the fees, Council
may consider a resolution to adopt new fees for Animal Impound.
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TOWN OF NEW CASTLE
RESOLUTION NO. TC-2019-8

A Resolution of the Town Council of the Town of New Castle Adopting a
Directory of Fees and Charges for the Town.

WHEREAS, Town of New Castle Ordinance 2007-11 adopted a schedule of fees for Town
services; and

WHEREAS, due to changing circumstances, certain fees in the current fee schedule are
not necessarily reflective of current conditions; and

WHEREAS, the Town Council wishes to adopt fees that reflect current conditions.

NOW, THEREFORE, BE IT RESOLVED by the Town Council of the Town of New Castle,
Colorado:

1. The Town Council adopts the foregoing recitals as findings of fact and
determinations of the Council.

2. The Directory of Fees and Charges attached to this resolution as Exhibit A is
adopted until such time as it is altered by resolution.

Introduced, Read and Adopted at a Regular Meeting of the Town Council of the Town
of New Castle, Colorado, on May 7, 2019.

TOWN OF NEW CASTLE

Mayor Art Riddile
ATTEST:

Town Clerk Melody L Harrison, CMC
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Directory of Town Fees and Charges
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Section 1: Administrative Services
A) Photocopying
1) Customer documents

a) Black & white COopieS.....covviiiiiiii i $0.25 per page
D) ColOr COPIES e eeea $0.50 per page
2) Town documents — see Section 14: Town Records
B) Fax
1) Send to local phone number ..o, $0.25 per page
2) Send to long distance phone number .......................... $0.50 per page
3B) RECEIVE e e $0.25 per page
C) Notary Public
1) FOr TOWN reSIdeNtS ..ottt eeeeeees no charge
2) FOr NON-residentsS.......ccooiiiiiiiii i $2.00 per document
D) Administrative Staff Time ... $45.00/hr



Section 2: Animals

A) Dog Licenses
1) Unneutered male or unspayed female ........................ $25.00 per year
2) Neutered male or spayed female .......................oo... $10.00 per year

B) Impound Fees

1) DOg Or Cat...cceeiiiiiiiiiiii e $120.00 Initial Intake/Day one
.................................................................. $20.00 per day thereafter
2) Other animal ........ccoooiiiiiiiiiiee. . $120.00 Initial Intake/Day one
.................................................................. $20.00 per day thereafter



Section 3: Building Permits

A) Valuation of Structures

The building valuation for all permit fees shall be based on the following

table:
Structure Type Material Cost per Square Foot
Apartment Houses Masonry $116.44

Improvements

Wood Frame $110.68
Auditoriums $164.62
Banks $133.67
Bowling Alleys $141.92
Churches $164.62
Convalescent Homes $140.08
Dwellings Wood Frame $120.75

Masonry $116.44

Basement (unfinished) | $22.45
Fire Stations Demonstrated Value
Homes for Elderly $140.08
Hospitals Demonstrated Value
Hotels & Motels $141.65
Industrial Plants $140.08
Jails $159.71
Libraries $127.52
Medical Offices $127.52
Offices $127.52
Private Garages Wood Frame $47.80
(unfinished)

Masonry $47.80

Car Ports $40.00
Public Garages $47.80
Public Buildings $127.52
Retail Buildings $133.67
Schools $147.30
Service Stations Demonstrated Value

Canopies $47.80
Theaters $162.21
Warehouses $68.57
Decks & Porches $22.45
Commercial Tenant $22.45




B) Building Permit Fees

Total Valuation Fee
$1.00 to $500.00 $23.50
$501.00 to $2,000.00 $23.50 for the first $500.00 plus

$3.05 for each additional $100.00,
or fraction thereof, to and including
$2,000.00

$2,001.00 to $25,000.00 $69.25 for the first $2,000.00 plus
$14.00 for each additional
$1,000.00, or fraction thereof, to
and including $25,000.00
$25,001.00 to $50,000.00 $391.25 for the first $25,000.00
plus $10.10 for each additional
$1,000.00, or fraction thereof, to
and including $50,000.00
$50,001.00 to $100,000.00 $643.65 for the first $50,000.00
plus $7.00 for each additional
$1,000.00, or fraction thereof, to
and including $100,000.00
$100,001.00 to $500,000.00 $993.75 for the first $100,000.00
plus $5.60 for each additional
$1,000.00, or fraction thereof, to
and including $500,000.00
$500,001.00 to $1,000,000.00 | $3,233.75 for the first $500,000.00
plus $4.75 for each additional
$1,000.00, or fraction thereof, to
and including $1,000,000.00
$1,000,001.00 and up $5,608.75 for the first
$1,000,000.00 plus $3.15 for each
additional $1,000.00, or fraction
thereof

C) Plan Review Fee........ooiiiiiiiiiiiiiii i 65% of building permit fee



D) Other Fees

Other Inspections Fee
Inspections outside of normal business hours (minimum
charge 2 hours) $65.00/hr*
Re-inspection fees (minimum charge 1 hour) $65.00/hr*
Inspections for which no fee is specifically indicated
(minimum charge ¥z hr) $65.00/hr*

Additional plan review required by changes, additions or
revisions to plans

For use of outside consultants for plan checking and
inspections, or both

Actual cost**

*QOr the total hourly cost to the jurisdiction, whichever is the greatest. T
supervision, overhead, equipment, hourly wages and fringe benefits of t

his cost shall include
he employees involved.

**Actual costs include administrative and overhead costs.

Basement finish on existing structure $450.00
Re-roofing of one building or structure $65.00
Lawn sprinkler $50.00
Fence $50.00
HUD Manufactured Home Installation Permit $375.00
HUD Manufactured Home Plan Review $275.00
Installation of mechanical appliances $70.00
Mechanical systems: addition, alteration or remodel

(includes 2 inspections) $70.00
Mechanical systems: new construction residential or

commercial $70.00
Water heater installation and inspection $60.00
Plumbing systems: new construction residential or

commercial $70.00
Plumbing systems: addition, alteration or remodel

(includes 2 inspections) $70.00




Section 4: Business and Contractor Licensing

A) Business Licenses

1) General BUSINESS LICENSE ...ooviiiiiiiiiii i,

2) Special Business Licenses
a) Adult Entertainment Establishment Licenses

Adult Entertainment Establishment License -

Initial $1200.00
Adult Entertainment Establishment Employee
Permit - Initial $75.00

Adult Entertainment Establishment License -
Renewal

$600.00 per year

Adult Entertainment Establishment Employee
Permit - Renewal

$50.00 per year

Adult Entertainment Establishment License -
Transfer

Non-Transferable

b) Arborist LiICENSE ...
c) Special Event Business License...........ccceviiaannn..

e) Contractor Business License ............cccoviiiiiinn..




Section 5: Cemetery

A) Burial Plots
1) FOr TOWN resSidentsS.....ooooiiiiiiiiiii i $400.00 per plot
2) FOr NoN-residentS.......cooiiiiiiiiiii e $650.00 per plot



Section 6: Historic Preservation

A) Fee to Appeal Historic Preservation Commission
Decision Regarding Acceptability of Application
for Building or Demolition Permit...... ..o



Section 7: Land Development
A) Annexation

Acreage Fee
Less than 5 acres $625.00
5 to 35 acres $2,250.00
Over 35 acres to 100 acres $3,550.00
Over 100 acres $6,500.00
B) Conditional Use/Special Review Use Permit.............cccoviiiiinne... $275.00
(@3 I 0o o [o o 8 11 0T 1] o o T $275.00
D) Floodplain Development Permit.........ooooiiiiiiiiiiiiiiiiiiiiiiiiiaaaaaas $150.00
E) Grading Permit ........ooiiiiii i e $125.00
F) Lot Line Adjustment/ DissOlUtion ..........oooiiiiiiiiiiiiii i $175.00
G) Lot SPlIt e e $275.00
H) Mobile Home Park Permit .........cooiiiiiiiiiiii e e $275.00
) Planned Unit Development™*
Application Fee
Sketch Plan $400.00
Preliminary Plan or Master Plan $660.00
Final Plan $350.00
J) Site Specific Development Plan (vested property rights).............. $500.00
K) Subdivision*
Application Fee
Sketch Plan $400.00
Preliminary Plat $660.00
Final Plat $350.00
Amended Plat $300.00
Minor Subdivision $285.00
I Y= Y = o T $165.00
M) Zoning AMENdmMENT ..o $275.00
N) ZONING — REZONING .t niiiei et eenas $275.00
O) Interest on Delinquent Land Use Application Costs ......... 1.5% per month
P) Cash Payment in Lieu of Parkland Dedication........... $120,000.00 per acre
Q) Fee to Appeal to Board of Zoning Adjustment ............ccccevveeen.... $175.00

*In the case of combined PUD/subdivision applications, only one fee shall be required.



Section 8: Liquor Licensing
A) Application Fees

1) NEW LICBNSE ..ttt ettt e e aannes $1000.00
2) New License with concurrent review by state ....................... $1000.00
3) Transfer of OWNEership ... e $750.00
4) Annual RenNewal ... $100.00
B) Annual License Fees
) T A I T =Y g 1= $41.25
2) BEer & WINE LICENSE ...ttt et e eas $48.75
3) Brew-Pub LICENSE.. ... e $75.00
4) Distillery PUD ... $75.00
5) ClUD LICENSE ... e e e $41.25
6) Hotel & Restaurant LICENSE.....cvveiiiiiiieiiii et $75.00
7) Hotel & Restaurant License with optional premises................... $75.00
8) Liquor Licensed DrugsStore ......oviiiiiii e eeaaaens $22.50
9) Lodging & Entertainment LICENSE .....cooviiiiiiiiiiiiiiii i $75.00
9) Optional Premises LICENSE ...ccviiiiiiiiiii e eeeaaaaaaas $75.00
10) RaACEtraCk LICENSE. ... e $75.00
11) Retail Gaming TAVEIN ..ot e e e aaanas $75.00
11) Resort CompleXx LICENSE ...oviiiieiiiiii et eeeaaaaes $15.00
12) Retail 3.2% Beer ON PremiSesS......ciiiiiiiiiiii i $3.75
13) Retail 3.2% Beer Off Premises ......coooiiiiiiiiiiiii i $3.75
14) Retail 3.2% Beer On/Off Premises .......ccviiiiiiiiiiiiiiiiiiiii e $3.75
15) Retail LiquOr StOre LICENSE. .. .uuiiiiiiiiie e aeaaas $22.50
16) TAVEIN LICENSE ..ttt e e e aaaaas $75.00
17) Vintner's Restaurant .........cooiiiiiiiiiiii i eeaas $75.00
C) Special Event Liquor Permits and Other Permits

1) Alcohol Beverage Tasting Permit ..........cooiiiiiiiiiiiiiiiiiiiieeeeenn $25.00
2) Art Gallery Permit ......c.ooiiiii i e $3.75
3) Art Gallery Renewal Application.........ccooiiiiiiiiiiiiiiiiiia e $100.00
4) Bed & Breakfast Permit.......cccooiiiiiiii e $3.75
5)

7) Mini Bar Permit with Hotel/Restaurant license ......................... $48.75
8) Special Events Permit (LiQUOK) .....oeiiiiiiiiiii i $50.00
9) Special Events Permit (3.290) ...ciiiiiiiiiiii i eeeiaaee $50.00
10) Temporary Permit ........cooiiiiii e $100.00
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D) Other Liquor-Related Applications
1) Addition of related facility permits to

existing Resort Complex LICENSE ....oviiiiiiiiiiiiiiei i $100.00
2) Change of Location.........ceiiiiiiiiii e $750.00
3) Corporate/LLC Change ......c.cceeeiieeeeeeaaaanns $100.00 per person
4) Hotel/Tavern Manager’s Registration............cccevviiiiiiieniiiinnnnn. $75.00
5) Late Renewal Application.........oooiiiieiiiiiiiii e $500.00

11



Section 9: Parks, Open Space, and Trails

A) Recreational Facilities Development Fee

B) Private Encroachment Permit

1) Application Fee

2) Fee to maintain property

encroached upon

C) Special Event Permit Fee

D) Park Amenity Memorial Fees

Event of 25 to less than 40 people:
Event of 40 to less than 100 people:

Event of 100 to less than 500 people:

Event of more than 500 people:

12

................................... $500.00

.................................... $150.00

To be set by Town Administrator

$25.00 per day
$25.00 per day
$50.00 per day
$100.00 per day

............ To be set by Town Council



Section 10: Police Department Fees

A) Vehicle Identification Number Inspection

1) FOr TOWN reSidentS .. ...ttt eaaaas $20.00

24 B ao ] g g o] o B =YY (o (=Y o | £ PP $30.00
B) Fingerprints

1) FOr TOWN reSidentS. . ...t eeaaas $20.00

2) FOr NON-TeSIAENTS ..o et eeeeee e $30.00

C) Police Reports
NOTE: Criminal Histories are referred to CBl — www.cbirecordscheck.com

1) Application for Police Reports (inc. first 2 pages) .....cccccvvvvveenn.... $5.00
2) For each page following first 2 pages .....oovvviiiiiiiiiiii i $.25
3) Records ChecCK . ... oo e $15.00
4) Crime RepOort (COPIES) wuvinniie et ee e e eeaaneeen $.25 per page
5) Research — Intensive Check.................. (15t hr. free) $30.00 per hour
() I AYeTed o (=Y o | = T=Y o T o $1.00
7) Photographs (digital) ........cooiiiiiiii $30.00 per CD
8) Application for Sex Offender LiSt ........oviiiiiiiiiiiiiiiiiiiiiiieeann $5.00
D) Fire/Fireworks Ban Exemption Permit ..........cccoevviiiiiiiiiiiiiiiiann.. $25.00
E. Sex Offender Registration
1) Initial RegiStration .........couiiiiii et eaaaas $10.00
2) Renewal, Information updates, etC. .......covviiiiiiiiiiiiiiiiiiiiiiiaas $10.00

F. Animal Impound Fees

1) Impound Fee ... Included in Dog at Large Citation

2) Daily Boarding .................. must pay Divide Creek Fees of $27 per day
G. Vehicle Tow & Impound Fee

) T 10 0T o Yo 1 T T = $40.00

2) StOrage FEe....uni i e Per Day $40.00

3B) TOWING FB .. ettt e et eaaeeas **$205.00

**Towing Fees are Charged by the Towing Company and are Subject to Change**

H. Parking Permits

1) 15t Permit, 2-week MaXimuUIM .......cceeiiiiiiiiii i eeie e eeaneens FREE
2) 2" Permit, 1-week MaxXimum........ccoiiniieiiiiii e $20.00
3) 3™ Permit, 1-week MaXimuUM ........oouiieiiiie i aeeeenens $40.00

I. Other Services
1) Breath Test (Portable Breath Tester Only) ..., $5.00

13



Section 11: Public Works
A) Fees for Use of Town Equipment

) T I T | o 1 I o $30.00 per hour

2) Heavy TrUCK ... $120.00 per hour

3) Light EQUIPMENT/TOOIS ..nneeeee e $50.00 per hour
B) Fees for Use of Town Labor

1) Maintenance 2 WOrKer ........oooiiiiiiiiiiiiii i $35.00 per hour

2) SUPEIVISOK ..ttt e e e ae e e eeeaaaaaaannas $45.00 per hour

14



Section 12: Sign Permits

$35.00 base fee, plus $2.50 for each square foot of sign area

15



Section 13: Recreation Fees

1) Park Shelter Fee ... $30.00 per 2 hours
2) Athletic Field Fee. ..o $60.00 per 2 hours
3) Community Center Rental Fees:
e Non-Profit/Govn't. Rate ..........ccooviiiiinennn... $25.00/hr. Small Room
e Non-Profit/Govn't. Rate .............ccviiieenn... $35.00/hr. Large Room
e Private Parties/General Public.................... $30.00/hr. Small Room
e Private Parties/General Public.................... $50.00/hr. Large Room

16



Section 14: Streets and Rights-of-Way

A) Right-of-Way Excavation Permits

D Permit .o $10.00 per square yard of right-of-way
22) B B 1=T o o 1] | S $90.00 per square yard of right-of-way
B) Business Parking Space Licenses........ccccvvvvveeenn... $20.00 per foot of curb

17



Section 15: Town Records

A) Duplication

1) Records in 8%2 x 11 inch format ......................... $0.25 per page, plus
Research & Retrieval Costs
2) Records in other formats....................... Actual reproduction cost, plus

Research & Retrieval Costs
B) Certification ..........ccooiiiiiiiiiiiiiee... $1.00 for each certificate and seal

C) Research and Retrieval Costs...$30.00 per hour (1%t hour free per statute)

18



Section 16: Water, Sewer, and Trash Removal Services

A) Utility Account Administration

1) Administrative charge for ownership change (transfer fee)........ $15.00
2) Administrative charge for adding tenant to account.................... $5.00
3) Utility hookup charge...... ..o estimated costs of labor,

materials, and other expenses
incident to the installation of
corporation stop, curb stop,

curb box, meter, remote readout,
and appurtenances, plus a 10 percent
administration charge

4) Short CheCK fEE ...nnn i e $15.00
5) Administrative charge for processing shutoff notice.................. $30.00
6) Delinquency charge on unpaid utility charges............cooiiiiiiiiiaan.. 1%
7) Disconnect charge for delinquent accounts ................cooiiiiina.. $50.00
8) Reconnect charge for delinquent accounts ..................ccociiea... $50.00
9) Charge to certify delinquent utility charges

TO COUNLY TrASUIEY ...ttt ettt et nnnees 10%
10) Disconnect charge for vacancy request.........ccooviiiiiiiiinnnnnnn.. $15.00
11) Reconnect charge for vacancy request.........ccceeeiiiiiiiinnnnn... $15.00
12) Reduced water charges for vacancy period............. $18.03 per month

plus charge for sewer

maintenance and operations

of $4.96 per EQR

13) Reduced sewer charges for vacancy period............... $32.61 per month,
plus charge for sewer

maintenance and operations

of $4.15 per EQR

14) Administrative charge for inactive water tap.............. $25.00 per year
15) Administrative charge for inactive sewer tap ............. $25.00 per year
16) Reconnection fee following disconnection

for violation of watering restrictionS..........cccevviiiiiiiiiiiiiiiiiaann.. $50.00

B) Water Meters

1) Water meter and accessories (3/4-inch) ..o, $260.00
2) Water meter and accessories (1-iNCh) ......ooiiiiiiiiiiiiiiiiiiiaes $380.00
3) Deposit for removal/testing of meter ... $75.00
4) Fee to reinstall water meter......... amount charged by licensed plumber

pursuant to plumber’s contract with Town
5) Service charge for water meter by-passing,
tampering or unauthorized metering..........cccceiiiiiiiiineennnnnn.. $1,000.00

19



C) Raw Water Service
1) For raw water diverted from
East Elk Creek via

Red ROCK DitCh ...coo e $5.90 per month
per 2,500 square feet (or part thereof)
of irrigated lawn or gardens

2) For raw water diverted from
Colorado River via
Colorado River Pumping Station

D) Water Rates

...$8.85 per month

per 2,500 square feet (or part thereof)
of irrigated lawn or gardens

(gallonsvgzlt’er;grsl?r?zer EOR) Monthly Water Service Charges
Users within Town Users outside Town

Limits Limits

Minimum monthly charge

Includes up to 12,000 gallons of water usage $28.63 $43.93

Each additional 1,000 gallons (or part

thereof) over 12,000 gallons, up to 20,000 $2.73 $3.95

gallons

Each additional 1,000 gallons (or part

thereof) over 20,000 gallons, up to 30,000 $4.25 $6.38

gallons

Each additional 1,000 gallons (or part

thereof) over 30,000 gallons, up to 40,000 $8.50 $12.15

gallons

Each additional 1,000 gallons (or part

thereof) over 40,000 gallons $9.65 $15.20

Monthly water service charges for the following “special users” only shall be

computed as follows:

Category of Special User

Monthly Water Service Charges

Users within Town limits in owner-occupied
residences where the owner is a senior
citizen

The minimum monthly charge, including up
to 12,000 gallons of water usage per EQR,
shall be $19.69 per EQR.

Charges for each additional 1,000 gallons
(or part thereof) of water usage per EQR
over 12,000 gallons shall be computed
according to the in-Town rate schedule set
forth in Subsection above.

20




Users outside Town limits in owner-
occupied residences where the owner is a
senior citizen

The minimum monthly charge, including up
to 12,000 gallons of water usage per EQR,
shall be $29.90 per EQR.

Charges for each additional 1,000 gallons
(or part thereof) of water usage per EQR
over 12,000 gallons shall be computed
according to the out-of-Town rate schedule
set forth in the water usage table above.

Schools

The minimum monthly charge, including up
to 12,000 gallons of water usage per EQR,
shall be $24.06 per EQR.

Charges for each additional 1,000 gallons (or
part thereof) of water usage per EQR over
12,000 gallons shall be computed according
to the in-Town rate schedule set forth in the
water usage above.

above

Vacant Property qualifying under item 12

63%0 of applicable monthly charges

E) Fees for No Meter and Broken Meters

Period

Surcharge Fee

For first month (or part thereof) without
water meter

$100.00 per EQR per month

For second consecutive month (or part
thereof) without water meter

$200.00 per EQR per month

For third consecutive month (or part
thereof) without water meter

$400.00 per EQR per month

For fourth consecutive month (or part
thereof) and each subsequent month (or
part thereof) without water meter

$500.00 per EQR per month

F) Sewer Rates

Category of
User

Monthly Sewer Service Charges

Users within
Town Limits

Owner-occupied
Residences where
the owner is a
senior citizen and
tenants who are
seniors and are
co-signers on the
account

The minimum monthly charge for up to 6,000 gallons
of water usage per EQR shall be $45.20 per EQR.

Charges for water usage over 6,000 gallons per EQR
shall be $6.18 per EQR for each additional 1,000
gallons (or part thereof).

All other users

The minimum monthly charge for up to 6,000 gallons
of water usage per EQR shall be $51.77 per EQR.
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Charges for water usage over 6,000 gallons per EQR
shall be $7.28 per EQR for each additional 1,000
gallons (or part thereof).

Users outside

Owner-occupied

The minimum monthly charge for up to 6,000 gallons

Town limits residences where | of water usage per EQR shall be $60.65 per EQR.
the owner is a
senior citizen and | Charges for water usage over 6,000 gallons per EQR
tenants shall be $7.69 per EQR for each additional 1,000
gallons (or part thereof).
The minimum monthly charge for up to 6,000 gallons
of water usage per EQR shall be $61.77 per EQR.
All other users Charges for water usage over 6,000 gallons per EQR
shall be $9.05 per EQR for each additional 1,000
gallons (or part thereof).
Vacant
Property
qualifying 63% of applicable monthly charges

under Section
13.16.050(A)

G) Fee in Lieu of Water Rights Dedication ..........cccccevviiiiiieanan.... $6,000.00

per Equivalent Residential Unit

H) Watershed Protection District Permit
1) Activity to take place on single-family residential property

a) Application fee.....ooii $150.00
(o)) 1Y o 1 1] | $500.00
2) All other activity
a) ApPliCatioN e .. .o $500.00
D) DEPOSIT. . e e $1,500.00
1) Trash Removal Service
1) Users in owner-occupied residences occupied by
one or more Senior CItiZENS .....oviiiiiii i $19.61 per month

2) All other users

$22.18 per month
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"Town of New Castle Administration Department
450 W. Main Street Phomne: (970) 984-2311
PO Box 90 Fax: (970) 984-2716
New Castle, CO 81647 www.newcastlecolorado.org

Memorandum
To: Mayor & Council
From: David Reynolds
Re: Council Agenda Item — New Castle Trails Resolution

Date: 5/2/19

Purpose:

The purpose of this agenda item is to discuss the New Castle Trails Group summer event. Rides and
Reggae will be held this summer on August 9™ in Ritter Plaza and on August 10%" in VIX Park as well as
on BLM Property to the North of Town.

This annual event is hosted by the New Castle Trails Volunteer Group for the purpose of bringing
attention to the Mountain Bike Trail System that extends into BLM Lands within easy reach of Town.
New Castle Trails volunteers have worked hard over the past several years to establish a growing
network of biking and hiking trails which help to serve our community members as well as visitors
from outside of the area.

As this event has grown in size and popularity it has reached a point where it is beginning to look and
feel like a celebration for the entire Town. The growing size of this event has also created questions
around potential personal liability exposure for its organizers which have been managing this event
under the umbrella of New Castle Trails Group which is a DBA of Roaring Folk Mountain Bike
Association. As this event is designed to be a celebration of the Town’s trail network, and bring
awareness to the Town’s expanding trail opportunities, the question is now being asked if it might be
reasonable to designate Rides and Reggae as an official Town Event.

The resolution found in this agenda item proposes the following:
4 Name the Rides and Reggae Festival as an official Town Function.

4 Name Adam Cornely and Joseph Urnise as the New Castle Trails Volunteers responsible to
administer this annual event.

Approval of this resolution would make the annual Rides and Reggae Festival an official Town event
similar to Burning Mountain Festival or the Dirty Hog Dash. It would shift the event’s liability burden



away from New Castle Trails Volunteers and move liability for the event to the Town. It is important
to note that the idea is not to have Town Staff take over or manage the operations of this event, but
to simply make official the idea that the Town is authorizing volunteers Adam Cornely and Joe Urnise
from the New Castle Trails Group to hold this event on behalf of and for the benefit of the Town.
New Castle Trails Volunteers shall plan, organize, and manage all aspects of this event. New Castle
Trails Volunteers will be responsible to Town Council and the Town Administrator to present their
planning and seek approval prior to hosting this event.

Proceeds from this event will be used for the permitting, events, mapping, construction,
improvements, public awareness, maintenance and expansion of biking and hiking trails which will
benefit the Town of New Castle.



TOWN OF NEW CASTLE, COLORADO
RESOLUTION NO. TC 2019-9

A RESOLUTION OF THE TOWN COUNCIL OF THE TOWN OF NEW CASTLE,
COLORADO ADOPTING NEW CASTLE RIDES AND REGGAE FESTIVAL AS AN
OFFICAL TOWN FUNCTION

WHEREAS, the volunteer group, New Castle Trails, has hosted the New Castle Rides
and Reggae Festival event (“Event”) for the past two years to encourage residents and visitors
alike to enjoy both the experience and culture of New Castle’s trails; and

WHEREAS, the Event has grown in size and popularity for the enjoyment of the Town of
New Castle (“Town”) and has become difficult for New Castle Trails to administer within its
scope; and

WHEREAS, the Event, due to its size and popularity, provides significant benefits to the
Town, as do the volunteers who plan and execute the Event; and

WHEREAS, the Board therefore desires to support the Event and the volunteers whose
efforts are instrumental to its success by making the Event an official Town event.

NOW, THEREFORE, BE IT RESOLVED BY THE TOWN COUNCIL OF THE TOWN
OF NEW CASTLE, COLORADO, AS FOLLOWS:

Section 1. The foregoing recitals are incorporated herein as findings and determinations
of the Town Council.

Section 2. The Town Council hereby designates the New Castle Rides and Reggae
Festival as an official Town event.

Section 3. The Town Council hereby designates Adam Cornely and Joseph Urnise as
authorized volunteers of the Town within the meaning of CRS § 24-10-103(4), while they are
actually performing duties within the scope of their authority for the Event. Mr. Cornely and Mr
Urnise shall report to and be subject to supervision and control by the Town Clerk in the
performance of such duties.

Section 4. Mr. Cornely and Mr. Urnise, in their capacity as authorized volunteers of the
Town, may select, train, supervise, and otherwise control additional volunteers to provide
assistance in the planning and execution of the Event. A log shall be kept of the names, contact
information, and authorized duties of each such additional volunteer. Each such additional
volunteer shall be considered to be an authorized volunteer of the Town within the meaning of
CRS § 24-10-103(4) while actually performing duties within the scope of his or her authority for
the Event.

INTRODUCED, PASSED, AND ADOPTED at a regular meeting of the Town Council
of the Town of New Castle, Colorado, on May 7, 2019.



TOWN OF NEW CASTLE

Mayor Art Riddile
ATTEST:

Town Clerk Melody L Harrison, CMC



"Town of New Castle Office of the Town Administrator
450 W. Main Street Phomne: (970) 984-2311
PO Box 90 Fax: (970) 984-2716
New Castle, CO 81647 www.newcastlecolorado.org

Memorandum

Date: May 2, 2019
To: Mayor and Council
Subject:  Council Agenda Item — Mircogrid Contract

From: David Reynolds

Purpose:

The purpose of this agenda item is to briefly review the Community Solar Services Agreement which was executed
between the Town of New Castle and Microgrid LLC on Nov. 7™, 2017. This agreement provided that upon
completion of a local Solar Farm Facility (under construction at the time), the Town would subscribe to the use of
solar power for its needs throughout Town facilities. Asthe proposed Solar Farm is now complete, Microgrid (now
Pivot Energy) is seeking to complete the needed documents required to get the project finalized and operational.
Pivot Energy has requested that the Town sign a Subscriber Estoppel Certificate which tells its lenders that the
Town is moving forward as agreed in 2017. Because the Subscriber Estoppel Certificate states that the Subscriber
(the Town) is “Duly Authorized” to perform its obligations under the Agreement (paragraph 3), our Town Attorney
has suggested that Town Council review the document and “Duly Authorize” either the Mayor or Town
Administrator to sign the Estoppel Certification.

1|Page
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April 14, 2019

Tom Baker

Town of New Castle
PO Box 90

New Castle, CO 81647

Dear Tom Baker,

We have great news — the community solar gardens are about to be energized! This means you will start
to receive solar bill credits soon. Pivot Energy would like to thank you for participating in community solar
and for your patience during the long development process. You are joining hundreds of subscribers in
Colorado all of whom are responsible for making Colorado one of the strongest markets for community
solar in the country.

As part of the final on-boarding for your allocation in these gardens, please review and sign the attached
estoppel. Our final part of financing is to close our tax equity financing. Our tax equity partner requires
each subscriber sign an estoppel agreement. The Community Solar Services Agreement (SSA) is the
contract you signed in order to join the community solar garden. Part 31c of the SSA mentions that we
may need to seek out this estoppel and will need your cooperation when that time comes. The purpose of
the document is to provide additional assurance that the subscriber can enter into the contract and begin
receiving the benefits.

Your project(s) are expected to be operational in May 2019. Pivot Energy will send you another notice
after the project(s) are online and you will receive a link to log into the SunCentral portal where you can
see your solar production and manage your account. Savings will start to accrue in the month after the
garden(s) are online. Please reach out to your Pivot Energy Account Manager if you have any questions.

Sincerely,

Jon Sullivan

Jon Sullivan | Vice President, Project Development
jsullivan@pivotenergy.net
D 303.718.3291 | LinkedIn

- 888.734.3033 | info@pivotenergy.net | pivotenergy.net



SUBSCRIBER ESTOPPEL CERTIFICATE

This Subscriber Estoppel Certificate (“Certificate”), dated April _, 2019 is given by

Town of New Castle (“Subscriber”) pursuant to the Community Solar Services Agreement listed
on the attached Schedule A (“Agreement”). Capitalized terms used but not defined in this
Certificate have the meanings given in the Agreement.

In order to finance the Project, Operator (defined on Schedule A) and its affiliates are

entering agreements obtaining an investment from and establishing a Lender’s Security Interest
with 1st Source Bank, an Indiana corporation (“Lender”). This Certificate is being delivered for
the benefit of Lender.

Based on the foregoing, and recognizing that Operator, Lender and each of their affiliates

will rely on this Certificate, Subscriber states:

1.

As of the date of the Agreement and of this Certificate, Subscriber confirms all
covenants, representations, and warranties in the Agreement and confirms the
Agreement is in full force and effect and binding on and enforceable against Subscriber.
The Agreement has not been amended, and together with the Agency Agreement, there
is no other agreement between Operator and Subscriber regarding the Project.

Subscriber’s current subscribed allocation of Production Capacity under the Agreement
is as set forth in Schedule A.

The execution and delivery by Subscriber of the Agreement and this Certificate have
been duly authorized and do not require any approvals or consents which have not been
obtained, and Subscriber is duly authorized to perform its obligations under the
Agreement.

Neither Subscriber nor, to Subscriber’s knowledge, Project Company is in breach or
default under the Agreement, and all conditions to performance thereunder have been
satisfied or waived.

There is no litigation, action, proceeding or investigation pending or, to Subscriber’s
knowledge, threatened against Subscriber before any court or governmental authority
regarding the Agreement or that would affect Subscriber’s ability to carry out the
transactions contemplated by any Agreement.

Subscriber acknowledges the notice address of Operator and Lender as stated in
Schedule A, and that Lender constitutes a “Lender” pursuant to Section 21 of the
Agreement, entitled to all benefits given to such person therein.

IN WITNESS WHEREOF, Subscriber has caused this Certificate to be duly executed as of

the day and year first above written.

Town of New Castle

By:
Name:
Title:




Schedule A

Agreement
Community Solar Services Agreement, dated November 9, 2017, between Operator and Subscriber,

regarding a Production Capacity subscription of 767 kW (DC).

Operator
“Operator” means Mesa CSG 1, LLC, a Colorado limited liability company (as successor in interest

to Microgrid CSG Portfolio 1 LLC).

Operator’s Notice Address
The notice address for Operator under the Agreement is:

Mesa CSG 1, LLC

c/o Standard Solar, Inc.
1355 Piccard Dr. Suite 300
Rockville, MD 20852

Lender’s Notice Address
The notice address for Lender under the Agreement is:

1st Source Bank

100 N. Michigan St

South Bend, IN 46601
Facsimile: 574-235-2227
Attention: Russell Cramer
Email: cramerr(@1stsource.com

A-1



Community Solar Services Agreement

Subscriber Name

Town of New Castle

Contact Name Tom Baker or Town Manager
Email thaker@townofnewcastle.or
Phone (970) 984-2311 Ext. 100

P.O. Box S0
New Castle
Billing Address Colorado
81647
Garfietd
Meter Site Address
{Additional Site
Addresses, if any,
listed in Attachment
C)
Utility Xcel Energy

Production Capacity 767
Subscription Terms Price 0.06501
Escalator 1.35
Operator Microgrid CSG Portfolio 1 LLC
“Community Solar
Ga;:;;;c;:;: " | Project County Mesa County and
Colorado law Garfield County
("“Project”) 4,000

Project(s) Nameplate
Capacity




10.

11.

12.

Parlies. This is a Community Solar Services Agreement (“Agreement”) between the “Operator” (identified on the cover page of this
agreement) and you, the subscriber identified on the cover page and retail electric service customer of the Utility. References to the
Operator include the words “we”, “our”, and “us.” References {o you include the words “you” or “Customer”.

The Community Solar Array. The Operator intends to construct, own, operate, and maintain the Project as described on the cover
page of this Agreement. You are the electricity customer of record at one or more premises within the Utility's service territory
Applicable law allows you to subscribe to a share of the solar energy produced from the Project and attribute your share of solar
energy to one or more of your metered premises. We refer to the premises covered by this Agreement listed in Attachment C as your
‘Location” or “Locations.” You are not required to invest money in the Project,

Customer's Production Capacity. You are eligible to participate in the Project and have subscribed to the amount of the Project's
production shown in kilowatts (DC) (*kW (DC)") on the cover page, defined as your *Production Capacity”. We measure the amount
of solar energy produced by your Production Capacity in kilowatt hours ("kWh"), and your actual Production Capacity is called your
*Solar Energy.”

Utility Agency Agreement. The Operator intends to enter into an agreement with the Utility (sometimes called a “Community Solar*
Rewards Community Producer Agreement” or “Agency Producer Agreement” and referred to as an “Agency Producer Agreement” in
this Agreement) under which the Operator and the Utility take the following actions in the implementation of the Project:

A.  Operator. The Operator will be responsible for operating the Project; for delivering and selling all solar energy produced and
the associated renewable energy credits ("RECs") to the Utility; for providing the Utility with monthly information that identifies
you and your Solar Energy; and for sending you a monthly invoice for your Solar Energy, which will be payable to the
Operator.

B. The Utility. The UWtility is responsible for accepting deliveries of your Solar Energy; for providing you with a credit in dollars for
your Salar Energy on your retail efectric service bill {your “Bill Credit’); and for issuing a check to the Operator for the RECs
associated with your Solar Energy.

Acknowledgements and Agency Producer Aareement. When you sign this Agreement, you agree 1o the Acknowledgements in

Attachment A and to execute the Agency Producer Agreement. The Agency Producer Agreement gives us the authority to act as
your exclusive agent to sell your Solar Energy and RECs 1o the Utility, and makes us your agent for the purpose of communicating
information to the Utility used to calculate and apply your Bill Credit.

Consent to Disclose Utility Customer Data. When you sign this Agreement, you agree to sign a “Consent to Disclose Utility Customer
Data" that authorizes the Ultility to share information with us about your past and present electric usage at your Locations and will be
used to veqify the extent of your eligibility to participate in the Project. You will let us know if there are any changes in your eligibility
status.

Agreement Term. This Agreement is effective upon execution The term of this Agreement is 240 consecutive calendar months
starting on the first day of the first month after the initial production of kWh {excluding test production) by the Project as measured at
the Project’s production meter. The responsibility of the Operator to facilitate the application of Bill Credits by the Utility will terminate
after the Utifity applies the Bill Credit for the 240th month of production of Solar Energy to your account.

Payments. Unless otherwise set forth in this Agreement, the payment amount you owe the Operator (“Monthly Payment”) is equal to
the kWh of Solar Energy produced and delivered to the Util'g during a production month, multiplied by the price per kWh in effect
during the year in which the production month occurs as shown on the price list on Attachment B. You agree {o pay the full Monthly
Payment within thirty (30) days after the date of our invoice.

If in any given month Customer’s rate as set forth in Attachment B (“Rate”) exceeds the rate used by the Utility for that same month
to calculate Customer's Bill Credit ("Bill Credit Rate™), then Customer's Rate will be reduced to an amount equal to the Bill Credit
Rate (each such reduction a “Reduction”); provided, however, the Rate will never be lower than the year one Rate (as shown in
Attachment B),

If at any time after a Reduction, the Bill Credit Rate increases, then the Rate will increase to equal the Bill Credit Rate (each such
increase an “Increase”); provided, however, the Rate will never exceed the Rate set forth in Attachment B and that corresponds to
the year in which the Increase occurs. The parties acknowledge and agree the percentage amount of an Increase may exceed the
annual percentage escalator that was used to calculate the escalation of the Rates set forth in Attachment B, but only to the extent
necessary to cause the Rate to equal the Bill Credit Rate, and not to exceed the Rate set forth in Attachment B that corresponds to
the year in which the Increase occurs.

Late Payments, If you pay us late, we will charge you interest on the unpaid balance at the rate of one percent (1%) per month.

Customer Eligibility. The Operator will ensure that all premises listed in Attachment C of this Agreement comply with any applicable
law or Utility requirements at the time of execution of this Agreement.

Bill Credits. The Utility is responsible for accepting deliveries of your Solar Energy and for providing you with a Bill Credit in dollars
for your Salar Energy on your retail electric service bill. The amount of your Bill Credit is based on various factors controlled by your
registered meter type, by applicable tariff, and pertinent regulations.

Renewable Eneray Credits. The Agency Producer Agreement requires us to transfer your Solar Energy and RECs to the Utility in



13.

14,

15.

16.

i7.

exchange for your Bill Credit. You hereby irevocably assign and transfer to us your RECs and the right to receive and retain any
payments from the Utility attributable to your Solar Energy and RECs. You agree that if you transfer your Production Capacity to
another person (any such transfer being subject to the limitations and/or requirements of this Agreement) your transferred interest in
your Production Capacity will continue to be subject to the assignment of the RECs to the Operator and will not affect the Operator's
ongoing right to receive any payments from the Utility for the RECs associated with your Solar Energy and transferred Production
Capacity. There may be additional, non-power related benefits associated with your Production Capacity, such as environmental,
tax, or future benefits. You agree that we or our designee are entitled to all such benefits, regardless of their ownership. If we need you
to sign any additional documents to evidence our agreement relating to your RECs and any other benefits that may be associated
with your Production Capacity or Solar Energy, you agree to do so at our request, provided that you will have the opportunity to
review and evaluate any such documents before signing them in a timely manner, and acceptance will not be unreasonably withheld.

Changes in Your Participation; Substitution of New Premises. You will give us writlen notice if you want to make changes to this

Agreement, transfer some or all of your Production Capacily, or substitute Premises. We will consider any such request, at the time
of receipt, based on our then-applicable eligibility and/or credit requirements and any Utility requirements, and will, in our discretion,
determine whether to authorize the request. We may request additional information in connection with a request, and you will
promptly provide that information, Further, any authorization will be contingent on your and {as applicable) your transferee's
execution of such documents as we, our Lender (defined below), and/or the Utility may request.

Taxes. The Monthly Payment does not include taxes. The Operator acknowledges that the Customer is a tax exempt entity. Upon
execution, Customer will provide the Operator with its exemption certificate. In the event that you become a taxable entity, you agree
to either pay or reimburse us for any and all taxes assessed on the generation, sale, delivery, or consumption of your Solar Energy
or your Bill Credits. The term “taxes” includes any federal, state, and local ad valorem, property, occupation, generation, privilege,
sales, use, consumption, excise, or transaction tax, and other taxes, regulatory fees, surcharges, or other similar charges, but does
not include any income taxes imposed on the Operator's revenues due to the sale of energy under this Agreement, which are solely
the Operator's responsibility.

Non-Appropriation Event. The Operator acknowledges and agrees that in accordance with Calorado constitutional restrictions,
Customer has appropriated funds necessary to satisfy the payments that are required to fulfill its obligations under this Agreement for
the year in which Customer has executed this agreement The payment of any compensation due under this Agreement for any year
beyond the first year provided for in this Paragraph 15 is contingent upon annual appropriation of funds in accordance with applicable
law. During the Term of this Agreement, you agree in good faith that your staff will include the amounts to become due under this
Agreement in your budget request for each fiscal year for funding your enhergy costs.

A.  Inany fiscal year, your failure to make an appropriation for the purchase of electricity from any source at any of your locations
for a future fiscal year, including the encumbrance for this Agreement will be a non-appropriation event (a “Noen-Appropriation
Event’}. If a Non-Appropriation Event occurs, you agree to assign your Production Capacity to us. We will have the right to
retain your Production Capacity, and the Bill Credits and RECs associated with your Production Capacity, for the duration of
the Non-Appropriation Event. You will not have the right to receive Bill Credits during the occurrence of a Non-Appropriation
Event.

B. Termination. If a Non-Appropriation Event occurs, we have the right in our sole discretion to terminale this Agreement,
without further obligation by either party. You agree to assign your interest in your Production Capacity to us upon
termination of this Agreement. If a Non-Appropriation Event oceurs and we do not terminate this Agreement, then we
acknowledge and agree that for the duration of that Non-Appropriation Event you will have no financial obligations under this
Agreement.

C. Iransfer of Production Capacity. We may transfer all or a portion of your Production Capacity to another customer for the
duration of a Non-Appropriation Event.

D. Budget Requests. Unless we choose to terminate this Agreement for a Non-Appropriation Event, your staff will in good faith
continue ta include the amounts to be paid to the Operator pursuant to this Agreement in each subsequent fiscal year of the
Term in your budget request for funding of your energy costs for each fiscal year, and if an appropriation for such amounts is
made for a future fiscal year our respective obligations under this Agreement may be reinstated in our sole discretion. You
will not be liable for any Monthly Payment during the respective fiscal year associated with the Non-Appropriation Event. If
you make ten (10) successive annual requests to include the amounts {o be paid to the Operator pursuant to this Agreement
that are denied, you will no longer be required to make further annual appropriation requests under this Agreement.

Insurance. We will insure the Project during the term of this Agreement in accordance with aur contract with the Utility and applicable
law, regulations, and tariffs. You are not responsible for insuring your Praduction Capacity.

Customer Default. The following events will constitute an event of default on your part (“"Customer Default™):

A, Except as otherwise expressly permitted in this Agreement, you attempt to terminate this Agreement before the end of the
Term;

B. You fail to pay any amount when due under this Agreement and such failure continues for thirty (30) days after you receive
notice from us of such failure topay,

C. You are in breach of any material representation or warranty, or fail to perform any material obligation as set forth in this
Agreement and your breach or failure is not cured within thirty (30) days after you receive notice from us;
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D.  You admit in writing your insolvency, assign your assets for the benefit of creditors, enter any bankruptcy or reorganization
proceeding (either valuntary or involuntary), are otherwise adjudicated bankrupt or insolvent, or have all or substantially all of
your assets subject to attachment, execution or other judicial seizure; or,

€. You attempt to claim any RECs or non-energy related benefits in connection with Solar Energy that conflict with the terms of
this Agreement.

Operator Default. The following events will constitute an event of default on our part {*Operator Default"):

A, We are in breach of any material representation or warranty, or fail to perform any material obligation as set forth in this
Agreement and our breach or failure is not cured within thirty (30) days after notice from you; or

B. We admit in writing our insolvency, assign our assets for the benefit of creditors, enter any bankruptcy or reorganization
praceeding (either voluntary or involuntary), are otherwise adjudicated bankrupt or insolvent, have all or substantially all of our
assets subject to attachment, execution or other judicial seizure,

Our Remedies in Case of Your Default. If you are in default under this Agreement, we may take any one or more of the following
actions at our option and in our discretion. If the law requires us to do so, we will give you notice and wait the stipulated period of
time required before taking these actions. We may: terminate this Agreement and recover damages; take any action to corract
your default and to prevent or reduce our loss; Proceed, by appropriate court to enforce performance of this Agreement and to
recover damages for your default (including court costs attorneys’ fees to the fullest extent allowed by law); and pursue any other
remedy available to us in this Agreement or by law.

Your Remedies in Case of ap Operator Default. If an Operator Default results in the failure or inability of the Project to produce Solar

Energy for a period of three hundred sixty five (365) consecutive days, you may terminate this Agreement without furlher obligation.
In the case of any other Operator Default, your remedy is o proceed, by appropriate court, to enforce performance of this
Agreement and to recover damages (including court costs and attorneys’ fees to the fullest extent allowed by law) and pursue any
other remedy available to you in this Agreement or by law.

Financing Accommodations. In order to finance the construction and installation of the Project, we will borrow money from one or
more lenders (each a "Lender”) who will require that we provide them with a security interest in the Project, in our contracts with cther
customers, and in this Agreement and any amounts you owe us. We will provide you with the name and contact information for each
Lender to allow you to provide any notice to such Lender as may be required by this Agreement, For the benefit of our Lenders, you
agree to the following provisions. You understand that we may finance the acquisition, development, installation, operation and
maintenance of the Project with ﬁnancinig or other accommodations from one or more financial institutions and that cur aobligations to
the Lender may be secured by, among other collateral, a pledge or collateral assignment of this Agreement, and the amounts due us
under this Agreement and a security interest in the Project (collectively, the “Lender's Security Interest’). In' order to facilitate the
necessary financing, you consent to our granting the Lender's Security Interest. You acknowledge and agree that you and all of your
rights under this Agreement are and will be subject and subordinate to the Lenders Security Interest (as may be later modified by
any and all renewals, modifications, supplements, amendments, consolidations, replacements, substitutions, additions, and
extensions),

Lender’s Rights; Additional Information. The follawing provisions wil apply for the benefit of our Lenders:

A. A Lender will be entitled to, but not obligated to, exercise any of our rights and remedies under this Agreement. The Lender will
also be entitled to exercise all rights and remedies of secured parties generally with respect to this Agree"nent and the Project.

B. A Lender will have the right, but not the abligation, to pay all sums due from us under this Agreement and to perform any other
act, duty or obligation required of us, and to cure any Operator Default in the time and manner provided by the terms of this
Agreement. Except as provided below, nothing requires a Lender to cure an Operztor Default, to perform any act, duty or
obligation of the Operator under this Agreement, unless the Lender has succeeded to our rights under this Agreement, but
Customer hereby gives Lender the option to do sa.

C. If the Lender exercises its remedies under the Lender's Security Interest in the Project, including any sale by the Lender,
whether by judicial proceeding or under any power of sale, or any conveyance from us to Lender (or its assignes) in lieu of a
sale, the Lender will give you notice of the transfer or assignment of this Agreement. If Lender exercises these remedies, it will
not constitute a default under this Agreement, and will not require your consent.

D. Upon any rejection or other termination of this Agreement under any process undertaken with respect to us under the United
States Bankruptcy Code, or otherwise, you agree to enter into a new agreement with a Lender or its assignee under the same
terms as this Agreement (except for those matters that have been satisfied) and for the remainder of the term if a Lender
requests you to do so within ninety (80) days of the termination or rejection of this Agreement. You agree to enter such new
agreement within thirty (30) days after your receipt of the Lender's request.

Lender’s Right to Cure, Regardless of any contrary term of this Agreement:

A. You will not exercise any of your rights under this Agreement in the case of an Operator Default unless you have given the
Lenders written notice of that default simultaneously with your delivery of that notice to us. In your notice, you will describe the
event giving rise to the Operator Default. In addition to our cure period, the Lenders will have an additional thirty (30) days (to
run consecutively with our cure period) after the Lender's receipt of such notice or any longer period provided for in this
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Agreement 1o cure the subject Oparator Default. If the Operator Default reasonably cannot be cured by the Lender within the
period provided and the Lender commences and continuously pursues cure of the Operator Default within that period, the
period for cure will be extended for so long as required for the Lender to cure the default, but only if the Lender exercises
continued efforts to cure the default. The Operator's and Customer's respective obligations will otherwise remain in effect
during the cure period.

B. If a Lender or its assignee (including any buyer or transferee)} acquires title to or control of cur assets and within the applicable
time periods cures all defaults under this Agreement existing as of the date of such change in contral in the manner required by
this Agreement and which are capable of cure by a third person or entity, then the Lender or third party buyer or transferee will
no longer be in default under this Agreement, and this Agreement will continue in full force and effect,

C. At the request of a Lender and/or its assignes, you agree to execute and deliver any document, instrument, or statement
required by law or otherwise as reasonably requested by Lender or its assignee in order o create, perfect, continue or
terminate the security interest in favor of Lender in all assets of the Operator (which include this Agreement), and to secure the
obligations evidenced by Lender's Security Interest, provided that you will have the opportunity to review and evaluate any
such documents before signing them in a timely manner, and acceptance will not be unreasonably withheld.

Cooperation. Upon a Customer Default or an Operator Default, the parties agree to cooperate with each other so as to preserve our
right to the RECs and other non-energy benefits attributable to your Production Capacity and Solar Energy.

Tax Matters. We agree that, for Federal income tax purposes, the transactions described in the Agreement will be characterized as
follows:

A.  You will purchase your Solar Energy from the Operator.
Your Salar Energy purchase will be treated as a service contract under Internal Revenue Code Section 7701(e).

C. We will sell your Solar Energy to the Utility as your agent under Solar*Rewards Community Agency Producer Agreement.
D. You will receive a monthly Bill Credit from the Utility in exchange for your Solar Energy.
E. Regardless of what any other provision of this Agreement may say to the contrary, you will not bear any significant financia)

burden if there is nonperformance by the Operator under this Agreement, as the phrase “any significant financial burden if
there is nonperformance” is used in Section 7701(&)(4)(A)(ii} of the Internal Revenue Code. This prohibition also applies to
any party related to you and includes you being deemed to bear any significant financizl burden.

F. Regardless of what ank( other pravision of this Agreement may say ta the contrary, you will not be deemed to receive any
significant financial benefit if the operating costs of the Project are less than the standard of performance and/or operation set
forth in this Agreement, as the phrase “significant financial benefit if the operating costs of the Project are less than the
standards of performance or operation” is used in Section 7701(e){4)(A)ii)) of the Internal Revenue Code, This prohibition
also applies to any party related to you.

G. Regardiess of what any other provision of this Agreement may say to the contrary, or what any other agreement between the
parties may say to the contrary, you will nat have an option o purchase, and you will not be required to purchase, any portion
of the Project, This prohibition also applies to any pary related to you.

H. Regardless of what aq'y other provision of this Agreement may say to the contrary, you will have no right to operate the
Project, as that term is used in Internal Revenue Code Section 7701(e)(4)(A)(i). This prohibition also applies to any party
related to you.

We agree that all tax returns, information statements, reporting requirements, and other filings refated to taxes made by either party
will be made so that they comply with the tax characterizations described in paragraphs (a) through (h) above, unless the law in
effect at the time requires a party to do otherwise.

Force Majeure. If we are unable to perform all or some of our obligations under this Agreement because of a Force Majeure Event, we
will be excused from whatever performance is afected by the Force Majeure Event, provided that: (a) as soon as is reasonably practical,
we provide you with notice describing the Force Majeure Event; (b) the suspension of our obligations is limited to the scope and the
duration required by the Force Majeure Event; and {c) no obligation of ours that arose before the Force Majeure Event that could and
should have been fully performed before such Force Majeure Event will be excused as a result of such Force Majeure Event.

“Eorce Majeure Fvent” means any event, condition or circumstance beyond the control of and not caused by the Operator’s fault or
negligence. It will include, without timitation, failure or interruption of the praduction, delivery or acceptance of electricity due to: an
act of God; war {declared or undeclared), sabotage; riot; insurrection; civil unrest or disturbance; military or guerilla action;
terrorism; economic sanction or embargo; civil strike, work stoppage, slow-down, or lock-out; explosion; fire; earthquake; tornado:
hail; volcanic activity; abnormal weather condition or actions of the elements; hurricane; flood; lightning; wind; drought; the binding
order of any governmental authority (provided such order has been resisted in good faith by all reasonable legal means); the failure
to act on the part of any governmental authority (provided such action has been timely requested and diligently pursued);
unavailability of electricity from the utility grid, power or voltage surge caused by someone other than us, including a grid supply
voltage outside of the standard range specified by the Utility's equipment or products (but not te the extent that any such availability
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of any of the foregoing results from the Operator's failure to have exercised reasonable diligence); any other Utility delay or
emergency, failure of equipment not utilized by us or under our control; and, force majeure affecting one (1) or more of our
subcontractors.

Termination ypon Force Majeure. if we are prevented from performing under this Agreement by reason of Force Majeure for a
consecutive period of three hundred sixty-five (365) calendar days during the Term, then either Party may terminate this Agreement,
without liability on either of your or our parts to the other, upon thirty (30) days written notice. In no event shall a Force Majeure Event
excuse a party from the payment of money or the performance of its indemnity obligations under this Agreement.

Operator Indemnity. Subject to the limitations contained in Section 299, we agree to indemnify, defend and hold you harmless from
and against any damages or losses directly attributable to a material breach of our obligations under this Agreement.

Limitations of Liability, Except for our indemnity obligations under Section 28 with respect to third party claims, we will not be liable to
you for general, special, punitive, exemplary, indirect, incidental or consequential damages arising from or out of this Agreement. Our
total liability to you under this Agreement will in no event exceed the aggregate of the payrments made by you under this Agreement
in the twelve (12) months that preceded your claim against us. That amount wili be your sole and exclusive remedy and all other
remedies or damages at law or equity are waived. We are not responsible for any consequential, incidental, punitive, exemplary or
indirect damages, lost profits or losses relating to this Agreement, in tort or contract, including any negligence or otherwise, EXCEPT
AS EXPRESSLY PROVIDED HEREIN, THE OPERATOR MAKES NO OTHER WARRANTY OR REPRESENTATION, EITHER
EXPRESS OR IMPLIED, REGARDING THE PROJECT OR THE OPERATOR'S OBLIGATIONS UNDER THIS AGREEMENT.
THERE 1S NO WARRANTY OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE, AND ANY AND ALL
IMPLIED WARRANTIES ARE DISCLAIMED.

Dispute Resolution, Each party agrees that to expedite and cantrol the costs of disputes, the resolution of any dispute relating to this
Agreement (“Dispute”) will be resolved according to the following procedures:

A. Unless otherwise agreed in writing, the parties agree to continue to perform each of our respective obligations under this
Agreement during the course of the resolution of the Dispute.

B. Each party agrees to first try to informally resolve any Dispute. Accordingly, neither party will start a fermal proceeding for at
least forty-five (45) days after notifying the other in writing of the Dispute. Each party agrees to send our notice to the billing
address set forth on the first page of this Agreement.

C. If, after the informal dispute resolution process set forth in Subsection B above does not result in a resolution of the dispute,
the parties shall be free to seek any available relief.

D. To the fullest extent permitted by applicable law, the Parties hereby unequivocally waive the right to a jury trial of any matter
related to this Agreement.

Miscellaneogus.

A. Entire Agreement, Amendment. Waiver. This Agreement contains the entire agreement and understanding between the
parties concerning this Agreement and supersedes any prior or contemporaneous agreement, either written or verbal. Any
changes or amendments to, or waivers of, any provisions of this Agreement will only be effective if they are in writing and
signed by both of us. Our failure at any time to require strict performance by you of any of the provisions of this Agreement
will not waive or diminish our right thereafter to demand strict compliance by you of that provision or of any other provision of
this Agreement. If any provision of this Agreement is determined to be unenforceable, the remaining provisions will be
enforced in accordance with their terms or will be interpreted so as to make them enforceable. The terms of this Agreement
that expressly or by their nature survive termination shall continue thereafter until fully performed, which will include without
limitation the abligation to make payments.

B. No Ownership; Liens. At no time during the term of this Agreement will you have any ownership in the Project, and nor will
you have any lien of any kind, nature, or type in the Project. To the fullest extent permitted by applicable law, you hereby
waive all such rights.

C. Further Assurances. You will perform all acts as we or a Lender request to give effect to the intent and purposes of this
Agreement, including: giving consents to any assignments, encumbrances, pledges, or transfers permitted under this
Agreement; executing estoppe! certificates requested by us, or an existing or prospective Lender; providing such additional
credit, financial, or electricity usage information concerning you as we or an Lender or prospective Lender may request; and,
executing amendments to this Agreement, as may be required by any Lender or prospective Lender or assignee, provided,
however, no such amendment will cause a material change to your, our, or a Lender's obligations or rights under this
Agreement,

D. Binding Effect. This Agreement will be binding upon and inure to the benefit of each of us, and to our successors and
permitted assigns, but nothing in this Agreement, express or implied, is intended to confer or will confer upen any other entity
or person any benefits, rights or remedies except as expressly set forth in this Agreement.

E. Authority. You have the full power and authority to execute and deliver this Agreement and to perform your obligations
hereunder. Your execution and performance of this Agreement and of your obligations under this Agreement have been duly
autharized by all necessary action.



F. Marketing and Promolional Materials. We will have the right to use graphical representations or photography of the Project in
our marketing and promotional materials. You agree to the use of your name and logo, if applicable, in our marketing
materials in connection with the Project and any future Community Project or similar projects undertaken by the Operator. We
agree not to disclose any other information in connection with our marketing and promotional materials

G. Assignment by The Operator. The Operator may assign this Agreement along with all of our rights and obligations to any
affiliate or third party without notice, far any purpose, including, the collection of unpaid amounts, or in the event of an
acquisition, corporate reorganization, merger or sale of substantially alt of its assets to another entity.

H. Counterparts. This Agreement may be signed in two or more counterparts with the same effect as if each party had signed
and delivered the same counterpart, and shall become operative when each party has signed and delivered at least one
counlerpart. Each counterpart will be deemed to be an original for all purposes, and all counterparts together constitute ona
Agreement. Delivery of a counterpart of this Agreement by facsimile or other electronic means will be good and sufficient
delivery, and a facsimile or other electronic transmission evidencing execution shall be effective as a valid and binding
agreement between the parties for all purposes.

| have read this Agreement and its Attachments in their entirety, and | acknowledge that | have received a complete copy of
this Agreement.

Operator Customer
Signature Signature “
Jon Sullivan Arrhur B, Qldd. \e.
Printed name Printed name
Director of Project Development M a~jor
Title Title
11/9/17 sovember T, 2017

Date Date



Attachment A

Acknowledgements

Customer acknowledges the following:

1. Electricity Consumption; Rates. This agreement does not affect your ability to increase or decrease the amount of electricity you
receive from the Utility. Your Bill Credit and your Monthly Payment are based on the amount of your Solar Energy produced, not
your electricity consumption for any given month. If you consume less energy than the amount of your Solar Energy, your Bill Credit
could be more than your electricity bill. In that case, the Utility will roll forward your Bill Credit to offset future applicable electricity
charges. If you terminate your electricity service with the Utility before using all of your Bill Credits, they will expire and cannot be
transferred. Your rale applicable to the Monthly Payment (see Attachment B) is independent of the rate applicable to your BillCredit.

2. Changes in Xcel's Cost of Electricity and Bill Credits. Regulated utilities periodically seek increases in the rates that they charge

with the Colorade Public Utilities Commission (*PUC"). Rate increases may change your Bill Credits. A change in rates as regulated
by the PUC may increase or decrease the amount of bill credits for each ratepayer class. We have no authority with respect to
changes in electricity rates charged to your ratepayer customer class. All rate changes are regulated by the Colerado PUC under
Colorado law.

3. No Savings or Production_Guarantv. Production of your Solar Energy will depend on a variety of factors beyond our contral,
including: curtailment; Ulility delay or emergencies; weather: and, equipment performance. We do not guaranty any level of
production. We also do not guaranty that your participation in the Project will result in savings, as any potential savings will depend
on a variety of factors beyond our contrel, including: Utility rate decreases/increases; fuel pricing; weather: and equipment
performance. Operator has and will have no practical ability to adjust the Project's operability or its relationship with the Utility in a
way that could ensure a certain level of production or guaranty savings.

4. Tariff, Law; Reqgulations. You are familiar with your appticable tariff and with the laws and regulations that pertain to the Project, your
electricity usage and to this Agreement, including C.R.S. §40-2-127, et seq.. and Rule 3665, 4 CCR 723-3.

You agree that pericdic changes in the amount of your Bill Credit, which may occur based on your level of electricity consumption or
changes to rates and charges in Xcel's Tariffs as regulated by the Colorado PUC under Colorado Law, do not affect your obligation for
the Monthly Payment. You also agree that you are responsible for your energy consumption and for assessing the impact of pricing
dynamics for your meters on demand tariffs, and that your obligation for the Monthly Payment is independent of the resulting per kWh
amount of your Bill Credit.

48493609 |



Aftachment B

Contract Payment Schedule

Year Estimated Rate Estimated Blended
Production ($ / kWh) Bill Credit Rate

(5 / kWh)

1 1568652 $0.06501 $0.07067
2 1560809 $0.06589 $0.07286
3 1553005 $0.06678 $0.07512
4 1545240 $0.06768 $0.07745
5 1537513 $0.06859 $0.07985
6 1529826 $0.06952 $0.08232
7 1522177 $0.07046 $0.08488
8 1514566 $0.07141 $0.08751
9 1506993 $0.07237 $0.09022
10 1499458 $0.07335 $0.09302
11 1491961 $0.07434 $0.09590
12 1484501 $0.07534 $0.09887
13 1477078 $0.07636 $0.10194
14 1469693 $0.07739 $0.10510
15 1462344 $0.07844 $0.10836
16 1455033 $0.07949 $0.11172
17 1447758 $0.08057 $0.11518
18 1440519 $0.08166 $0.11875
19 1433316 $0.08276 $0.12243
20 1426150 $0.08387 $0.12623

48493609 1



Attachment C

Site Premises

Account Premise Site Address County
53-1025287-8 300007116 423 W MAIN ST REC, New Castle, CO 81647 Garfield
53-1025287-8 300049867 450 W MAIN ST TOWN, New Castle, CO 81647 Garfield
53-1025287-8 300052944 900 COUNTY ROAD 245 WTR, New Castle, CO 81647 Garfield
53-1025287-8 300062506 105 ALDER AVE PUMP, New Castle, CO 81647 Garfield
53-1025287-8 300066443 181 SHOSHONE TRL PLNT-WATER, New Castle, CO 81647 Garfield
53-1025287-8 300068554 157 W MAIN ST CITY, New Castle, CO 81647 Garfield
53-1025287-8 300082132 135 CASTLE VALLEY BLVD, New Castle, CO 81647 Garfield
53-1025287-8 300103926 1394 COUNTY ROAD 245 PUMP, New Castle, CO 81647 Garfield
53-1025287-8 300127086 299 BUCKTHORN AVE PUMP, New Castle, CO 81647 Garfield
53-1025287-8 300167612 738 1/2 BURNING MOUNTAIN AVE LIFT, New Castle, CO 81647 Garfield
53-1025287-8 300193500 298 W MAIN ST TOWN, New Castle, CO 81647 Garfield
53-1025287-8 300203075 1100 CLUBHOUSE DR PUMP, New Castie, CO 81647 Garfield
53-1025287-8 302126495 202 KAMM AVE PUMP, New Castle, CO 81647 Garfield
53-1025287-8 303911036 202 KAMM AVE MAIN, New Castle, CO 81647 Garfield
53-1025287-8 304063245 404 W MAIN ST, New Castle, CO 81647 Garfield
53-1025287-8 304077773 495 RIVER VIEW DR LIFT PMP, New Castle, CO 81647 Garfield
53-1025287-8 304194322 101 PARK DR IRRIG, New Castle, CO 81647 Garfield
53-1025287-8 304199680 801 W MAIN ST OFFICE, New Castle, CO 81647 Garfield
53-1025287-8 304576799 115 N 5TH ST, New Castle, CO 81647 Garfield
53-1025287-8 304576801 108 N 6TH ST, New Castle, CO 81647 Garfield

48493609.1



"Town of New Castle Office of the Town Administrator
450 W. Main Street Phomne: (970) 984-2311
PO Box 90 Fax: (970) 984-2716
New Castle, CO 81647 www.newcastlecolorado.org

Memorandum
Date: May 2, 2019
To: Mayor and Council
Subject:  Council Agenda Item — Downtown Plan Review

From: David Reynolds

Purpose:

The purpose of this agenda item is to continue Council review of the Downtown Plan. Review of the Downtown
Plan was briefly started on April 2" and continued on April 16™. During the April 16" meeting Town Council began
the process of minor changes and suggestions within the first portion of the plan. During the April 16" meeting,
Council reviewed written comments and concerns from New Castle land owner and developer Steve Craven. Mr.
Craven’s concerns were discussed and staff was directed to research several of the points that Mr. Carven noted.
Also, during the April 16" meeting Council agreed to review the next sections of the plan and return with
corrections, thoughts, and comments as needed.

During our May 7" meeting Staff will report its suggestions concerning Mr. Craven’s comments, as well as facilitate
further discussion regarding possible edits to the plan.

1|Page
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New Castle Downtown Plan

Introduction: The Process

The New Castle Town Council and the Planning and Zoning Commission held a joint meeting on January
23, 2017. They agreed that, in general, the future vision for the community contained in the 2009
Comprehensive Plan was still accurate. Rather than spend time revising that Plan, they decided to focus
on writing this plan improve and strengthen Downtown New Castle.

This New Castle Downtown Plan was developed over a period of two years. Planner Doug Dodson
worked with the Planning and Zoning Commission, the Town Council and various community volunteer
organizations to develop a 117-page draft. The process included a SWOT analysis as a basis for defining
necessary improvements. The SWOT analysis is contained in Appendix 1.

The completed draft contained several sections offering choices among various options the Town could
chose to follow. The Planning and Zoning Commission and the Town Council considered these options
and selected the most appropriate among them. This final version of the Plan incorporates those choices
and removes the alternatives. There were additional items the Commission eliminated as extraneous
and others they added to in course of revision.

Executive Summary

A. KEY PLANNING OBJECTIVES

The New Castle Downtown Comprehensive Plan is a blueprint for reinvigorating Downtown into a vital,
active, mixed-use and pedestrian-friendly environment. Often, such improvement plans take place over
a 20 or even 30-year time frame. In this case, many of the key elements are already in place. A shorter
timeframe should be possible.

This Downtown Plan has several goals. First and foremost, it intends to chart specific short and long-
term physical improvements for Downtown New Castle. It will delve into connections with other parts
of the community when essential to the success of Downtown. Finally, this Plan intends to build on
everything that is good about Downtown and make recommendations for eliminating or minimizing
weaknesses.

This Plan will offer a conceptual framework for Downtown. It intends to illustrate the kind of solutions
the community should strive for, summarizes development and redevelopment opportunities, and
proposes projects to jumpstart investment. These concepts are not set in stone and actual projects will
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depend on specific development/investor goals. However this plan will set up the key guiding principles
for development and change Downtown.

B. A VISION FOR DOWNTOWN NEW CASTLE

Through a sustained and interactive public process in 2008 and 2009, the community identified a vision
and a set of desired outcomes for the future of Downtown New Castle:

Building upon an historical main street environment, where the town’s past, present
and future become intertwined, redevelopment opportunities will be maximized in ways
that are compatible with the historic character while expressive of a vibrant future and
Downtown will have a successful and quaint complementary mix of retail, civic,
entertainment, cultural, office and residential uses, showcasing its pedestrian-friendly
streetscapes and public art, and where there are spaces for the community to gather
and connect with one another.

To achieve this broad vision, Downtown New Castle must attain the following characteristics, or desired
outcomes:

1. It will be easy to find Downtown New Castle, because of attractive, effective wayfaring signs
and improved connections between neighborhoods.

2. Downtown New Castle will be a source of pride and strong community spirit for all
residents and businesses of the community.

3. Downtown will be the center of life in the community — a place where residents gather,
foster meaningful connections, shop, work, find entertainment and play in a vibrant setting
that is consistent with the scale and traditions of the community.

4. Downtown will be a traditional commercial center of the community, with an
appropriate mix of commercial and economic activities on a scale suitable for New
Castle. It will have a balance of specialty retail, dining, entertainment, professional
services, galleries and studios.

5. Downtown will host community events, celebrations, festivals and recreational and artistic
opportunities for residents and visitors of all ages to enjoy.

6. Downtown New Castle will be known for its connection to its history, ambiance, vitality,
quality and unique size and character.

7. Downtown will have a strong sense of identity for both residents and visitors and its
gathering places will foster meaningful connections.

8. Downtown and the surrounding Old Town neighborhood will allow increased
population density when appropriate and offer a broad range of places to live.
(Because of changing retail trends, increasing the population in and near Downtown
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will be necessary to help energize local business and promote the desired
environment, as well as provide housing types not generally found elsewhere in the
community.)

9. Downtown will preserve its rich architectural heritage, which has contributed to New
Castle’s existing character. Historic structures should be preserved and restored when
possible and new building styles will respect and demonstrate compatibility with the historic
character of Downtown. Downtown design guidelines will accommodate new
complimentary design.

10. Downtown must be accessible to all residents and visitors, whether walking, biking, driving
or using alternative transportation. There will be sufficient parking to accommodate short
and long-term growth if there is a balanced approach for access.

11. Mt. Medaris, which has often been viewed as a detriment and an obstacle to connecting
residents to Downtown, will be recognized as a valuable asset.

12. Downtown will be people-oriented with attractive, comfortable, and functional amenities or
public uses on the sidewalk or within the right-of-way.

13. Residents of New Castle and the surrounding area and regional visitors will be kept informed
continually about activities, events and businesses Downtown.

14. Mutually beneficial partnerships and strong relations between the Downtown merchants,
property owners, potential real estate developers, the Town of New Castle, Chamber of
Commerce and other institutions and community-serving organizations will help make
Downtown successful.

15. Development in other commercial and mixed use areas of town will occur in harmony with
the vision and goals of Downtown.

C. STRATEGY FOR ACTION

The Downtown Plan, along with the 2009 Comprehensive Plan, is adopted by the Planning and Zoning
Commission and is to be used by the Commission in evaluating development applications. It is the
responsibility of the Commission and the Town Planner to assure that the Plan is followed as much as
possible.

On the other hand, there are several development proposals contained herein that require proactive
implementation. The Town Council and the Town staff must work together to choose projects they wish
to undertake and to assign responsibility for action. This proactive implementation will, of course,
happen gradually as opportunities and funds become available. An overly ambitions timetable for
implementation was a part of the draft of this plan. It has been preserved in Appendix Three..
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A Vision for New Castle

A. THE COMPREHENSIVE PLAN

The 2009 Town of New Castle Comprehensive Plan (to which the Downtown Plan is a supplement))
states that “the real measure of success of the New Castle Comprehensive Plan will be regular use and
application of the principles, goals and policies that it espouses.” The stage is set in New Castle to grow
and prosper as the local economy improves. The resulting changes, however, must not harm, but rather
support and improve its small-town character and values. The State of Colorado, Department of Local
Affairs (DOLA), projects there will be another 20,000 people living in Garfield County over the next 15
years. It is reasonable to expect that a significant amount of that growth could occur in or near New
Castle. If this happens, future growth and development must adhere to the desires of the community.

Prior to the adoption of the Comprehensive Plan in 2009, the national and local economies were strong.
As a result, New Castle started to experience significant change. The intent of the Comprehensive Plan
was to show a path for community growth that, while accommodating new housing, businesses,
services, jobs, parks/open spaces, non-motorized access systems, transportation, environmental
protection and community infrastructure, will not adversely impact the small-town character and
community values that residents want to preserve. As the community planning process neared its
conclusion, the National economy experienced a slow-down, which over time became significant.
Growth and development in the Roaring Fork and Colorado River Valleys were affected. This economic
downturn fundamentally stopped new development activity in New Castle. More recently, while the
upper valley resort economy has experienced improvement, the effect of the up-turn is only now being
felt in New Castle’s economy.

The New Castle Planning and Zoning Commission, after conducting a review of the Community Plan in
2017, determined that the Comprehensive Community Plan continues to offer a suitable vision for the

community’s future. Generally, the New Castle community of 2050 portrayed in the Plan remains the
kind of community citizens and local government officials desire.

B. THE COMMUNITY VISION

Distilling all the goals of the 2007 Comprehensive Plan and later public input, it is possible to define what
New Castle is and, most importantly, what it wants — the Vision for New Castle. That Vision is of a place:

1. thatis respectful of its past but embraces an exciting future;
2. where there is an affordable, wholesome, healthy and vibrant lifestyle;

3. where gathering spaces, events and activities, for all ages, connect the community and
support this vibrant lifestyle;
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4. where a range of housing options exists for people and families of all ages that want to be
part of the New Castle experience;

5. where it is safe to raise a family and where great schools and churches in support these
families;

6. where outstanding recreation, education, cultural and nature experiences and healthy
lifestyle opportunities exist for people of all ages;

7. where an entrepreneurial spirit (new business, jobs and economic investment) is not only
welcome but sought after and opportunities for growing a business abound; and

8. where people can pursue and achieve their own vision of an abundant life, whatever it may
be.

9. where diversity is embraced and all ethnicities fully participate in the economic and cultural
life of the town.

The Community vision states a stable economy is needed. It will be important to strive for economic
vitality locally, with support from local businesses and opportunities for local employment for many of
the residents. This will be a challenge. According to DOLA (in 2017), less than 10% of the local labor
force actually works in New Castle, meaning that 90% more travel to work elsewhere, confirming that
there are not enough jobs in town for residents. DOLA also projects that job growth in Garfield County
will not keep pace with population growth over the next 15 years. While the population will increase by
about 20,000 people, DOLA forecasts about 12,000 new jobs during the same time. The discrepancy
suggests that a significant amount of the growth will be in the older age ranges. New Castle is well-
suited to attract its share of this growth. However, the Town needs to set in motion strategies and
actions for attracting businesses that can offer primary (living wage) jobs for current and future
residents. It must offer a range of amenities that enhance the quality of life for all ages. The Town must
also generate more community retail/service space, thereby increasing needed sales tax revenues to
pay for those community improvements, services and amenities. The Town must be proactive to be
successful.

THE ROLE OF DOWNTOWN

A. ITS PURPOSE

A downtown typically serves some key functions in a community. It is often the center for commercial,
arts, social, cultural and entertainment activities. A healthy downtown typically provides the social life
in the community for people of all ages. As the central gathering place, the functions, commercial
enterprises, events and other activities found in a downtown should bring residents of the community
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together, allowing personal connections and participation in the community fabric to occur When there
is a thriving downtown it is usually considered a good recruitment tool for growth and economic
development.

A successful downtown stimulates the local economy and everyone in the community usually benefits
from a healthy downtown. In addition, a downtown is often considered a barometer of the
community’s overall quality of life. Shopping, entertainment, arts, culture and recreational choices,
diverse housing types and ranges of affordability and pedestrian-friendly neighborhoods are crucial to a
community’s success. Therefore, while a downtown is often considered the heart and soul of the
community, there are many things that need to go right to build a highly desirable and successful
community.

The traditional role of a downtown is, however, threatened by the rise of internet shopping. The
Town must factor the effects of this trend into its Downtown improvement strategy. It must
also understand the type of retailers that can survive and thrive Downtown given this trend.

This Plan will focus on actions that New Castle can take to improve its Downtown, accounting for where
it is today, how it can take advantage of new opportunities and how recent trends may affect its future.
In addition to working on Downtown, corresponding actions are needed elsewhere in the community to
help Downtown.

B. WHERE SHOULD DOWNTOWN BE LOCATED

Where is the best place for a downtown? Most of the time, there is a place that has historically served
this function. In general terms, the downtown was often centrally located and near the transportation
modes at the time of its establishment. Over-time, growth patterns, new interstate highways, suburban
shopping centers and other factors have affected the economic health of downtowns.

New Castle has an interesting dilemma. The site of its downtown developed over 100 years ago, at a
time it was served by passenger rail and U.S. Highway 6 and 24. However, circumstances changed. Rail
passenger transport service to the community stopped. The role of U.S. Highway 6 and 24 diminished,
replaced by Interstate 70 that bypassed the community. A new community access interchange from I-70
was built about one mile east of Downtown. More recently, the community’s residential growth moved
away from Downtown into the Castle Valley and Lakota. The Town’s land use regulations promoted
commercial growth immediately north of the interchange in a typical suburban/auto-oriented format.

There does not seem to have been a concerted and sustained effort, as the community grew over the
last 20 years, to connect the community and its Downtown. The best attempt occurred when the Town
recently retained the library downtown. However, there no directions to Downtown in the I-70
interchange area, which is now the main pathway for coming to and leaving the community.

C. ANSWERING THE QUESTION

It is possible to imagine the establishment of alternatives to the historic downtown on Main Street,
primarily in Castle Valley Ranch or at the US 6 and 20/Castle Valley Boulevard intersection. Arguments
for these alternatives are contained in an appendix to this Downtown Plan.
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The Planning and Zoning Commission and the Town Council unanimously decided that the only realistic
site for the Town’s downtown is the historic location on Main Street. It must be noted, however, that
current zoning and development agreements include some commercial development north of Mt
Mederis. Furthermore the 2009 Comprehensive Plan anticipates that annexation to the east will provide
opportunity for new office space, shops, parks and public services along US 6 and 24 east of the town
borders. The Comprehensive Plan notes, however, that before new development occurs in annexed
land, proactive measures should be taken to further develop Main Street.

The decision to maintain downtown along Main Street was based on the following analysis:

e Main Street is the historic downtown.

e There has been significant new public and private investment there. The town hall,
library (2013), post office and community center are all public investments made in
recent years.

e Unlike other possible locations for downtown, infrastructure and many of the buildings
and support spaces are in place to support not only existing but also future
development.

e Given the limited amount of private and public funds available to support and enhance
development elsewhere, it makes sense to enhance the existing town center.

There are, of course, challenges facing Main Street, challenges which have so far slowed fuller
development. These challenges must be faced and overcome:

e itis constrained by the Old Town residential development to the north and the railroad tracks to
the south

Mt. Medaris is considered an obstacle between the residential neighborhoods and Downtown.
Downtown is a mile from the I-70 intersection and may be hard for visitors to find.

Residences in the business district occupy potential commercial space.

It will take imagination, commitment and a concerted effort, more than the effort and attention
given to it in the past.

Finally, the 2009 Comprehensive Plan states:

= |n 2050, historic downtown New Castle retains its traditional architectural character and
supports a variety of small businesses that employ residents and attract many visitors to
town. Downtown remains the community focal point for events, parades and local
government services including town hall, the post office, the library and the community
center.

= New Castle desires to enhance its community sales tax revenues to pay for community
service. Downtown New Castle is an important and historic community focal point and must
be supported as a key part of the community's economic base.

= The historic downtown gives New Castle a sense of "place," recognized by the community as
an important asset.
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= The Town will continue to protect and enhance the historic downtown and keep it as a
community focal point.

IMPROVEMENT AND ACTION PLAN

Great downtowns do not come about by accident. Rather, they are created, nurtured and improved by
the investments and intentional actions of many. The New Castle Planning and Zoning Commission,
Town Council and Downtown Alliance drew on the SWOT analysis and the 2009 Comprehensive Plan to
develop this Plan for Downtown. It includes both elements which will need substantial effort and
funding to bring to fruition and others which are less expensive.

Of course the Plan should be a living document, updated and revised as time and circumstances make
necessary. This Plan is about the big picture.

A. GOALS FOR DOWNTOWN

1. Downtown will be the center of public life in the community — a place where
residents gather, visit and foster meaningful connections, shop, work and play in a
vibrant, inviting, and fun setting that is consistent with the scale and traditions of
the community. It is attractive to visitors and residents as well because it is the
center of community life.

2. Downtown will be “people-oriented” with attractive, comfortable, and functional
amenities and public uses and it will showcase its pedestrian-friendly streetscapes
with public art and nature that reflects the local character, values and the
environment.

3. Preserve the rich architectural character of historically important buildings,
reflective of its history spanning over one-hundred years, while the desire for an
exciting future will be expressed as well. Historic structures should be preserved
and restored when possible. New styles that are expressive of the community today
and its future will be allowed, provided those designs respect and complement the
historic character of Downtown.

4. Downtown will have a quaint and yet successful mix of commercial and economic activities:
a) on a suitable scale and capable of both retaining existing customers and attracting new
customers to improve economic activity locally, b) that promote an exciting ambiance and
vitality and c) that show the community’s branding position. To help advance the brand,
those recreational qualities and opportunities that exist and that need to be expanded for
the community’s future should be infused into Downtown. To achieve these objectives,
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Downtown should be the focal point for specialty retail, professional services, governmental
services and facilities. It should also be a “trailhead” of sorts, where the community comes
to play and for enjoyment. Mt. Medaris, which has often been viewed as a detriment and
an obstacle to connecting residents to Downtown, must be turned into a community asset,
one that helps boost economic activity Downtown and promotes the important elements of
the community’s brand.

5. Downtown shall be the entertainment, social and cultural focal point of the
community. It should be a “hub” for community gatherings and engagement. To
meet these objectives, make Downtown the focal point for full-service restaurant
and bars, breweries and distilleries, and galleries and studios and host community
events, celebrations, festivals and the arts. There should be recreational activity
spaces for residents and visitors of all ages to enjoy. Downtown New Castle will be
known for its connection to the community’s history, engaging citizens and visitors
in celebrating the colorful history and cultural heritage of New Castle and the
surrounding area.

6. Downtown and the surrounding Old Town neighborhood should allow increased
residential density, when appropriate, to increase the range of housing options
available in the community and help energize business and promote the desired
environment Downtown.

7. Downtown should be accessible to all residents and visitors, encouraged by
adequate parking, improved day and night-time connectivity with residential
neighborhoods so more people can walk, bike and use alternative modes of
transportation to get there. It will be easy to find and navigate to Downtown
because of attractive, effective signage

8. Downtown will be recognized and valued for its connection to the Town’s rich
history.

9. Downtown should benefit from New Castle’s strong community spirit and
volunteerism for programming and carrying out such activities and events.
Residents of New Castle and the surrounding area and regional visitors will be kept
informed continually about activities, events and businesses Downtown through
effective marketing and communication.

B. FUTURE FRAMEWORK PLAN

The Future Framework Plan is a conceptual depiction of the vision for Downtown New Castle. It sets out
the primary organizing features of Downtown and the general development and physical design
approach to guide the changes over the next two decades. The Framework Plan is intended to be a
high-level planning tool to coordinate, guide and inform decisions about public investment, the
preparation and consideration of future, more detailed public and private development and
redevelopment proposals — in other words, change and improvement.
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The major features of the Framework Plan include:

=  Cultural and Shopping Corridor

= Activity Centers

= Residential Anchors

= Old Town Residential

= Mt. Medaris Recreation and Activity Area

=  Community Connectivity - Alternative Transportation
Corridor and Terminals

= Community Connectivity - Transit Route

The distance between activity centers on the east and west ends of Downtown, as illustrated in the plan,
is about 1,200 feet. The average person will walk about one-quarter to one-half of a mile in this
environment. Therefore, there illustrated concepts should be realistic and enjoyable for most people.

1. Cultural and Shopping Corridor

Downtown New Castle is a community activity center today. As pointed out in the SWOT
assessment, however, it lacks the critical mass necessary to both attract residents
Downtown routinely and, when they are there, persuade then to walk from one end of
Downtown to the other. First and foremost, the goal for the cultural and shopping corridor,
(see Framework Plan map on page 15), must be to attract those businesses, in sufficient
numbers, that will promote the flow from one end to the other. This core area also should
be a celebratory place and the site of key institutions of the community, including town hall,
the community center and library. Museums should be located here, not elsewhere in the
community. Community parades and celebrations are and should continue to be held here.
As in a shopping mall, where in-line stores are the connective tissue between major anchor
stores, Downtown New Castle’s culture and shopping corridor must fill a similar role.

Finally, it is here that the community should promote activities and experiences that nurture
a sustainable cultural community.

Consistent with the goals for Downtown, then, the desired ground floor uses in this corridor
should be those listed below. Residential uses above the ground floor also should be
promoted. The ideal target is fifty percent of the ground floor space for commerce and up
to fifty percent for civic and office uses. This does not mean that only these uses are
permitted, but that targeting and attracting these uses are the priority.

Dining and restaurant;

Sidewalk cafes;

Specialty retail;

Coffee shop;

Ice cream/yogurt;

Deli and Bakery;

Professional offices;

Commercial Services;

Galleries, studio space, outdoor performing arts;

S®m 0 o0 T
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j.  Bodegas
k. Civic facilities and museums; and
I.  Community events

One sign of a community’s health is often its cultural life. Public art and community history
presentations, connecting the community today with its history, can help residents
associate with and become more involved in their community. It has been proven
nationwide that public art is a cost-effective way of promoting economic revitalization of
downtowns. According to the Urban Land Institute, “good art is good business,” and it
should be good for Downtown New Castle. Here, there is a public art program. However, it
is in its infancy. The community also has started a Museum on the Street program for telling
some of the community’s history. It is within this cultural and shopping corridor that the
community must develop a quality public art and cultural heritage presentation, done in a
manner that is attractive, interesting and that pulls people along the street, from one
activity center to the other. Essentially, the idea is to leave a tail of breadcrumbs guiding
residents and guests throughout Downtown.

2. Activity Centers

Steps must be taken to promote and create strong activity centers at each end of
Downtown Main Street, at about 2™ Street and 6™ Street (see Framework Plan map on page
46). These activity centers must complement and reinforce each other; they are not
intended to be matching bookends. One activity center should be a mixed-use area where
commercial and other land uses that attract people for shopping, working, entertainment,
recreation and socializing is concentrated. The other, while allowing similar uses, should be
focused on an energized outdoor entertainment venue. Within these activity centers, single
story buildings may, in certain instances, be proper, particularly if those buildings are
designed to be expanded over time. For the most part, however, buildings and
development that allow for ground floor commercial and entertainment opportunities with
above-ground floor residential uses, including ownership and either long and/or short-term
stay opportunities are desired. They should contain uses/places where people go to meet
friends and family. They should be of interest and attractive to people of all ages.

Why are these activity centers important? As pointed out in the SWOT Assessment,
attractions capable of pulling people from one end of Downtown to the other do not exist.
Without such attractions, many people will not walk from one end to the other. Itis more
likely that they will drive Downtown, go to their intended destination (e.g., a restaurant, the
library or other single use), and then get back in the car and leave. In the future, by their
very nature, these activity centers must help create a critical mass that attracts and retains
people downtown. They must also provide enough energy and interest that they can cause
people to “want” to walk from one end to the other. So, what might these activity centers
be in the future?

a. East End of Main Activity Center
Burning Mountain Park functions, to some extent, as an activity center on the east end

of Downtown. There are a number of events held each year in the park. Unfortunately,
the east end of Downtown is lacking the kind of activity and interest needed to be a
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significant attraction. The park itself is not designed effectively for large events.
Moreover, the park is primarily for day-time activities. There is a gazebo, but its site
hinders good use of the park and it is not the kind of improvement that promotes real
activity. The Miner Memorial is a nice feature and crucial to preserving the community’s
history. Unfortunately, it too is in a place that makes the park function poorly. There is
a basketball court and horseshoe pit that, while nice features, may not be in the best
location. To the south are the railroad tracks and I-70, both of which generate
significant noise, affecting the ambiance of the park. Next to the park on one side is
Jasper Ward Avenue. On the opposite side is the old school building, which impacts the
use of the park in other ways. Other nearby land uses are a taxidermy, hair salon, post
office, real estate and martial arts studio. There are very few land uses nearby that will
attract significant numbers of people to this end of Downtown.

It is recommended that the Town purse the redesign of Burning Mountain Park and
promote the reuse and/or redevelopment of certain properties near the park. Short-
term and long-term improvement concepts are needed. Short-term, the Town should
look for ways to improve the use of the existing park. Long-term, the goal should be to
expand the park. It must be the the community’s “festival parks.” While the redesign of
the park is an important step, this alone may not be enough to activate the east end of
Downtown. It is important to keep in mind that the goal is to promote a cluster of
activity that will be attractive and interesting to people of all ages during daytime and
evening hours, during the week or on weekend and throughout the year. The Town of
New Castle must take a proactive role to create this new east end activity center. The
following improvements might be considered:

i. The Town should pursue a GOCO or DOLA planning grant to prepare a short and
long-term reuse and expansion plan for Burning Mountain Park. The plan should
consider relocating the Miner Memorial and removing the existing gazebo. The plan
might consider a park theme that is consistent with the Downtown and community
brand. Connecting with the brand, it might be possible to design part of the park,
whether short or long-term, in a way that blends an extensive story of history with
interactive and visual arts, possibly including new technology, as an attraction. The
Miner Memorial could be relocated to become a feature in this presentation.
Similarly, the history of the old school should be included. The plan should consider
other features that will draw people of all ages into the park.

ii. Short-term, consider a performance/concert stage and venue that are suitable for a
variety of performing arts.

iii. Provide a modern children’s adventure playground.
iv. Public Restrooms.

v. Consider incorporating appropriate night-time lighting, fire pit and similar features
to activate the park during the evening hours.
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vi. The plan should show those activities/or seasonal improvements that can attract
people downtown during the winter (e.g., a portable youth hockey rink for winter
installation), allowing for multiple use opportunities and activities year-round.

vii. The redesign plan should incorporate a sound barrier (solid fence) into a landscaped
berm on the south side of the park to diminish the noise produced from the railroad
and 1-70.

- '

I- 70 and Land Berm i Burning Mountain Park
Railroad Sound Reduction Fence

viii. Consider redesigning the surface and width of Jasper Ward Avenue so that the road
can be used, on an as-needed basis, for park events and activities.

xi. Determine whether the parking on the west side of the post office building could be
consolidated with parking on the east side of the building, thereby opening up a key
development parcel at the Main Street — 2" Street intersection, immediately across
from the park.

East End Activity Center Land Use

Redevelopment or Historic Facade Possible Redevelopment Possible Future
Reuse Restoration roel Post Office Parking
5 "
g of B
E r| g
L L
3 5
a =
=
= E
= =
New Street Extension
‘with Perpendicular Parking,
Outdoor Dining and Streetscape Pomnﬂ:ln mopmem
Minimize Alley Use Reuse Eliminate Jasper Ward Ave, Redesign Park Short-term

with Outdoor Dining, and Expand to East Long-term if Possible
Entertainment and Gathering
and Incororate into Park
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b. West End of Main

Today, there is very little reason to walk beyond the 5% Street intersection. Beyond this
point, there is little to no commercial, entertainment, or cultural value. The old Livery
Stable building is a testimony of the community’s past, but it is used only for storage. It
is unlikely that a developer will attempt mixed-use development west of the Texaco
property now, as those properties are now too detached from Downtown. Standalone
residential project is possible beyond 6" Street today, but commercial or mixed-use
might be problematic without a specific strategy for addressing the future of the Texaco
property. This may the one property that the Town should consider acquiring to
promote the type of redevelopment activity described in this Plan.

There are significant opportunities to bolster economic activity and interest in the west
end of Downtown long-term. At 6 Street and Main, there is the equivalent of about 16
standard-size properties on the south side of the street, from the Texaco property to the
west edge of the Kamm/Machine shop properties, which are currently underutilized or
vacant. This amounts to roughly 415 feet of Main Street frontage; just over 40,000
gross square feet of developable/re-developable property. On the north side of the
street, underutilized and vacant properties create 175 feet of frontage, or about 17,500
gross square feet of additional development potential.

6th and Main Activity Center
Land Use Concept

Commercial or Mixed Use

7th STREET
5th STREET

7

/ 175 Ft. 40 Ft.

Mixed-Use or Possible future Kamm Avenue Commercial or Mixed Use
MF Residential or Eliminate and provide access to
Water and Sewer Treatment via
Vandeventer

VANDEVENTER AVE

It is recommended that the Town of New Castle work with private property owners and
potential developers toward the creation of the 6% Street Activity Center. The sketches
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below intend to show the concepts that should be pursued in this area. Mixed-use
buildings that are at least two stories are desired. The goal should be to promote
ground floor commercial and above-ground floor residential uses in this area. The
residential density will likely be needed for two reasons. First, it will help add life to
Downtown, particularly after 5 PM and on weekends. Second, the residential use will
likely be needed to make the commercial space financially feasible until a strong
commercial market develops and commercial space is rented at a better rate. While
one-story buildings might be acceptable in some instances, the Town should promote
buildings of at least two-stories here.

In terms of general design concepts, buildings should frame this important intersection
with indoor and outdoor gathering spaces. Public art and entertainment should be
present. The intersection should be animated with lights, banners, and window
transparency and nature should be infused into the activity center.

Development primarily two-stories preferred framing the intersection

Consistent with the goals for Downtown, the most desirable uses in this activity center
are those listed below. This does not mean that only these uses should be permitted,
but that targeting and attracting the desired uses should be a priority for the Town.

i Dining, restaurant and bar, with or without outdoor dining/beer garden;
ii. Sidewalk cafes;

iii Brewery, Distillery and tasting room;

iv.  Niche/specialty retail;

V. Bicycle shop;

vi.  Coffee shop;

vii. Ice cream/yogurt;

viii. Deli and Bakery;

ix.  Galleries, performing arts (indoor and outdoor);

X. Entertainment clubs, including music, teen, comedy and similar activities;
xi.  Theater;

xii.  Community events;

xiii.  Child play area and discovery center;

xiv. Short-Term rental accommodations;
xv.  Above ground-floor residential;
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xvi. Professional offices;
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Public gathering, entertainment and commercial activity

3. Residential Anchors

A healthy downtown must attract people to live, work and play. Housing plays a key role in
this formula for success. Nationally, market-rate residential development has been a
powerful force in bringing new life and economic support to downtowns. Attracting more
people to live in and near Downtown will improve the base of support for those businesses,
retailers and other shops located there. Furthermore, more people living Downtown will
help to generate activity and life during the evening hours.

Today, Downtown New Castle includes a limited amount of housing To the extent that the
Town can promote and incentivize market-rate housing Downtown and in the Old Town
neighborhood, the better off will be the community’s heart and soul.

Long-term option for standalone market-rate multiple
family housing west of the Relocated Kamm Avenue

20
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While it is recommended that the Town actively promote the idea of a west end activity
center, composed of at least two-story mixed-use buildings, a standalone housing
development at the westerly edge of this activity center is also acceptable (see Framework
Plan map on page 46). For example, Kamm Avenue could be relocated to the west, allowing
a larger commercial/mixed-use development assemblage on the south side of the 6% Street
intersection. Depending on the precise relocation of Kamm, another parcel created
immediately west of the new Kamm Avenue alignment (in the C-1 zone district) makes an
ideal place for a standalone market-rate, multi-family housing project. The Town should be
prepared to promote this idea. Furthermore, the Town of New Castle should check the
permitted and conditional uses of the C-1 zone district to make sure that these development
options are possible, with a simplified process for a developer, should the right opportunity
arise.

Similarly, the Town should promote a similar concept for the East End Activity Center. As
noted above, there are two long-term options for developing market-rate housing on the
east end, those being the rehabilitation of the existing school housing building or the
redevelopment of that property to expand Burning Mountain Park and promote a
standalone market-rate multi-family housing on the far east end of the property. The latter
is the recommended approach is believed to produce the best long-term outcome for
Downtown.

4. Old Town

More than half of the respondents to the Comprehensive Plan survey reported that
affordable housing is needed in New Castle. In general, it seems that respondents
supported private sector affordable housing, as opposed to the Town developing such
projects.

The Comprehensive Plan establishes various densities for the potential annexation areas to
the east of Town.

Planned Urban Center 15 to 25 units per net acre
Mixed Use — Residential Focus Up to 10 units per net acre
Low Density Residential 4 units per net acre

By comparison, there are now about 125 dwelling units in that part of the Old Town that is
north of Main Street and between Elk Creek and North “B” Avenue. This is about 4.7 units
per net acre. While the Comprehensive Plan did not give specific recommendations about
areas like Old Town, this neighborhood’s density falls into the lower density ranges
identified in the Comprehensive Plan.

Old Town is now one of the more affordable neighborhoods in the community. However, it
is relatively low density and Downtown needs more residential support. Increasing density
in the Old Town neighborhood, within reason and where appropriate, might be a proper
step for several reasons. The Town Code allows Accessory Dwelling Units (ADUs) as a
conditional use in Downtown. These can allow residents to care and support for aging family
members or provide rental space creating extra income. ADUs also serve renters with
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affordable housing. Finally, additional housing units will add vibrancy Downtown, as there
will be more people living nearby that will likely visit those businesses regularly.

An accessory dwelling unit is a separate living space within a house or on the same property
as an existing house. Tiny houses, a recent housing trend, would be considered an ADU if
they are placed on a permanent foundation on a lot containing a principal dwelling.

Accesssory Dwelling
Unit Configurations
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It is recommended that the Town of New Castle sponsor information to the Old Town
residents about this existing opportunity. The information should illustrate how such
housing could be accommodated within the neighborhood, how provisions could be
developed to make sure that it does not infringe upon the existing quality of life in the
neighborhood and the effect it could have on efforts to improve Downtown.

The Town should also review the process for approving ADUs, in order to assure that the
conditional use application and review process are not overly burdensome.

5. Mt. Medaris Recreation and Activity Center

Activating Mt. Medaris as a community asset and to help improve economic activity
Downtown should be an important long-term goal of the community. Efforts have already
started by constructing hiking and biking trails on the mountain. This is a great first step.
However, this feature holds much more potential. If developed properly, it could: a)
become a major part of New Castle’s branding and marketing effort and b) it could add
significant energy Downtown.

The views from the top of Mt. Medaris are spectacular. Seeing New Castle from the top
gives one a positive feeling about the community. Unfortunately, it is likely that many of the
community’s residents have not experienced this part of their community. That should
change in the future. Mt. Medaris should be turned into an asset for the entire community
and visitors to enjoy.



New Castle Downtown Plan

Outstanding Views from atop Mt. Medaris

The Town must Step that should be taken in order to activate Mt. Meraris:

1)

2)
3)

4)
5)

6)
7)

Improve signage by place wayfaring signs pointing to the trailhead and improve the
trailhead sign at the end of C Avenue.

Improve the C Avenue trail, which is the point of access to the trailhead from Downtown
Enter an agreement with the owners of Castle Valley property north of the mountain to
identify the permanent trail connection from the trailhead to Castle Valley Boulevard.
Encourage New Castle Recreation, New Castle Trails and other organization to sponsor
races, hikes, wellness programs and other activities on Mt. Meraris

Create and place interpretive signs, comparable to the signs in Grand River Park,
identifying and explaining the historic sites which are visible from the mountain trail.
Consider mountain bike rentals downtown.

Identify Mt. Medaris as an attraction in Town’s promotional material.

6. Community Connectivity — Vehicle Transit Route

The Town should consider improving community connectivity with a town shuttle loop. The
operation of a local shuttle bus system could link Castle Valley Ranch, Lakota Canyon Ranch
and Downtown. As the community grows, the shuttle system could link those

neighborhoods with Downtown. The logical route would be a circulator, Main Street, the
Highway 6 and 24 - Castle Valley Boulevard intersection, along Castle Valley Boulevard to
Midland Avenue and return to Main Street (see map on page 25).

The Town of New Castle is not in the transit business and it may not want to venture into
that service in the future. Moreover, it is not predictable now when such a service might
become feasible. Therefore, the first step might be for the Town Council, through a
community survey, to seek input from residents about this service and, with the Roaring
Fork Transportation Authority (RFTA) prepare an operating cost assessment. While there
may be other questions to ask, some basic information would be helpful:

a. Would residents use an in-town transit circulator if provided this service, and what age
groups might use this system;
b. What pick up and destinations must be covered for residents to use a circulator/shuttle
system;
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d. How much would people be willing to pay to use this system and at what point would
the cost of the service deter people from using the system;

e. How much would it cost to offer a basic service (operations, maintenance and capital) to
meet resident needs; and

f.  Should the Town decide to provide such a service on an ongoing basis what revenue
options would be available to provide the service (general fund requirements, potential
advertising revenue, grants, etc.)

Possible In-Town Shuttle Circulator Route and Stops

7. Community Connectivity - Alternative Transportation Corridor and Terminals

An alternative transportation corridor could improve non-vehicular access to
Downtown. Moreover, it might be an affordable solution for connecting Downtown
and both Castle Valley and Lakota neighborhoods. The corridor could follow the “C”
Avenue trail from Castle Valley to the alley north of Main Street and west to 4"
Street, where the Downtown terminal would be located (see Framework Plan map
on page 46). The existing pedestrian trail between Castle Valley Ranch and
Downtown can be expanded and/or striped to designate a corridor for specific
electric powered modes of transportation. Currently, the use of three modes of
motorized transportation may be appropriate in this corridor (not necessarily on
other trails), including electric bicycles, Segways, golf carts and similar electric-
powered vehicles.
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Improving Accessibility for All Ages Increased Bike Parking & Bike Rental Station

First, electric bicycles and Segways should be encouraged here. They can make it easy for all
ages to navigate the steeper section of this corridor. However, their value is even greater.
For example, these modes increase mobility for senior
citizens. Old Town residents, who now have to drive to any
other part of the community, can walk to the south rental
station and, from there, have access to the entire
community. Signage along Main Street Downtown can tell
visitors and others about the availability of e-bikes nearby
and travel sites and routes around the community. This will
make Downtown an attraction.

A second mode to consider is golf carts. Lakota Canyon
Ranch is a golf-oriented neighborhood. They are designed
to travel hills, which would be ideal in this corridor. The golf
course operator, which already manages many carts, could
expand its business by becoming a rental agent for residents. Thus, the infrastructure for
making this mode of transportation available to residents may be in place.

Alternative Transportation Corridor Golf Cart Parking — N. 4'" Street Downtown

A related option that might be considered in the future is a higher capacity electric vehicle
operating within this alternative transit corridor, particularly if the local shuttle concept is
not viable. There are higher capacity golf carts and similar electric vehicles that might meet
the community’s need in the future. These vehicles could run efficiently between the
neighborhoods and Downtown terminals described in this section. They are a relatively low
cost to buy, maintain and run.
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Higher Capacity Vehicles for the Alternative Transit Corridor
Town Council should set up a plan and budget for improving the corridor. Improvements
should include:
a. Basic trail improvements

i. Pave the trail between “C” Avenue and Hot Short Park and, at the same time,
reduce the steepness of the trail to the extent practical.

ii. Determine the cost of adding lights along the trail and including this improvement in
a 5-year capital improvement plan and budget.

Pathway lighting added to encourage evening and night use and for safety
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b. Longer-term alternative transit

i. Make reasonable surface improvement to the north side alley between “C” Avenue
and 4™ Street to complete the alternative transportation corridor.

ii. ldentify any issues related to the use of golf carts, Segways and electric bikes on
public streets and/or on alternative transit corridors.

iii. Install recharging stations and parking for golf carts and Segways and rental stations
for electric bikes.

iv. Secure funding to go ahead with project implementation.

If there is a balanced approach, there should be a proper amount of parking Downtown, at
reasonable costs to the community. Establishing this corridor may be an affordable option.

C. PLACEMAKING AND GATHERING

WHAT ATTRACTS PEOPLE MOST, IT WOULD APPEAR,

IS OTHER PEOPLE
William H. Whyte

A simple definition of placemaking is the process of creating a quality place where people want to live,
work, connect with each other, play and learn. People and businesses want to be in these places. They
are active, unique locations, interesting and visually animated; they are full of interest and vitality.

The core principle is important - offering a variety of things to do in one spot and making a place more
than the sum of its parts. (For example, a park is good. A park with a fountain, playground, and food
vendor is better. If there is a library across the street that is even better, even more so if they feature
storytelling hours for kids and exhibits on local history. If there is a sidewalk café nearby, a bike path and
an ice cream stand, then it is what most people would consider very desirable.) This is the community’s
goal Downtown.

To create a quality gathering place Downtown, it is recommended that New Castle continues to
promote the idea of “Third Place,” joining planning, design, redevelopment and improvements to
produce a sense of culture, warmth and belonging, where everyone feels welcome. Downtown New
Castle must deliver on a promise to become the 3rd place in the life of residents, of all ages, and
visitors.

The key elements of “quality places” are:

=  Mixed-use;

=  Appropriate scale and mass;

=  Welcoming, safe, comfortable and walkable throughout;

=  Physically designed to encourage interaction, where people can connect with one
another;

= Available for events, activities and multiple things to do;
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= Pedestrian and bicycle friendly; and
= |nteresting character and charm (expressed through public art, heritage, architecture or
similar features).

It is necessary that New Castle remember that it cannot do everything right away or, for that matter,
everything right the first time. The best places usually evolve by experimenting with short-term
improvements, tested and refined over time. If one thing does not work, try something else. When you
have a success, build on it.

1. Mixed-Use

Mixed-use development is stressed above in this Plan and it must not be overlooked. Over
time, it will be important for New Castle to create a quality mixed-use environment
Downtown. This Plan has provided a number of recommendations related to the long-term
development and creation of activity centers Downtown. While each activity center should
have a unique character, they need to add significant energy by combining a variety of uses
in close proximity. Equally important, more residential development Downtown is needed.
While residential development will likely be critical to the success of future development
projects there, residential development as part of mixed-use projects puts people on Main
Street both during the day and in the night-time hours. Downtown requires this kind of
energy and vibrancy.

In the meantime, until there is a practical market for new development, the Town should
aggressively pursue the near-term activation strategies recommended below in this Plan.
While these interim uses might become part of a longer-term development strategy, they
may not as standalone uses generate the energy and vibrancy that will come from proper
mixed-use development.

2. Scale and Massing - Relate Buildings to the Street

General urban design theory suggests that a comfort “public realm,” the public space
between buildings, is often defined by the relationship between building height compared
to the width of the opening between those buildings. There is comfort when the ratio
between the height of buildings to the width of the street and sidewalk opening is neither
too high nor too low. Very low ratios begin to feel like an urban wasteland, while one that is
too high begins to feel claustrophobic. As a general rule, the tighter the ratio, the stronger
the sense of place and, often, the higher the real estate value. Spatial enclosure is
particularly important for shopping streets. A disciplined street tree planting in the
transition between parking and the sidewalk is an alternative in the absence of spatial
definition by building facades.

While there are a number of other factors that affect the pedestrian environment, this ratio
can help New Castle better understand zoning height regulations and development and
redevelopment potential that will make a quality pedestrian environment Downtown.
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The ratio of one (1) foot of height to three (3) feet of width is the effective minimum
relationship if a sense of enclosure is to result. A ratio of 1:1.5 is often considered the most
for pedestrian comfort.

Main Street
Ratio Right-of-way Width Resulting Building Height
1:3 84’ 28’
1:2.1 84’ 40’
1:1.5 84’ 56’

Based on this information, several design ideas
should be considered for Downtown. First, there are a
number of buildings Downtown that are substantially Lial 18 Ft
lower than 28-feet, including several mobile homes and auting 3; Ft i
out-of-character one-story commercial buildings. This, o o
along with other reasons, suggests that these properties H¥ R
might be candidates for redevelopment. Removing
these structures and replacing them with more
appropriately scaled buildings will enhance the
pedestrian environment Downtown. Bulding 84 Ft Buiding

28 Ft 28 Ft

Second, the current height limit in the C-1 zone district e
is 40-feet. The following illustration suggests that 40-

feet is the most that should be considered Downtown.
Given that buildings will likely vary in height, given the
existing right-of-way a 40-foot building face will add to e a:";:t .
the pedestrian environment. e .

40 Ft 40 Ft

3. Encouraging Interaction - Gathering Spaces

As noted in the SWOT assessment, the lack of strong gathering places is a concern
Downtown. Some restaurants and taverns offer a foundation, but there must be a reason
for people to come Downtown consistently. When they get there, there must be an
exuberant environment — a place where they can meet, mingle, interact and connect.

Downtown could benefit from more functional open spaces, plazas and courtyards that can
be used and enjoyed day and night by residents, visitors, and workers. However, it is not
simply about providing space. These spaces must seem to the observer to be inviting and
comfortable.

The Town can begin today, with low-cost solutions and trial runs to see decide what will
work. At first, consider flexible amenities like providing comfortable seating with book or
game kiosks or vendor carts, tables with colorful umbrellas as a low-cost temporary means
to quickly inject a new layer of activity.
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4,

Liberty Park is a good first step. It will be an activated space that can draw people off the
sidewalk. It includes a stage and other features that will be attractive to people of various
ages. The action of the Downtown Alliance is making this space valuable - a wonderful
formal and informal gathering space. There will be educational and artistic expressions
there

The Downtown Alliance is also working diligently to activate Ritter Plaza as a gathering
place. The inclusion of public art and concerts in the plaza are steps in the right direction.
The Town should investigate other possibilities, such as reorienting outdoor dining into the
edge of the plaza, internet access and recharging points and so on. There needs to be low-
cost, festive lighting in the plaza to make sure that it is both a “day and night-time” activity
space. Consideration might be given, in the near-term, to include festive banner signs that
announce the upcoming events in the park. Too many residents do not know about
activities Downtown and special steps are needed to improve this situation.

Long-term, “active” gathering spaces, courtyards and plazas are a priority in new
development or in redevelopment projects. The potential redevelopment areas in
Downtown are generally illustrated in Land Use and Development Plan (see page 88).

Interesting Character, Charm and Comfort
a. Streetscape

The Town of New Castle has made a number of improvements to the streetscape
Downtown. The sidewalks, particularly in the Cultural and Shopping Corridor, is the
space in which people move, socialize, and do business. When this area is improved,
more exciting and interesting, it will show to citizens, potential business operators,
investors and developers and others that the Town is committed to positive change.
The Town should continue to undertake improvements to this area. Street trees would
have been ideal. However, it may be quite expensive to make this improvement now.
The aim now is to animate the space to give the walking corridor life and vitality. The
Town can provide public informational signs (e.g., the locations of businesses, parks,
trailhead and so on) and banners that reflect Downtown and the community brand.
Additionally, the Downtown Alliance might be the appropriate group to help Downtown
merchants and property owners see a long-term vision and encourage those merchants
and property owners to further animate the walking corridor Downtown. Such
improvements will contribute to the quality of life and experience for all who live, work,
and visit Downtown.

In particular, the key areas of the sidewalk are the frontage zone and the nature zone.
In the frontage zone, elements such as sidewalk cafes, street furniture, flower pots and
similar private additions to the streetscape should continue to be encouraged. Itis
important to keep in mind that unobstructed access to retail display windows is needed.

In the nature zone, the Town should consider different ways to enliven the space.
Simple improvements might be attempted initially. This could be in the form of
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temporary/removable planters. Over time, permanent installations might be
appropriate. A landscape that is consistent with the native environment is most
appropriate.

As New Castle begins tackling the critical mass problem, making investments in public
art and its community history presentation and more permanent streetscape
improvements is a show of commitment that will foster the desired private investment.
The Town already has invested in landscaped bump-outs, themed street lights at
intersections, colored pedestrian cross-walks and banners. As funding permits, this
corridor should have a special pedestrian-oriented streetscape environment. It should
feature special wayfinding signage, public art distributed throughout the corridor to
signify a unique identity and offer an interesting, a well-lighted corridor the entire
length.

Frontage Zone

Pedestrian
Zone

Frontage

Nature, Zone

Edge

Store Front Planters
but Maintain Access to
windows

b. Parking Lots along Main Street

Parking lot design is important, particularly Downtown. When little or no attention is
given to parking lots along pedestrian corridors, they can detract from the kind of
vibrancy desired. Two parking lots along Main Street offer very little interest to the
Cultural and Shopping Corridor. There is no landscaping or aesthetic lighting in these
parking lots. Nor is it clear to those not familiar with Downtown if these are public or
private parking lots.
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The Town recently took over management of the parking lot next to 2 Coronas
restaurant. If this arrangement continues, the parking lot should be improved
aesthetically. Aesthetic improvement also is needed in the parking lot next to the
community center. Public parking lots should be designated for such purposes.

The Town of New Castle should set up a nominal annual budget for the Downtown
Alliance. With suitable funding, that committee could work with private property
owners and businesses to leverage a number of aesthetic improvements Downtown.

c. Railroad Noise

It was explained in the SWOT

assessment that the noise from the railroad, specifically its engine horn, can have a
negative effect on Downtown. Under the Federal Railroad Administration’s train horn
rule, locomotive engineers must begin to sound the horn 15 to 20 seconds in advance of
all public grade crossings. Train horns must sound in a standardized pattern of 2 long, 1
short and 1 long blast. The pattern must be repeated or prolonged until the lead
locomotive or car occupies the grade crossing. The volume level of the train horn is
between 96 and 110 decibels, which is significant when people are enjoying dinner or
sleeping. There are over 20 trains per day passing Downtown, although this number can
vary. The Town should consider its effect on the community’s desire to advance the
improvement of Downtown and decide if a simple, cost-effective solution is available.

The Kamm Avenue railroad crossing is uncontrolled. Problems of this nature are not
issues for the railroad, but for the affected department of transportation (DOT) or
community. DOTs usually consider factors such as the volume of train and vehicular
traffic, accident history, visibility and others to decide the proper solutions for crossings.
In this case, however, the Kamm Avenue crossing experiences very little vehicle traffic
over the course of a day. Itis the point of access to the Town wastewater facilities.
While a full, signalized and controlled intersection would be cost-prohibitive, the Town
should investigate vacating the public access and constructing a simple access control
gate. It could be a remote-controlled access, which could be available to Town
employees and police. This might allow the Town to apply for a “quiet zone” under the
Federal Railroad Administration’s train horn rule. The rule provides an opportunity for
communities like New Castle to mitigate the effects of train horn noise by establishing
new quiet zones. In a quiet zone, railroads can stop the routine sounding their horns
when approaching public grade crossings, other than in emergency situations. The
Town needs to investigate a quite zone designation and ascertain the cost of meeting
the necessary mitigation requirements.

d. Arts, Culture and Heritage

As noted in the Framework Plan, public art and the community’s cultural heritage
should be put on display prominently Downtown. The community should continue to
build on the work done to date, advancing a program that truly reflects its character and
identity. Itis recommended that, with the support of the Town, the Downtown Alliance
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work with the Community Branding and Marketing Committee to advance this
objective.

These groups should propose a public art acquisition budget to the Town Council
annually. The funds could be spent each year, or pooled for several years, to acquire
substantial art pieces, with a variety of mediums. In time, the Town should acquire art
for its signature installations/locations special to the community, such as a redesigned
Burning Mountain Park, Ritter Plaza, and the east and west end activity centers
recommended in this Plan. These two committees should work together to find and
recommend these locations to the Town Council.

The concept of an “art walk,” with temporary and permanent installations, should be
pursued throughout the cultural corridor. Over time, it should be expanded along the
alternative transportation corridor described in the Framework Plan, into public parks,
Main Street plazas and courtyards and at the community entryway. A guided brochure
and website tours should be created to inform and guide residents and visitors. To
support the program, an annual call-to-artist loan program should be developed. For
this purpose, the committees need to recommend a budget for annual artist stipends (a
nominal amount paid to artist to secure the loan of desired art pieces) to the Town
Council. While the Town Council may not be able to immediately fund such a program
at a high level, efforts should be made to move forward soon.

The Downtown Alliance and the Branding and Marketing Committee should seek help
from artists living in New Castle and the surrounding area (Roaring Fork and Colorado
River Valleys) to advance this effort. By doing so, a public art champion may come
forward, someone who will aid the committees and help build momentum. There
should be competitions and collaborative projects offered to these artists. The Town
needs to engage the local arts community in planning arts-related events in Downtown.
As this effort moves forward, these committees and the Town should make a concerted
effort to recruit galleries to Downtown locations.

The Town should review the existing sign code to assure that it sufficiently distinguishes
between signs and graphic art (murals, interactive displays for public gathering, public
information banners etc.). The Downtown Improvement Plan recommends a number of
graphic devices that help enhance and improve Downtown. The Code should make such
allowances.

Similarly, efforts should be made to advance the “Museum on the Street” program. lIts
intent is to create a heritage discovery trail for the benefit of a community's residents
and visitors. When possible, this program should be expanded. First, the Downtown
Alliance, the Museum and Town should develop program elements that are both static
and fresh. While the underlying history of the community may be presented in a way
that does not change over time, there are stories, events, traditions and photographs
that should be added or changed periodically to keep the presentation fresh and
interesting for both residents and visitors. Second, the Museum and Town should work
with History Colorado to find some of the best community history and cultural
presentations in the state or the nation. The “best of the best” can help find the best
approach for Main Street and understand how elements of those programs can be
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carried out here in a reasonable and affordable manner. Finally, if the Museum
continues to have limited hours of operations, as it does today, the Downtown
Improvement Committee and Town should investigate options for developing
technology (e.g., audio/video presentations or kiosks) at key locations to expand its
reach. The Town should determine if grants might be possible from History Colorado,
DOLA or other sources to make these improvements.

5. Events and Activities

Activating Downtown with a variety of events and activities is crucial to its success. Events
are a critical element to a vibrant and exciting downtown and add an important part to the
overall sense of place in New Castle. Itis recommended that New Castle use a focused and
proactive approach for its events Downtown. There must be a predictable series of events
and activities. The following steps should sever to guide Downtown event and activity
planning:

their ideas for Downtown activities and events. n;.n“"‘ A *

The best events and activities are those in )

which the community takes ownership and in B\“g
which residents have pride. {“

a. The Town and the Downtown Alliance should,
as soon as possible, ask the community about

dﬂlll

o~ 6:00-9:000m

b. Involve the community by periodically asking dtielicho il llhia)
what talents and creativity they can lend to the jllllﬂ 25 ]llIV 23
“place”. It is important to involve community ... Marilyn Forton/REMAX  Jackie Engel, CFP®

resident for a variety of reasons. First, it Hochols Feed
broadens the number of people who will ]IIIV 9 ﬂll!llISt 13
organize events. Otherwise, this effort will .. Harding Energy oo Chapter Credit Unions
continually fall back onto the same people, who over time will lose interest. Second, it
broadens the pool of ideas, from which the best ideas can be used. Third, people are
the best way to attract other people. Getting local participation in both event planning
and in performance (school-age children, churches and organizations, etc.) will create
word of mouth advertising and secure and grow event participation. To the extent
possible, efforts should be made to gain the participation of merchants, restaurants and
others, but secure their involvement and when they are least busy. It is often difficult to
get businesses to focus on participating in such events when they are in their busiest
period or at the last minute. To this end, a series of well planned, predictable activities
that are specifically designed to bring the talents of the community Downtown and, in
doing so, attract the family, friends and those that want to experience the community at
its best, should be pursued.
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c. The Town must pursue quality over quantity and set

up a core of top-notch activities that both reach DOWNTOWN

broad demographics of the community and that SUMMER -
meet community objectives and interests. Quality is RESTAURANT
what excites people and consistency is what makes WEEK

them confident to return.

RST FUESDAY EACH MONTH
CONCERT IN THE PARK AFTER DINNER

Whatever

events and

activities

are

developed .

a r t S O N for Downtown, they should be published well in
A I advance. As noted in the SWOT assessment, it

seems many residents are not aware of what of

G what is available or happening Downtown.

ArtWall Camp Ir. 68 July12-18

Weavng Wk c3 180 Some may not feel the need to go Downtown
Picassorama r. T July7-1 - .

T y 2 because the activity is not focused on them or
g 2k i their family. Focusing some of the events on
R A s P children, for example, will attract parents,

CLASSES AGES

family members and friends. Once people begin
to engage in quality events and activities

. Downtown, the probability of their return
Registration ends 500, 50 sign up TODAY! increases. To help residents understand
Downtown it is recommended that the Town:

M@h;mnlm for Beginnors 15+
ing for Beginners 15~
0Fs...

1) Increase information about Downtown events along Castle Valley Boulevard,
immediately north of Highway 6 and 24.

2. Improve social media and website communication. When appropriate, use print for
sharing with your local groups (e.g., churches, service groups and others.), but clarify
and improve the Downtown presence on the Internet. Consider developing a mobile
app for marketing Downtown, including information, a business directory and a
schedule of events and activities. The Downtown Alliance and the Branding and
Marketing Committee should work together to develop the marketing approaches and
technology applications that will be best for New Castle.

3 Pursue, as soon as possible, the community information and event signs included in the
wayfinding plan for New Castle (see page 96 for more information).

6. Design and Image
a. Building Character

Preserving the historic character of any downtown can be an important part of its
revitalization. In Downtown New Castle, there are a number of buildings that have a
1890s to 1930s character. Some are relatively well preserved. However, some older
properties have been substantially altered to the point of compromising any historical
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value or interest. As illustrated in the Land Use and Redevelopment Plan map (see page
86) there are also several infill and redevelopment opportunities Downtown. Over time,
as the market for commercial and mixed-use development improves, there will likely be
pressure to improve or redevelop existing and build new buildings. How will these
buildings fit Downtown?

One approach might be to respect the historic design character of existing buildings,
preserving, maintaining and restoring them when possible, but allow creativity in new
development that adds interest and vibrancy and allows the character of Downtown to
continue to evolve over time. Historic replication would not be discouraged. In this
instance, however, the aim is not to “require” a style that makes a new building look
old, but to infuse some design cues from the past into modern expressions — respecting
the past and embracing the future. Such cues might include the use of wood, historical
brick, a false front, recessed entries or other characteristics noted above on a building
that otherwise has a more contemporary appearance. Some elements of building design
have started down this path. The library design is a prime example. This policy
approach is recommended for Downtown New Castle.

If there is agreement on this policy, the Town should consider the following actions:

i. There should be a joint meeting of the Town Council, Planning and Zoning Commission
and Historic Preservation Commission to secure an understanding and agreement on
the desired design direction for Downtown.

ii. With respect to new development and older structures that have been subject to
substantial alteration over time to the point there is little historical significance, the
Town should amend Section 17.36.120 of the Municipal Code, to clarify the intent of
this policy. Currently the Code stipulates that the “exterior visible appearance of any
building or structure, including new buildings or structures, or the alteration or repair of
existing buildings or structures, shall be of such a design and employment of materials
SO as to appear similar to existing district historic buildings or structures constructed
before 1930, or to maintain the historic character and appearance of the existing
building or structure.” The code also stipulates that “windows shall be of appearance
and design similar to nearby historic buildings and structures.” (These requirements, for
example, likely do not permit the library design, which is clearly a modern design
expression.) Moreover, the current design guidelines may not allow the introduction of
materials outside of the limits of those that exist Downtown. For example, is metal
siding (galvanized or weathered) or architectural siding panels allowed? They are not
found in historical facades Downtown. If the community agrees with this design and
image policy for Downtown, then this section of the Code should be amended.
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Historic buildings with modern material and window expressions

Existing modern design expressions Downtown
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iii. The Town, with the aid of History Colorado and the Historic Preservation
Commission, should start a grant and technical assistance program to help existing
property owners with potentially significant historical structures understand the
need and value of restoration and reasonable options for their property. The Town,
in conjunction with the Historic Preservation Commission, should establish a
proactive program for communicating and working with the owners of these older
properties to advance restoration Downtown.

iv. The Town should establish a budget line item for historic restoration assistance and,
over five years, establish an assistance program for Downtown properties. The
purpose of this program should not be to undertake renovations for property
owners, but to aid and help where appropriate as an incentive to advance facade
improvements and restoration to qualifying structures.

b. 1-70 Corridor Image

The community image, as perceived from the I-70 corridor, has been a community
concern for some time. The Downtown Alliance, as part of this planning process, studied
this visual quality issue. After doing so, the Committee presented a three-pronged
approach for addressing this problem.

First, the Committee recommended that the Town allocate funds in the budget to begin
a basic clean-up program. Second, the Committee recommended that the Town take a
more active role in code enforcement. It should start with proactive communication
with residents along the interstate corridor east of Downtown to initiate property clean
up. Where cooperative strategies are not possible, reasonable but more active code
enforcement is appropriate. Finally, the Downtown Alliance recommended a long-term
plan for correcting visual problems that require a more capital-intensive solution. The
Committee recommended that the Town set up and maintain a 5-year plan and capital
budget for the purposes of:

i. Constructing a screening fence or a combination of fence and landscape along the
back side of Downtown buildings, between the alley and railroad property.
Landscaping, of course, would need to be watered until it is established. It is likely
that a screen will need to be about 8-foot in height to be effective. (Ideally, a 6-foot
fence could be placed on 3-foot piers. This would effectively create an 8-foot
screening fence, as viewed from I-70, but allow snow to be pushed under the fence,
making alley maintenance possible.) The screen should extend from about Jasper
Ward Avenue to the community center building.

ii. Screen the visual clutter on the back of old School House and eliminate the private
off-site advertising signs. The initial screening might be temporary in nature until
there is a better understanding about the long-term use or redevelopment of the
old School Building. Redevelopment may not need such screening.



New Castle Downtown Plan

Current Conditions

Improved View and Opportunity for Community Brand Statement

There are several areas along the 1-70 corridor east of the old schoolhouse that will
require significant investment to correct the visual problems. Typically, they include
steep hillside scars. Due to both the steepness of the hillsides and quality of soil, it
will be difficult to get vegetation to cover the scars. In all likelihood, weeds would
have taken over by now if any kind of vegetation would grow there. To correct
these visual scars will require a higher level of investment by the Town. The Town
should initiate discussions with property owners to, where possible and within
reason, gain participation or approval to reduce the slope, amend the soil and
establish an appropriate revegetation program. It will probably be necessary to
reduce the slope to about 2:1 to allow vegetation to get a foothold there.
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Current Conditions P055|b| Future Hillside Repair

iv. Work with property owners farther east, toward the interchange, to establish a uniform,
maintained screening fence.

v. Establish a forestry and screening plan for the Town’s wastewater facility.

Area to be Screened

Uniform Screening Fence
g—_ .‘.-’_ il
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c. Downtown Identity

The SWOT assessment identified issues with Downtown identity and a branding and
marketing message. To address this matter, the Town might consider creating an iconic
identifier for Downtown and the community in general. The images below suggest
constructing a feature that is consistent with the Town’s history to create this image. It
is simply one idea of many that could be used to carry out this objective.

There are two possible locations for such an icon. One is in the West End as part of the
redevelopment plan for that area. A second option might be south end of what is now
Jasper Ward Avenue, particularly if that street is vacated and that area is incorporated in
Burning Mountain Park. It will be imiportant to obtian community opinion and buy-in as
the town designs this feature.

Should the Town move forward with this kind of improvement someday, it is
recommended that the Community Branding and Marketing Committee be involved in is
design. Whatever feature is created, it should be consistent with and advance the
community brand. It should be pointed out that this is not crucial to the success of
Downtown, but might be something the Town considers in the future, after there is
growth in Town revenues.

Iconic Landmark for Downtown Visible for
Interstate 70

41



New Castle Downtown Plan

E. DOWNTOWN PARKING

In assessing the need for Downtown parking, it is clear that going forward there must be a balance
struck between providing the necessary parking to support improvements described in this Plan and
maintaining the quaint character of Downtown. There is limited space for parking. Therefore, there
are two options that the Town can consider. First, the Town Council could implement a capital-
intensive solution such as acquiring property and constructing more parking or building more
parking on property it already owns. (With respect to the latter option, this Plan has already
pointed out that the property currently owned by the Town should be used to attract, as an
incentive or otherwise, new economic and residential development Downtown.)

A second option might be to limit the amount of parking based on the infrastructure that is already
in place. This means that alternative transportation and access to Downtown must be provided in
the future. This Plan recommends the latter option as the “best fit” for Downtown and the
community. The matter of accessibility and providing alternatives to using the automobile for trips
to Downtown has been presented. So, how can the Town provide adequate parking given the
limited space available? As noted in the SWOT Assessment there are only 68 public parking spaces
on Main Street between 2" and 6™ Streets. (There is, of course, additional parking on side streets,
the Community Center and the rented parking lot.)
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1. Short-Term

The Town, in cooperation with CDOT, has established a lane diet plan for Main Street. The
lane diet, consistent with CDOT policy, does not reduce the amount of pavement nor does it
alter or increase the amount of parking Downtown. It cuts the number of travel lanes from
four to three, with one lane in each direction and a center turn lane. Most importantly, it
allows bicycle lanes to be added through Downtown. This is important because the bike
lanes improve accessibility and, in doing so, they can help to relieve the pressure for adding
parking. When Downtown achieves the level of success contemplated in this Plan, however,
it is likely that more parking will be required.

2. Long-Term Parking Solutions
The Town has possible long-term parking solutions available.

1. Long-term it is recommended that the Town pursue an agreement with CDOT that
allows the Town to rearrange parking spaces and bicycle lanes on Main Street as
generally depicted in the long-term parking plan illustrated below.

The simple striping of diagonal spaces on the north (sunny) side of the street can add a
significant number of parking spaces. Diagonal parking on only the north side of the
street would result in about 109 parking space along Main Street, a 60 percent increase
in the number of parking spaces. This will be the simplest way to add a significant
number of parking spaces without altering the existing character of Downtown. These
spaces will be in the most convenient and visible place, which is good for residents,
visitors and Downtown businesses. This solution would, however, require elimination of
the bicycle lane. The Town would need to survey residents about bicycle lane
importance, and also do an extended traffic count to determine actual usage.
Furthermore, the Town would need to take possession of Main Street from CDOT, since
current CDOT policy does not allow diagonal parking on a state-owned highway. Taking
possession would require a long-term financial commitment from the Town.

2. The Town could pursue reconfiguration/expansion of side streets to allow diagonal
parking. Diagonal parking has be constructed on some streets, adding several parking
spaces. This

How much parking should there be Downtown? The long-term parking plan described here
should be the extent of parking Downtown. Attempts to add parking beyond this will have a
negative impact on the character of Downtown. Should the success of Downtown generate
more activity in the future, creating on-going parking problems, the Town Council must
expand alternative transportation options identified in this Plan to address that problem.
The in-town shuttle circulator or higher capacity alternative transit vehicles operating in the
“C” Avenue transportation corridor are the likely options to consider.
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ENTRYWAY, WAYFARING AND INFORMATION

As noted in the SWOT Assessment, navigating within New Castle is not easy, particularly for those that
do not know their way around the community. For example, there are no direction signs at the Highway
6 and 24 - Castle Valley Boulevard intersection to steer people Downtown. For those people who are
not familiar with the community, how does one know that it has outstanding parks and trails and where
they are located? It also was pointed out in the SWOT assessment that too many residents of the
community do not know enough about the community’s events and activities, particularly those
occurring Downtown. The purpose of this Entryway, Wayfinding and Information Plan is to help the
community take a step toward overcoming these and other related issues. The purpose of this
wayfinding system is to:

=  Welcome people to New Castle;

=  Provide a coordinated hierarchy of public signage to tell people about important
sites/destinations within the community and how to navigate to those places efficiently. (It
is not necessary for each sign provides all of the information about the community. One
sign should provide enough information to get the motorist to the next sign, where
additional details are provided. It is important, however, that the system of signs is of similar
design. They also should have a quality appearance.)

=  Keep the message very simple along roadways and show only what is needed; do not make
the person in the car think about the message.

=  Announce the arrival at key destinations or landmarks, including Downtown.

=  When and where appropriate, inform residents and visitors about events and activities
that occur in New Castle throughout the year, including Downtown.

= [tisimportant, nonetheless, that wayfaring signs do not contain more information than
can be easily read by motorists.

The design for the wayfinding system provided below is something that the Town can implement soon.
It should be viewed as Phase 1. It is intended to be a low-cost, initial effort to resolve the
direction/navigation problems and begin to address some of the community information concerns.
Even though it is low-cost, it is still important that these Phase 1 signs are consistent with the
community character and image. The precedent for the initial plan is the community’s mining and
western heritage, with the use of heavy timbers, metal fasteners and corrugated metal. It is
recommended that, over time, the Town advances a design that is consistent with a new community
brand. Once the brand advances sufficiently and funding is available, it is recommended that the
Branding and Marketing Committee work with local artists to develop a gateway statement that is
emblematic of the community’s past, present and future. Once the Branding and Marketing Committee
has established a brand direction, the Phase 2 effort should be carried out possibly with help from local
artists, in the form of a call-to-artists, or with the aid of a marketing consultant.



New Castle Downtown Plan

COMMUNITY WAYFINDING GUIDE

In-Town

.~ Primary Gateway ... Primary Secend?ry Hirectosy

e 5 £ S Navigation and Event

Navigation Signs - Navigation JSi - Signs
Signs 8 8

1. Primary Gateways — Welcoming and Navigation

In the system hierarchy, the Gateway and Primary Navigation Signs are key. These signs
should not only announce that one has arrived at New Castle, but they must be designed in
a simple way that quickly conveys a message about primary destinations within the
community and how the motorist can navigate to those locations. With respect to
Downtown, the gateway signs must make it a more legible, identifiable and an easily
accessible destination.

These signs should be at each of the four community gateways. They should be placed
either along the edge of the road, preferably in a landscaped area or safe zone approved by
CDOT and before the intersection where decisions must be made about the direction of
travel. CDOT approval of the specific wording on the wayfinding signs at the intersection
with Castle Valley Boulevard and at the west entrance to the community (Highway 6 and 24)
will be required. To comply with CDOT requirements, the actual design may be somewhat
different from that shown. However, the Town should strive for a design and quality that is
representative of the community The Town should initiate the CDOT approval process and
gain its approval as soon as possible and move forward soon with the gateway signs,
particularly one at the Highway 6 and 24 — Castle Valley Boulevard intersection. As noted
above, the Town should use these signs to direct people to the in-town navigation signs,
where the Town, having more flexibility, can allow signs that offer more detail about the
community.
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Typical Gateway Sign

Cut-out Letters
with Design Consistent

N EW CASTL E with Town Branding

Black or | |
— Downtown
mounting brackets Castle Va"ey Basic Materials are Heavy Timber
and Metal to Reflect Mountains
La kOta Ca nyon and Mining History of the Town
ook Btk Trail Head
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Pinned Letters Link to Town Information and
Things-to-Do
Min of 5: Breakaway
Max of 8 Mounting
Wood Posts as Approved

by CDOT

Enhanced Basic Design
at Primary Gateways

2. In-Town Navigation

Next, within the wayfinding sign hierarchy, is the in-town navigation sign. While the
gateway signs should introduce the motorist to the community and give basic
directional information, the in-town navigation signs should be located in a manner
that both reinforces directions offered at the gateway and provide more information
before key decision points. Most of the in-town signs fall within the Town’s
jurisdiction, allowing it more flexibility in the type of information disseminated.

Typical In-Town Navigation Sign

Black or
= Lakota Canyon dark grey
4 Castle Valley mountin brackets
1 Trail Head
" Parks Corten Back
1 Schools with Applied or
www.newcastlecolorado.org Pinned Letters
Min of 6”
Max of 8"
Wood Posts

Wayfinding - Basic Design
Throughout Town
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3. Secondary Navigation Signs

Secondary Navigation Signs Secondary navigation signs should be located in

I areas of slower traffic and for bicyclists and

P e o pedestrians. These signs, providing the most
detailed information, tell how far a certain

Ee;n'mmr‘v%w:%?mu destination is and in what direction one should

e o AAlghlcrimeds travel to get there. These signs should be placed

N— at the entry to Downtown and at key

Walking Timets

Destinaion intersections where they are highly visible

Pedestrian- Friendly

Town Park

4.Community Information and Event Signs

Community information and event signs are not
always part of a community wayfinding plan.
However, in the case of New Castle, it is strongly recommended. The signs should contain a
town map with a “you are here” icon to orient the reader. While this may not be important
to the resident, it is crucial to help educate the visitor about the community. These signs
also should provide information about Downtown and community businesses and
community lifestyle, activities and events. This intends to serve two purposes. First, it can
educate the visitor about New Castle and what the community has to offer. Second and
possibly more important, it is a way to inform the community’s own residents about their
community. The SWOT assessment noted there is a lack of knowledge and understanding
about Downtown and community events. Signage can help advertise events and gathering
opportunities.

These signs should be located throughout the community, in places where there are people,
where people pass regularly and where people congregate. As shown in the guide above,
they should be provided in parks, along trails and at trailheads, near schools, Downtown and
other similar locations. These signs should also be a priority and it is recommended that the
Town move forward with these signs as soon as funding is available.
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5. Downtown Arrival

From the perspective of Downtown, the final sign in the wayfinding hierarchy is the
arrival sign. This type of sign signals the arrival at a special place in the community.
Two signs are contemplated, one at the east arrival near Burning Mountain Park and
one at the west end arrival. The west end arrival sign will likely near the new activity
center and its specific location should be incorporated into that planning and design
effort.  Along with a sign, arrival indicators expressed through the design of
landscape, streetscape schemes or public art might be appropriate. The goal should
be to send a signal to residents and visitors that they are approaching/entering a
special place with a unique identity - one in which the community takes pride.

The community will need to decide how
Downtown will be identified in the overall
community brand. Will it simply be
Downtown, will it be Historical Downtown,
will it be Old Town, or will it be some other
name that announces it is “the place” for
specialty shopping, gathering and play. It is
recommended that, at the appropriate time,
the Branding and Marketing Committee,
along with consulting expertise, make this
determination and recommend a branding
and signing approach for Town Council
consideration.

This is not a critical action now. It is a step
that the Town should take in the future as the
Branding Plan evolves and the identity is
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determined. Once that occurs, this arrival feature should be incorporated into a 5-year
capital improvement/community investment plan.

G. NEAR-TERM ACTIVATION STRATEGIES

It will likely take some time for Downtown to achieve the goals in the Framework Plan. The Town should
not wait for something to happen. Rather, it should be proactive and it should begin to work toward the
desired goals now. Given funding and other limitations to this effort, the Town should pursue those
steps that are low risk and low-cost and that capitalize on the creative energy of the community to move
toward success. There are steps that the Town might consider now, or within a few years, to promote
more activity Downtown.

1. Lighter, Quicker, Cheaper Placemaking

This Plan has set forth an extensive array of placemaking strategies. New Castle should
pursue such improvements, events and activities over-time. However, actions for improving
the sense of place should begin immediately. This lighter, quicker, cheaper strategy should
be the approach for Downtown over the next two to three years.

a. Re-start the public art loan or purchase program. The Town Council should appropriate
a reasonable amount to go toward artist stipends to secure public art on loan to the
community for the purposes of energizing Downtown. Alternatively, the Town could
purchase public art.

b. Promote the People’s Stage as a way to immediately increase local entertainment
Downtown. Create a scheduled and advertise the entertainment in advance. At the
same time, allow unscheduled entertainment at this venue.

c.. Advertise and hold a once-a-month community cruiser bicycle ride, possibly originating
near Hot Shot Park, to Downtown, a park activity and return via 7" Street. Recruit the
members of the community trails committee and other to spread the word and take
part in the events.

d. Continue to develop and promote regularly scheduled activities and events Downtown.
These could include events like, First Friday, homemade ice cream socials, a community
date night, a children’s choir, and similar events that are low-cost and attractive to a
variety of ages. Work with Downtown businesses during winter or early spring month
(slower period for business) to gain participation and sponsorships for the various
activities and events. The Town might consider partnering with local churches or similar
organizations and get their help marketing the events and activities to their
membership.

f. The Town should gain CDOT approval and build a gateway sign at the Highway 6 and 24
— Castle Valley Boulevard as soon as possible.
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g. Move forward with low-cost ways to inform community residents about community
events, particularly those Downtown, including festive banners at Ritter Plaza and near
the Highway 6 and 24 — Castle Valley Boulevard. As soon as funding permits, begin
construction of the community information and events signs.

h. Provide aesthetic lighting in Downtown parks, plazas and courtyard to encourage public
gathering not only during the daytime hours but also in the evening and nighttime.

i. Assoon as possible, ask the community about their ideas for Downtown activities and
events and discover and engage the talents and creativity they can lend to add new
energy Downtown. In addition to soliciting ideas, however, volunteer organizers must
be identified.

2. Professional Office Incubator Program

The Town should work with property owners to develop an innovative shared office
environment to attract business startups and entrepreneurs Downtown. This type of
activity might be an ideal reuse of an existing building or in a new development where it is
important to grow tenants for such projects. (For example, this approach might be a short
or long-term solution to the reuse of the old School Building, depending on the goal for that
building and Burning Mountain Park.) Entrepreneurs typically want to be around other
entrepreneurs. Co-working spaces can become an incubator for new energy Downtown. It
can also become an important element of the community’s developing brand (the
entrepreneurial spirit) and something that will attract new residents to the community.
This type of use work well with the developing activity centers, comprised of restaurants,
entertainment, and new housing options, along with the easy access to the community’s
many recreational opportunities.

H. LAND USE POLICY

The SWOT Assessment points out that a clear role for Downtown is lacking. If Downtown is to thrive
and the vision described above is realized, its purpose must be clear. Its purpose is different from
other community and neighborhood commercial centers. While the Comprehensive Plan provides
some policy direction for Downtown, this Plan intends to refine those policies and set forth detailed
recommendations for advancing the Downtown Vision. To this end, the following land uses policy
should be considered by the Town of New Castle.

The Municipal Code should be amended to show a clear intent and direction for Downtown, better
describe the purpose and intent of all other commercial zone districts and distinguish the purpose of
Downtown from those other commercial and industrially zoned areas. The aim behind this step is to
make sure that Downtown is promoted and preserved as the heart and soul of New Castle. The
following statements of purpose and intent for each commercial zone are recommended:
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a. The purpose and intent of the C-1 (Downtown) commercial zone district is to keep the
original historic commercial center of the community, ensuring that Downtown is both
unique and offers an exceptional experience within the community and the region. It
offers a lively environment with a character based on a mix of specialty retail, cultural,
entertainment, professional offices and services, restaurants and entertainment uses. It
is a source of community identity and pride. The desired uses and intensity and scale of
use are smaller-scale and promote a pedestrian-oriented marketplace and community
gatherings and functions that reflect New Castle’s chosen identity and brand. A mix of
commercial and residential uses that promotes a strong and sustainable local and visitor
economy and cultural and social vitality both within this zone district and the
community as a whole is desirable. Development is intended to be oriented toward
sidewalks to promote a pedestrian-oriented environment.

b. The purpose and intent of the C2 commercial zone district is to offer a transition
between residential and more intense commercial uses in such a manner that
safeguards pedestrian environments, optimizes the aesthetic appearance to the public
and provides for those retail and service commercial uses that rely on pass-through and
highway resident and visitor/tourists traffic; typically, they are automobile-oriented.
These uses are those that have a mutually beneficial relationship to one another and
can be concentrated in a group or cluster to reduce traffic congestion.

c. The purpose and intent of the C-R (Burning Mountain PUD) commercial zone district is
to provide for those retail and service commercial uses that rely on pass-through and
highway resident and visitor/tourists traffic. It allows for those uses that are
convenience and automobile-oriented and typically larger in scale that those uses
located Downtown. The uses allowed in this zone district are those that have a mutually
beneficial relationship to one another and can be concentrated in a group or cluster to
minimize traffic congestion.

d. The purpose and intent of the HB (Highway Business) commercial zone district is to
provide an area for limited to moderately scale highway and tourist commercial services
for the traveling public and non-pedestrian oriented retail in specially designated
highway-service centers, where access, traffic-turning movements and off-street parking
is provided in a safe, convenient, and attractive way, the impact to traffic flows will be
reduced, pedestrian movement will be safeguarded, and optimize the aesthetic
appearance to passing motorists and where size, spacing, layout, and design of such
uses shall make sure the view from the highway and the mountain environment of the
community is not impaired.

e. The purpose of the CG (General) commercial zone district is to allow for a community
employment center, allowing a concentration of commercial and business uses that
generate “primary” employment opportunities for area residents, thereby promoting a
strong and stable local economy and vitality. Appropriate uses and intensity of use in
this zone should allow and incentivize opportunities for residents to live and work in the
same neighborhood. Appropriate uses in this zone district are those that are of a
medium and larger scale than found Downtown.
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f. The purpose of the CT (Transitional) commercial zone district is to allow low-intensity
office, retail and service uses that are characterized by low vehicular traffic generation,
that are accessible by pedestrians from surrounding residential and commercial areas,
that are sympathetic and compatible, in both design and impact, to adjacent and nearby
residential uses and that protect, preserve and enhance residential areas while allowing
commercial uses. In addition to allowing a limited number of commercial uses, the size
and hours of operation of certain uses may be restricted to ensure compatibility.

g. Inaddition, the Mixed Use zoning districts should be reviewed, in consultation with the

landowners who hold vested rights in these districts. The ideal goal is to assure the
other zoning districts do not detract from Downtown.

I. REGULATORY CHANGES

Several regulatory challenges to Downtown success have been identified. Each of these must be
addressed and when possible the Town of New Castle should remove any unnecessary hindrances to
desirable development that may exist under current regulations.

1. Residential Parking Mitigation Downtown
a. Amend the Municipal Code:
1. In the absence of on-site parking, the developer may provide equivalent parking
elsewhere
ii. The developer may give cash-in-lieu to the Town, which shall be used by the Town to
expand the number of parking spaces along Main Street or the alleys immediately
north or south of Main Street between “A” Avenue and 7% Street.
2. Short-term Accommodations
a. Amend the Municipal Code to include short-term visitor accommodations in second or third
story locations (stays of two weeks or less) as permitted use in the C1 zone district or as a
conditional use on the ground floor in this zone district.

3. Permitted and Conditional Uses

Amend the Municipal Code to eliminate the provision stipulating that “any use” not
specifically identified as a permitted or non-permitted use shall be a “conditional use.”

J. FUNDING, ORGANIZATION AND PARTNERSHIPS

The Plan includes an ambitious list of projects and investments that exceed current funding levels. The
successful implementation of the Plan will need a commitment of organizational and financial resources.
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It will also require creative (out-of-the-box) thinking and partnerships to carry out some of the bold
objectives leading to success.

1. Funding
a. Town General Fund

For some time, it is likely that the Town of New Castle will need to appropriate nominal
amounts each year in its General Fund to support the placemaking, branding, marketing
and organization related to the implementation of this Plan. Initially, the Town Council
should allocate the funding necessary to carry out the low-cost steps identified in the
Plan, starting in 2018 if possible. As General Fund revenues grow or if dedicated
revenue streams can be created, the Town should set up a 5-year investment plan for
Downtown and annual budget for following through on that plan.

b. Downtown Membership Association

An association of Downtown merchants and property owners might be assembled.

Such an organization, usually a non-profit corporation, might be organized to promote
Downtown businesses and activities. Small towns like New Castle almost always benefit
from an organized effort towards downtown improvement. Too often, communities
suffer from disorganized efforts, which spread limited human and capital resources thin.
Pooling these resources, in a unified direction, should occur in New Castle. A downtown
organization, whether freestanding or attached to an existing organization such as athe
Chamber of Commerce, is extremely helpful in this regard. An organized group has the
power of collective action, can be an effective lobby, and can help raise the profile and
visibility of the downtown area. The Downtown Alliance appears to be filling this role
now. For success, however, all businesses and property owners should be committed to
the effort. They must be educated and made aware. To show their commitment, a
nominal annual fee might be paid by each merchant to support the activities of the
association and/or the Downtown Alliance and the related work of the Community
Branding and Marketing Committee.

c. Business Improvement District (BID)

Colorado Revised Statute Section 31-25-1201 allows the creation of a business
improvement district for the purposes of improving conditions for businesses and
economic activity. While it will likely not be the first step, the Town should eventually
investigate the possibility of creating a Downtown Business Improvement District (BID).
A BID is a public organization that can be formed to offer a variety of services and
improvements Downtown, including maintenance, special events, aesthetic lighting and
landscape, marketing and promotions, economic development and business retention,
expansion and attraction, and capital improvements. The benefit of a BID is that it can
be a mechanism to generate a consistent revenue stream dedicated to improving
Downtown. When properly approved and structured, a BID can levy a tax or an
assessment on properties within a designated area. Assessments to area property
owners are calculated based on benefits, determined by a variety of factors such as
square feet of building, square feet of land, or front footage. A number of BIDs in
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smaller communities have used a more straightforward funding approach levying a
property tax of up to 5 mills, instead of using an assessment method.

d. Tax Increment Financing (TIF)

A downtown development authority (DDA) or an urban renewal authority (URA), once
created and properly structured, has the potential to use tax increment financing to
redirect incremental increases in property and/or sales tax revenues, resulting directly
from improvements or new or redevelopment activity within a designated area, to be
used for public improvements. Under TIF, the tax base of a district (e.g., Downtown) is
frozen at the level being produced in the initial (base) year. Any increase in taxes over
this base amount can be used for redevelopment or improvement purposes. This
annual tax increment can be leveraged and used as a payment stream for bonds or
other sources of financing for eligible improvements.

It is likely that tax increment revenues Downtown would grow slowly. They may not
adequate to fund capital improvements for some time, depending on the level of infill
development and redevelopment activity. Further, the Town already uses sales tax
revenues to pay for capital improvements. While this approach might not generate
substantial new revenues, the benefit is that the incremental increase in revenue
generated Downtown will be spent Downtown, with the goal to making improvements
that continue to expand the tax base (an economic development strategy).

e. Grants

Clearly, it will be necessary for the Town to pursue grants when possible to carry out
this Plan. Grants will be necessary for economic development, capital improvements,
park planning, design and improvement, transportation improvements and other
matters to move this Plan forward. The Town should develop a specific list of actions to
be carried out over the next 5-year to move this Plan forward. At the same time, it
should find all of those grants that should be targeted every year. The Town Council
should then appropriate matching funds annually in the General Fund to make sure the
required local match will be available to leverage maximum grant dollars.

2. Public - Private Partnerships

Attracting new development can be a challenge. In an effort to do this, the Town must be
prepared to organize public-private partnerships (PPP) for the benefit of the community.
The Town does not have enough funds on its own to carry out the vision in this Plan.
Therefore, it must strategically target partners and leverage their funds for mutual benefit.

The PPP intends to a “creative alliance” formed between the Town and private property
owners/developers to achieve a common purpose. From the public perspective, a PPP can
help the Town accomplish objectives that it cannot do on its own. Development projects
build a better downtown by including community amenities such as plazas, fountains,
improved streetscapes, atractive retail facades and ultimately increase in sales tax revenues
that sustain services for the entire community. From the private sector perspective, a PPP
can incentivize and help private property owners/developers produce the kind and quality
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development that can meet the community’s needs and help mitigate risks associated with
project approvals, funding, and political barriers. PPPs can enable projects that would not
otherwise be built or accelerate private investment timelines. In the future, the Town may
engage other partners in this process. (For example, a BID or a Downtown Association,
could one day be players in a successful PPP. A partnership does not mean there is only one
private sector partner. To achieve success Downtown, it may require the participation of
existing private property owners and one or more interested private real estate developers.)
With all parties working together, these PPPs can help to minimize each party’s risk and, by
doing so, produce mutually beneficial improvements Downtown. This approach must be
explored, particularly for catalyst developments.

It is likely that the Town will one-day need a part or full-time position, as lead, to promote
and organize PPPs, engaging property owners and potential developers. Outreach and
marketing to this stakeholder group by the Town will be necessary to build interest. The
Town should not wait for someone to come knocking on its door. It must be proactive. This
position will likely be needed to help build momentum towards a signature development,
particularly in the West End Activity Center.

3. Capacity Building - Volunteerism and Ownership

Capacity is a different type of partnership that refers to the ability of people in the
community to effect change over an extended period. Successful downtowns are a
reflection of the capacity of people and organizations that take action to improve the
situation. The Downtown Alliance is a perfect example of volunteers striving to make things
better. Going forward, Downtown needs a champion, well-positioned with proper
resources, to coordinate events, actions, branding and marketing and fundraising. Equally
important, the champion and volunteers must get the community to take notice and
ownership of their Downtown.

It is recommended that the Town appoint or hire a staff person to aid this effort. This
should be done soon. The person in this position must be capable of proactive leadership
and must be action-oriented. This person must understand and be committed to advancing
the vision and big ideas for Downtown. Relying solely on volunteers to do this will be
difficult at best. Even with the best of intentions, volunteers do not completely focus on the
many intertwined goals of this Plan - they are usually task-oriented. The staff person must
help them focus, achieve and keep momentum.

4. Branding, Marketing and Public Awareness
As noted in many places in this Plan, the Town must begin to create an effective branding
identity for the community and its Downtown. If the Town desires to move forward with
this idea, a branding leadership team is needed. To this end, the Town recently created a

Community Branding and Marking Committee. The purpose of this committee is as follows:

a. Develop and decide on the New Castle brand position.
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b. Develop a marketing/communications action plan using a “bang for the buck” targeting
strategy and using the right technology to: a) promote better communication with and
dissemination of information to residents to secure a higher level of local engagement in
the community and Downtown and b) attract outside interest (i.e., visitors, people
interested in New Castle as a place to live and those that might like to start or move
their business) in both the community and its Downtown.

c. Assign responsibilities and track successes and report to the community.

d. Develop and recommend both annual funding needs and a 3 to 5-year communications
strategy to the Town Council and carry out the approved strategy.

As noted above, the Branding and Marketing Committee is a volunteer group. It, too,
should have the ongoing support of a staff person, which might be a Town employee or a
hired consultant. It will need professional branding and marketing expertise periodically.
The staff person and/or the consulting expertise must help the Marketing and Branding
Team champion this cause. Marketing to the target groups and consistently pushing the
New Castle brand will take more than a voluntary effort, though the backing of champion
volunteers will be crucial.

Once established, the Town should consider an application to the Colorado Tourism Office
marketing matching grant program. This grant program provides funding to not-for-profit
organizations in the State of Colorado for the purpose of promoting the state or a region as
a tourism destination.

5. Downtown / Community Improvement Coordinator

The Town should consider a single point of contact for property owners and developers for
any issue pertaining to business start-up, retention and expansion, real estate development
and redevelopment, developer interaction and partnership structures, and other similar
matters. This coordinator position, which could be incorporated into a current staff position
or a new hire, should have a clear understating of the Downtown and community
improvement plans and needs and help link all the pieces of the puzzle together, making it
as easy as possible for a developer and property or business owner. It also should be the
responsibility of the Coordinator to improve communication to strengthen and enhance the
work taking place by existing groups and people and, when possible, recruit new
participants into the effort.

6. Downtown / Community Coordination Meetings

There are many dedicated groups working now to improve the community and Downtown.
In some cases, these partners work together and, at other times, one group is unaware of
what others are doing. It is recommended that annually, or on some approved schedule,
there be a joint meeting(s) with all the players. This should be the opportunity for each
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group or interested party to report on their efforts, coordinate with others performing
related work, and become educated on the variety of activities occurring in the community
and Downtown (everyone on the same page to the extent possible). Another focus of this
effort should be to make sure action is taken, not simply groups holding meetings, to keep
the enthusiasm and make sure the process moves forward with full community support.

IMPLEMENTATION

The Downtown Plan, as a supplement to the 2009 Comprehensive Plan, is a guide for the Planning and
Zoning Commission for use when considering development applications. In addition, it is a guide for
proactive action by the Town and its associated agencies. The Town Council, Downtown Alliance,
Chamber of Commerce, Town staff and any future civic organizations should use the Plan to initiate
improvements. If the Plan is to have value, agencies and individuals must take responsibility for
improvements within their purview. They should review the plan at least annually in order to chart their
accomplishments and schedule next steps. The easier and less expensive recommendations can be
implemented immediately. Long-term improvements should be prioritized and undertaken when funds
(or grants) become available.

The early draft of this Downtown plan includes a very optimistic implementation schedule. That
schedule has been moved to Appendix Three for reference. The implementation Schedule is valuable in
the way it breaks down projects into manageable steps. It should be used as projects are undertaken.

APPENDICES

The three items in this appendix were removed from the original draft of the Downtown Plan.
There are contained here for reference.

Appendix One

LOCATION OF DOWNTOWN

There are likely three general locations for Downtown New Castle. In general, those are: 1) Castle Valley
Ranch, two options, among the existing and continuing-to-develop residential neighborhood, 2) a place



New Castle Downtown Plan

somewhere near U. S. Highway 6 and 24 and Castle Valley Boulevard or 3) its historical site. There are
pros and cons with each of these locations. It is unlikely that New Castle, even with growth over the
next 20-years, will support sizable commercial development in more than one of these areas as its
downtown. Therefore, it will be necessary for the community to decide now where its downtown will
be long-term, support that decision, and move forward aggressively with improving it in a way that will
best support the Community Vision.

The three areas that might support the heart of the community are:
1. Middle of Castle Valley

There are two general possibilities within Castle Valley. Option A is in the heart of the Castle
Valley neighborhood. It is zoned for mixed-use development. The other option is closer to
the Clubhouse Drive-Castle Valley Boulevard intersection, where the Castle Valley and
Lakota neighborhoods meet. Putting aside the matters of zoning and possible entitlements,
Option B has the advantage of less traffic and other impacts on the surrounding residential
neighborhoods.

A town center concept in this vicinity might be something along the line of the Willit's Town
Center near Basalt, mixed-use commercial development surrounded by residential land use.
It would probably differ from the Willet’s development in that it does not occupy a central
place between Glenwood Springs and Aspen/Snowmass, a geographic area with a
substantial population base. The Castle Valley draw would be more local and, as a result,
the scale of development would likely be smaller.
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Willit’s Town Center Development

The Willet’s commercial development benefits from high traffic volumes that flow through
the mid-valley. There are now about 23,000 average vehicle trips passing Willits per day.
The traffic volume will grow to more than 30,000 average vehicle trips per day over the next
20-years according to the Colorado Department of Transportation (CDOT). Even if all the
traffic coming and going from Midland Avenue and Buford Road in New Castle passes
through Castle Valley, rather than using the 7" and Main Street path, a commercial place in
Castle Valley will never be supported by the level of traffic experienced at Willits.

The Willit’s Town Center development took over 20-years to create its current form. City
Market left Downtown Basalt as a competitive hedge against the Willit's development.
Development started only after there was a significant developer concession to write-down
a long-term lease to attract the first anchor store, that being Whole Foods. It became the
linchpin stimulating the following commercial development. The high traffic flows between
two of Colorado’s significant tourist areas, Glenwood Springs and Aspen, are necessary to
support the extensive hotel, restaurant and other development occurring now. It also is
important to note that as this commercial development advanced, it did have an adverse
effect on Downtown Basalt. Moreover, Willits created an identity that is separate from
Downtown Basalt.

Riverwalk Development — Edwards

All things considered, it is unlikely that either Castle Valley Ranch site will support the level
of commercial development now seen in the Willits development or the Riverwalk in
Edwards, another project driven by hotel and grocery uses. Significant grocery, hotel and
retail development would be difficult to do in Castle Valley. The amount of commercial
square footage expected might be similar to that in the existing Downtown site, including
several restaurants, niche retail, possibly neighborhood day care and community-serving
office and service business opportunities. It might be supported by park and gathering
space. A better example of the possible level of development might be the South Main
Street mixed-use neighborhood in Buena Vista. However, the South Main Street project is
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more of a neighborhood center and seems to work with the nearby downtown. Moreover,
access to the South Main project requires, for all practical purposes, travel through
Downtown Buena Vista.

A downtown scale of development at either place in Castle Valley would certainly be
walkable and could offer a social and gathering center for those neighborhoods. It would
likely be less walkable and accessible by Old Town residents and the long-term growth
pattern expected east of town. Option A would likely pull commercial traffic into the
existing Castle Valley residential neighborhood. It is likely that Option B would have less
traffic impact, as commercial traffic would not get all the way into either the Castle Valley or
Lakota residential neighborhoods. While the level of traffic experienced would be nowhere
near the levels experienced at Willits or Edwards, there would be a long-term traffic impact,
including infrastructure and building construction and future commercial trips.

South Main Mixed-Use Development — Buena Vista

Given that commercial development does not exist in this area and the existing residential
base is relatively small, a downtown-style development will not be viable for some time.
The infrastructure is required, all the related structures must be built and businesses
attracted or relocated from other parts of New Castle. In all likelihood, this would
cannibalize over-time some of the viable uses now located elsewhere in New Castle,
including Downtown. If there is support for this type of development, the Town will likely
need to reconsider its commitment, financial and otherwise, for current downtown
improvement efforts.

It appears that Castle Valley and Lakota residents are not ready to accept downtown levels
of traffic in the middle of their neighborhood. Many people report that they like the quiet
and calm of the neighborhood that they bought. If this is a desirable place for a downtown-
style development, Option B is the better location. There will be less traffic impact at this
site. Itis accessible as a social gathering place for the existing and growing Castle Valley and
Lakota Canyon neighborhoods. A gather space can be existing here without the full impacts
of a downtown scaled development. A smaller neighborhood activity center that serve only
the surrounding residential uses can grow with the neighborhood, possibly focused on the
school, neighborhood-serving day-care and small neighborhood-based walkable
employment opportunities. Even the new sports park can help meet this neighborhood
need without commercial development.

2. East Side — Highway 6 and 24 and Castle Valley Boulevard

Another possibility for a future downtown-type of development might be a site near the
Highway 6 and 24 — Castle Valley Boulevard intersection. There is already sizable
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commercial development in that area, albeit in a suburban land use pattern, that might
support this notion. More than likely, given the existing land use pattern, the social and
gathering area (a future Downtown) can be placed east of the exiting shopping center.

While the above depiction represents
only a rough concept, and there are
many ways for this type of development
to occur, it is clear that it has a number
of benefits. A traditional downtown and
neighborhood design, with a variety of
lot and housing sizes and range of
affordability, as recommended in the
Comprehensive Community Plan, would
be possible. It is likely that higher density and mixed-use could be easily integrated into this
type of development, more so than in existing neighborhoods of Castle Valley and Lakota.
Senior housing could be located within walking distance of downtown, park, entertainment
and the grocery store and pharmacy. The main grocery (an anchor tenant) exists. There is a
hotel nearby and more hotel and retail development is possible because of higher traffic
volumes at the intersection and proximity to I-70. With proper design, the existing
suburban-style shopping center

can be integrated into a traditional

neighborhood design, improving the

pedestrian connections between the

new neighborhood and both City Market and the New Castle Plaza.

A town square gathering space can be coordinated with the New Hope Town
Square Concept

Performance Center, to create a unique venue in the community. Pedestrian access to this
new place from Castle Valley and Lakota Canyon Ranch is possible with proper design and
planning.

Unlike a similar concept in Castle Valley, there are very few existing residential structures
that would be affected by such a development - the planning, design and construction of
commercial and residential uses could be fully coordinated. There is ample traffic and road
infrastructure in this area to support a downtown-like commercial center. Moreover, to the
extent that this concept generates more traffic, it will have very little impact on the existing
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Castle Valley and Lakota Ranch neighborhoods. The existing peace and solitude of those
neighborhoods would be preserved. In all likelihood, visiting to the community will find this
place easily, something that may be more difficult for a place in Castle Valley or the current
site. In general, this location can serve most of the key functions that a downtown must
fulfill in the community — a place that provides the social life, connectivity and
entertainment of the community for all ages.

While this site may make more sense than a site in Castle Valley, there are important issues
to consider here. First, to create a true downtown setting, serving the type of role described
above, the town hall, library, community center and post office would ideally be moved to
this location. The community already has extensive investment in these facilities at their
current location.

Second, there remain a substantial amount of unbuilt residential units in the Lakota and
Castle Valley neighborhoods. It may not make sense for the Town to approve more
residential units at this time in support of a new commercial center. Therefore, a project
like this may take many years to bring to fruition. Will a developer take on the financial risk
to pursue this long-range project?

Third, this level of commercial development would likely have a similar effect that the
Willit’s Town Center had in Downtown Basalt. Viable commercial uses, including some from
Downtown, would move to the new center to say viable. Stimulating property
redevelopment or improvements in the existing downtown area would likely become
problematic. Certainly, a well-thought-out plan and investment strategy would be required
to transition the current downtown into more of a residential neighborhood or a themed
center heavily focused on its history. Even then, continued commercial success in the
historical site might be difficult.

While there are other issues to consider, there is one significant issue, above all others,
which the community should consider about this area. The “Big Idea,” which has its
foundation in the Comprehensive Community Plan, clearly points out that New Castle must
pursue to make a balanced and stable economy. That means the community requires a
place where business can locate and create jobs paying a living wage; where entrepreneurs
can thrive. (The current median household income in New Castle is about $67,000, meaning
that tertiary types of retail with part-time or minimum wage jobs are not what New Castle
will need in the future.) While some economic development might be incorporated into
mixed-use residential neighborhoods, it is likely New Castle will need a practical spot to
accommodate a business-park type of development.

This area is the logical place for new primary business development and primary job
generators for the community. This is generally consistent with the Future Land Use Plan,
adopted in 2009 with the Comprehensive Community Plan, which identifies this area as
mixed-use with a commercial focus. The type of development best suited for this area
might compare somewhat to that Mid-Valley Design Center or Airport Business Center near
Aspen. This part of New Castle has very good proximity to the major transportation routes
and facilities. It is also easily accessible for workers from the east and west, as well as
centrally located for existing and future residents of New Castle.
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Mid-Valley Design Center Live-Work Mid-Valley Design Center Commercial/Office

3. Historic Location

As mentioned before, the historic site of Downtown New Castle developed 100-years ago
under a different set of circumstances than exist today. There is significant history and
heritage stories associated with this part of the community. Now, in 2017, there is already
a significant amount of public and private investment there. The town hall, library (2013),
post office and community center are all public investments made in recent years. The
history museum is downtown. Given the size of Downtown, the amount of recent private
investment should not be overlooked, including a new dental office and building renovation,
Hogback Pizza and the improvement to its building, EAT restaurant, 2 Coronas, and Lazy
Bear.

Unlike other locations, infrastructure and many of the buildings and support spaces are in
place to support not only existing but also future development. Given that the pool of
private and public funds available to support and enhance the heart of the community is not
infinite, focusing on the existing center is the most feasible approach financially. Effort to
start improving Downtown New Castle can start immediately, not some unknown time in
the future.

For a variety of reasons pointed out in this assessment, the historic location of Downtown
New Castle is suited to carry the banner of the “heart and soul’ of the community. It does
not contain the limitations associated with sites in Castle Valley Ranch. While the place on
the east side of town is well-suited for this purpose, it also must serve as the future primary
employment center of the community. Further, while it may be possible to attempt to
develop another area in the community to serve the downtown’s role, it is unlikely that
those areas can connect the community’s past, present and future, which the historical site
can accomplish.

While Downtown New Castle is now the heart of the community, it does suffer from a lack
of action over the years. If the historical site is going to serve the community well in the
future it will take investment and vision. While it is constrained by the Old Town residential
development to the north and the railroad tracks to the south, creative planning can help it
improve as a center for niche commercial, particularly when they support and build the
community brand, and arts and cultural heritage activities. The current Downtown site is
incumbered by what has been considered for some time an obstacle between the
residential neighborhoods and Downtown, that being Mt. Medaris. This landform has for
too-long been considered a detriment. Downtown and Mt. Medaris must be reimagined.
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Downtown must deliver the social life, connections and entertainment of the community for
all ages. It must be quaint, different from Willits or Downtown Glenwood, possibly more on
the line of Downtown Carbondale or Basalt. Being different, as long as it is quality, it will be
an attraction for both local residents and visitors to the area. Mt. Medaris, however, must
be converted into a community and Downtown asset, one that helps activate Downtown
New Castle. It now has a network of trails that encourage daily use. The creation of an
accessible activity center on the top of the mountain will transform this feature into a real
asset to Downtown and the community.

This preliminary assessment of the three possible locations for a commercial, social and cultural center
of the community suggests that the historic site of Downtown, along West Main Street, is in the
community’s best interest, now and for the future. This assessment supports the community policy
adopted in the 2009 Comprehensive Community Plan. At that time, 73% of the respondents in a
community survey said that “development of the downtown core” needs a great amount of attention.
About 69% prioritized the “retention of the historic downtown location” as the community and
commercial core.

The adopted Comprehensive Community Plan on the current location of Downtown states:

= |n 2050, historic downtown New Castle retains its traditional architectural character and
supports a variety of small businesses that employ residents and attract many visitors to
town. Downtown remains the community focal point for events, parades and local
government services including town hall, the post office, the library and the community
center.

= New Castle desires to enhance its community sales tax revenues to pay for community
service. Downtown New Castle is an important and historic community focal point and must
be supported as a key part of the community's economic base.

= The historic downtown gives New Castle a sense of "place," recognized by the community as
an important asset.

= The Town will continue to protect and enhance the historic downtown and keep it as a
community focal point.

Having said this, it does not mean that the current location of the downtown is perfect for this purpose.
While there is a foundation to build on, there are obstacles to overcome. It will take imagination,
commitment and a concerted effort, more than the effort and attention given to it in the past. To move
the community forward to an exciting future, this Plan continues to support the current (historic) site of
Downtown for this important role. While there are areas in the community that serve as locations for
residential development and for job creation and new business, the historic site of Downtown should
stand alone as the “heart” of the community. This needs to be community policy. If this does not
happen, or if this policy is not fully supported, there will be disruption and real costs to the community
caused by future decisions to relocate Downtown functions and businesses to another site within the
community. Spending more public and private dollars to create a new heart in the future will be a waste
of money that New Castle cannot afford.
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The New Castle Planning and Zoning Commission and Town Council both recognize and support
strengthening Downtown in its historic location and ensuring that future development in the community
does not detract from this goal. Moreover, they recognize that the goals of this Plan will take time and,
even then, they will be realized only if there are well-planned actions and sustained leadership.

Appendix Two

The Strength, Weakness, Opportunity and Threat (SWOT) Assessment intends identify and evaluate
those internal and external factors, both favorable and unfavorable, that affect Downtown New Castle’s
ability, in its current/historical place, to fulfill its role in the “Big Idea,” something necessary for the
entire community. This analysis must be used to: a) identify Downtown’s competitive advantages,
building on strengths and taking advantage of new opportunities, b) pinpoint barriers or limitations that
adversely affect or limit success, and c) explore possible solutions to problems. An important goal must
be to establish tactics for converting weaknesses or threats, to the extent possible, into strengths and
opportunities. This SWOT analysis is not a strategic plan. Rather, from it will come a series of strategies
and recommendations that will form the action plan for improving Downtown New Castle.

of T
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] I
Opportunities

What factors are beyond the
Town's control that place
success at risk?

1
Strengths

What advantages exit? What detracts from it's value
or puts Downtown at a

competitive disadvantage?

Are there existing favorable
trends or niche markets?
What is authentic about it?
Are there existing resources that
can be improved or capitalized
or improved upen?

What things are currently being What is out of the Town's control?

done right?

Is there an insurmountable
weakness?
‘What problems exist that, if not

Are there significant existing
resources to build on?

What can Downtown do better
than other parts of Town?

What makes Downtown unique?

addressed, will threaten or limit
future success?

What do others do better than
Downtown?

What conditions exist that will
cause people to go elsewhere?

What existing vulnerabilities can
realistically be overcome?

Can market information about
Downtown and its attractiveness
to residents and visitors be
realistically improved?

Who meets resident and
business needs better than
Downtown?

Is there the will to achieve
success?

Is there a clear vision?

Members of the Planning and Zoning Commission offered input on the current strengths and
weaknesses of Downtown, noted opportunities that the Town can pursue to advance Downtown and
identified some threats that could cause Downtown New Castle to fall short of its desired potential.

A. STRENGTHS

1. Incredible History and Heritage
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There are some fine architectural examples of the late 1800s and early 1900s building
architecture. Several of these buildings continue to have historical significance, while others
have been substantially altered over time. Immediately north of Downtown is the historic
Old Town neighborhood that reflects a mining-era residential development, also with a
number of homes characteristic of the community’s early railroad and mining history. This
sense of history is unique to this part of the community and cannot be realized elsewhere in
New Castle.

Heritage tourism attraction, built
around this history, can have a positive
economic effect on the community and
help to build its branding and
marketing story.Heritage tourism is, as
defined by the National Trust for
Historic Preservation, "traveling to
experience the places, artifacts and
activities that genuinely represent the
stories of the past, including stories
about people, culture, history and
natural resources." New Castle can
excel in this area. There are few
communities in the area that make a strong presentation of their story. New Castle has
started this effort, with display boards along Main Street (Museum on the Street). The New
Castle Historical Museum is Downtown, just a few steps from Main Street. (Unfortunately,
there is very little information to direct people to the museum.) When presented properly,
the town’s history can be a strong attraction and one of the fundamental building-block of a
growth and development strategy. Any growth or changes in the community that erodes
this key element of the community is not be appropriate.

2. Small Intimate Town Character

New Castle is home to about 4,700 people and retains the charm of a small town. There is a
sense of comfort. People know and help each other. Downtown also symbolizes this small-
town friendly attitude. When a person walks into a store it is not long before business
owner knows their name. This is a major selling point, both about the community and
Downtown. It must be a focus in the revitalization strategy. This attitude can be presented
to each visitor and customer whenever contact is made in the Downtown area. That will
make an impression.

3. Walkability

Downtown is a walkable experience — one that will ultimately sell Downtown to locals and
visitors alike. Stores and existing and future amenities are concentrated in a relatively
confined area. People tend to walk up to one-half mile for shopping and similar
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experiences. Downtown fits well within this range. Excellent systems of sidewalks and
features exist to accommodate people of all ages and abilities. The Main Street streetscape
has been substantially upgraded, involving significant community investment that sets the
stage for further improvement and interest in Downtown. Downtown also is accessible
from the immediately adjacent Old Town neighborhood. However, it is important to
understand that the ability to walk from place to place is not enough for success. The
pedestrian environment must be animated and lively, filled with shops, restaurants, and
engaging activities that capture people’s attention and interest.

4. Established Businesses

There are already a number of good businesses Downtown, particularly restaurants and bars
and service commercial. In 2018 these include:

a. Restaurants and bars (6)
As of December 2018 there are six Restaurants and Bars in Downtown

b. Service Commercial
Dentist
Hair Salons
Accounting Office
Taxidermy Shop
Real Estate Sales
Martial Arts Studio
Architectural Office
Auto Repair

c. Retalil
Thrift Shop
Liquor Store
Floral Shop
Dress Shop
General Market
Furniture Restoration and sale
Beauty Supplies

Additionally, there other business already located elsewhere in New Castle that could be
a strong contributor if recruited to a Downtown location.

5. Public Facilities
The town hall, library, community center and post office are Downtown. Each facility is
relatively new, with the library being substantially upgraded in 2013. Each of these
facilities has enough capacity to serve the community for many years. Each facility serves as

a draw Downtown.

6. Events and Activities
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There are many special events hosted Downtown throughout the year, with a particular
concentration of these events occurring during the summer months. While events occur
in various locations in the community, most occur Downtown. The fact that there are so
many interesting events adds vitality to Downtown. It is important that this continues in
the future. However, do these events attract a significant part of the local population?
Can they be made attractive to, and known by, a broader population base in a way that
contributes to the economic success of Downtown?

The New Hope Church has the potential to bring new art and cultural events to the
community. As the performance center grows in use, it too can have a positive impact on
Downtown. However, this will take work and coordination. The Town should work with
New Hope to make sure that the facility is used to its full potential that is acceptable to
New Hope. This will need organization, scheduling and marketing. To benefit Downtown,
the Town must work with Downtown businesses, gain their cooperation, and leverage
activity at the performance center and elsewhere in the community into spinoff activity,
events and added business Downtown.

Outdoor Hangout Atmosphere

There is already quality sidewalk infrastructure to stroll Downtown. Numerous buildings
already line the sidewalks on both sides of Main Street. While there are concerns about the
level and type of occupancy of property and buildings at this time, there is a good
foundation in place for a vibrant outdoor atmosphere. Furthermore, Burning Mountain
Park, Ritter Plaza and, in the future, Liberty Park offers significant public gathering spaces on
which to build. Many of the ingredients are in place for a future vibrant Downtown.

B. WEAKNESS

1.

Incongruous Land Use

Today, there are eight single-family residential dwellings, including three mobile homes, and
three vacant lots in key locations where commercial activity is needed. This is problematic.
Ground floor residential dwellings take away from the commercial, gathering and
entertainment experience. Too many of these uses diminish people’s experience. They will
not return if their perception or experience is poor.

In spite of significant recent improvements, there are still some downtown properties that
need clean-up or screening.

Inconsistent Architecture

Historic building materials and designs typically included wood, brick and native stone, with
larger repetitive display windows on the ground floor of buildings. As originally constructed,
two-story structures often contained above-ground guest decks, supported by posts, that
covered the sidewalk below. A number of buildings contained shed roofs on posts, also
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creating a sidewalk cover. False facades were common on pitched roof structures, allowing

for dramatic commercial effect. Older two-story buildings usually contained a strong
cornice feature.

False Front - Historical Wood and Brick and Stone Design - Victorian Era

Today, there are new architectural styles that do not match the historical character. While
slavish conformity with 1890’s architectural style is not desired, new construction and
remodeling should fit seamlessly with existing buildings.

3. Inconsistent Zoning Practices
Section 17.36.030 of the Town zoning regulations state:

The Town's goals within the C-1 district is to retain historical characteristics of the
downtown business area by preserving existing structures constructed prior to the
year 1930. Remodeling and construction are encouraged to reflect the goals of the
zone district; to enhance the town's attraction to residents, tourists, and visitors; to
serve as a support and stimulus to business and industry; to reflect a pedestrian
orientation; and to enhance property values.

These goals have not been consistently applied and, indeed, are not clear enough.
The C-1 zoning codes need to be reviewed and updated,;

Most commonly, zoning regulations allow only those uses defined as “permitted” in the
zone district. Conditional or special review uses are typically “specified” uses that can
advance the purpose of the zone district (in this case the C-1 downtown zone district)
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under certain circumstances. In general, they are allowed only after a proper review
and conditions of approval established to make sure that they will, in fact, advance the
objectives of the zone district. A permit is needed from the governing authority
specifying conditions that the use must adhered to make sure it is in the best interest of
the zoned area. There is no reason to list non-permitted uses in a code.

The permitted and conditional use lists and conditional use criteria have not been
evaluated since the Comprehensive Plan was adopted. It seems that the current zoning
regulations are not consistent with the desired direction of the community and this Plan
and they must be brought into alignment as soon as possible.

4. Lack of Critical Mass, Underutilization and Need for Rehabilitation

Currently there are periodic events and activities Downtown, primarily in Burning Mountain
Park. The larger crowds are about 200 people. Occasionally, several businesses offer
weekend entertainment. It appears that many residents do not know about Downtown
events and activities. With respect to building space, some of the existing store space is
simply underutilized, lacking uses that are open before 8:00 AM or after 5:00 PM when
residents return from working elsewhere, or on the weekend. All things considered, there is
not enough life/activity Downtown.

There is an interesting quandary that needs to be solved Downtown. First, while there is an
existing mix of commercial businesses, that mix, particularly with respect to the retail
sector, is not strong enough to attract significant numbers of people/shoppers routinely and
generate return shopper interest. On the other hand, without sufficient numbers of people,
there is not enough customer base to support interesting and niche retail uses.

Due to the number of factors, including vacant lots, lots used for inappropriate uses (e.g.,
single family dwellings), underutilized commercial space, and inappropriate building design
that adds little or no interest for the pedestrian, there is a problem with pedestrian flow
along Main Street. If, functionally, Downtown is compared to a shopping center, complete
with anchor stores and inline retail creating a link between anchors, Downtown is lacking
strong anchors on either end of Main Street. It also is missing some of the connective tissue
(inline stores) that promote the flow of pedestrians over the entire course of Main Street.
Without strong connections from one end of Main Street to the other and without a strong
attraction at each end, many pedestrians will not walk the length of Main Street Downtown.
People reach a gap in the experience and return in the direction from which they came.
Such gaps also produce poor perceptions.

Most of the commercial land use Downtown is in the form of a service commercial uses and
restaurants and bars. Niche retail is lacking. The absence of such retail is one of the reasons
pedestrian flow is lacking. There is not enough shopping to cause pedestrian to investigate
Main Street from one end to the other. This is a problem must be addressed in a
redevelopment and improvement strategy.
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5. Visibility/Curb Appeal/Image From I-70 is an Eyesore

This issue is raised by many in the community. The view of the New Castle from the I-70
corridor often amounts to people’s first and sometimes only impression of the community.
There are extensive areas of unkempt and sluffing hillsides, deteriorating fences, property
owner/tenant junk and debris, vehicles and dumpsters visible from the I-70 corridor, and
Town-owned buildings painted colors that clash with the surrounding environment. One
property includes large private advertising signs on the side of a building that, if done
properly, could be a community amenity. Now, it is comparable to billboard advertising for
private business.

Unfortunately, this problem affects more than just Downtown. Failure to solve it will
negatively affect Downtown and the community. Much of this problem occurs on private
property. The solution will need public involvement and capital for improvements, resident
cooperation and regulatory enforcement (which is sometimes unpopular).
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Hillside cuts and scars Public buildings colors contrasting to vegetation and little visual screening

6. Lack of Retail Draw Downtown

Many of New Castle’s residents now leave the community each day for work. Leaving or
returning, many residents make convenient shopping stops at businesses or the bank in the
New Castle Plaza. For various reasons, too few residents of Castle Valley Ranch and Lakota
Canyon Ranch visit Downtown regularly. As noted above, a critical mass necessary to
support retail shopping and entertainment destination does not exist Downtown. There are
not enough suitable evening or weekend events. Events for the sake of events is not the
goal. Events that promote and build the community brand and significant events that are
known and attractive to many residents should be the goal. For a variety of reasons, then,
the demand for new shopping and other amenities Downtown is probably not supportable
until the Town begins to deal effectively with this problem.

It seems that today, the New Castle Plaza serves as the de facto downtown of the
community. However, by the very nature of the shopping plaza, it cannot fill the “heart”
function that a successful community needs.

7. Lack of Downtown Identity and Direction at U.S. Highway 6 And 24
and Castle Valley Boulevard

Downtown is not on the direct path of many residents coming and going in the community.
The main traffic intersection is about one-mile from Downtown. At this intersection, which
is the primary entrance to the community, there is no indication that there is in fact a
downtown. Until recently, there was a small sign on the north side of the intersection,
although it was not effective or visible. Residents and visitors alike were not aware of the
directional sign. Furthermore, the view of it was often blocked by garage sale and other
similar signs. There is no Downtown directional signage at the intersection now.
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Ineffective Entryway Sign for visibility and no connection to town brand

9. Lack of Branding and Marketing Presence

There is a lack of knowledge and understanding about Downtown. Too often, it seems that
residents are not fully aware of what is available or happening Downtown. When visitors
arrive, they are not given good information about Downtown or the community as a whole.
There is very little public information — what to do in New Castle — at U.S. Highway 6 and 24
and Castle Valley Boulevard, the community’s primary access intersection. Furthermore, it
appears that too few people residing in nearby communities are aware of Downtown New
Castle. The few that do visit Downtown are usually “surprised” at how good the restaurants
are and that it is a nice place.

The Town of New Castle hired Hill Aevium Marketing to complete a branding and
marketing plan for the community in 2016. What is a community branding and
marketing plan? A community brand is something that distinguishes or differentiates
New Castle and its downtown from other nearby, regional and state-wide
communities. Why should somebody want to visit Downtown New Castle; why should
they want to return? If New Castle wants to attract new business investment, real
estate developers, and new and returning customers Downtown, it must get potential
“customers” to know about it, be moved by it and then want to experience it. It must
take steps to advance that brand through public relations and marketing. As
Downtown improves, a marketing effort will tell its potential customers (residents and
visitors) and advance its position in the eyes of those customers. Once Downtown
does this, customers will not only come Downtown, they will return.

Follow through and more funding is needed to advance this effort. Moreover, there
must be local people (champions) that are committed to the idea, are enthusiastic and will
carry it forward. The Town of New Castle, with a limited staff size now, cannot be expected
to do it all and citizen volunteers and paid staff to this cause will likely be required in the
future. To this end, the town recently appointed a citizen Branding and Marketing
Committee, which will need support and resources to carry out this important task.

9. Lack of a Strong Gathering Place

74
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10.

11.

12,

It was noted above that there is some hangout atmosphere Downtown in restaurants and
taverns. Burning Mountain Park is a place for events and activities, as is the community
center. In 2017, there will be about 20 events in this park or nearby in Downtown, with the
larger events typically attended by about 200 people.

As a society, we are moving into an age of “third places.” The first place is the home, the
second place is work, and the third is place is where we go to hang out and connect with
other people. (For example, Starbuck’s has built its entire operation on being a “third
place.”) New Castle must offer this same sense of connection and gathering Downtown and
it must be attractive to all age groups. It needs to create dependable and recognizable
activities and events, known to many, and attractive to a broad segment of the community.

Railroad

Some people have listened for years to the train horn at all hours of the day. Many become
accustomed to the sound the train makes as it passes through the uncontrolled public road
crossing at Kamm Avenue. The fact that it is an uncontrolled, public road crossing may be
the only reason for the disturbance of the horn. There are very few vehicle or pedestrian
trips through this intersection, as it provides access to the Town’s Wastewater Treatment
Facility. While it is not known for sure, an assessment is needed to determine what impact
this disruption has on potential residential development Downtown. If it proves to be a
concern, the Town needs to find a cost-efficient way to control this intersection to end the
need for the train horn, particularly during the nighttime hours when there is no need to
cross the railroad at this intersection, other than in emergencies with the wastewater
system.

Disconnection from The Community

Downtown core is disconnected from the rest of the community. As noted before,
Downtown is off the main travel way in the community, that being 1-70 to Castle Valley
Boulevard. Downtown is not easily accessible, particularly by pedestrians, from the
community’s largest residential neighborhoods. Mt. Medaris is clearly a barrier now. There
is one trail from Castle Valley Boulevard, connecting Hot Shot Park and South Wildhorse
Drive with C Avenue immediately east of Downtown. While this helps, the trail has steep
sections. For some, the trail grade is not a problem. However, it is problematic for many,
particularly those in the younger or older age ranges. Keep in mind that growth in Garfield
County over the next 15-years will include many of those moving into retirement ages.
Moreover, the trail is only useful during daylight hours.

As Downtown improves, connectivity with the community will become increasingly
important. The Town must find a way to connect its neighborhoods with Downtown.
Options that will get people to Downtown without overloading the available parking must
be carried out.

Lack of formal organization or meaningful capital improvement plan/financial
mechanisms
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14.

The Town’s annual operating revenue is enough to meet the basic operating needs of the
community. Unfortunately, it is not enough to allow the Town the luxury of pursuing a
larger community investment strategy, including all the action steps that will be necessary
to improve Downtown. The community needs economic development to increase the
revenue so the Town Council can carry out a community investment strategy.

For example, shopping centers of the 1960s, 70s, 80s, and 90s and now successful
Downtowns (e.g., the Denver Partnership) offer many benefits to retailers, including
planned marketing, maintenance, recruitment of businesses and managed redevelopment
and improvement strategies. For the most part, these are absent or limited Downtown New
Castle. The Town has constructed streetscape improvements and does basic maintenance
of streets, sidewalks and alleys. Citizen volunteers (Downtown Alliance) are trying to make
improvements. However, it is difficult for volunteers, without proper financial resources
and full-time staff help, to make significant and sustained improvements like those needed
Downtown. For success, there partnerships must be created. Community involvement is
needed. Proper resources (human and financial) must be aimed at the improvement and
sustained success of Downtown.

Parking is Problematic

The number of publicly owned parking spaces on Main Street between the Post Office and
6% Street is 86 spaces. This is not a large number of spaces for a successful downtown.
Today, there are only a few instances when this number of parking spaces is insufficient. It is
more than enough most of the time for the current uses Downtown. In the future, as use
improves Downtown, the amount of parking may be inadequate.

The following analysis of parking available in 2018 is limited to Main Street. Note that there
is additional parking available on side streets.

Current Number of Spaces — 2nd Street to 6th/Kamm

North Side 29 Spaces
South Side 26 Spaces
Community Center Lot 13 Spaces

TOTAL 68 Spaces

Downtown needs both a short and long-term parking improvement plan. The short-term
plan must address the need to stimulate commercial and residential development and the
conflicting parking regulations in the Town’s Code. Eventually, the number of parking
spaces must expand as the amount of commercial and residential tenant floor area
increases.

It is difficult to increase the number of parking space along Main Street today. The State of
Colorado owns the right-of-way and CDOT controls the maintenance and use of the street,
including parking. CDOT’s policy is to keep parallel parking. Before CDOT will alter this policy
to allow an increase in the number of parking spaces, the Town must accept the
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C.

maintenance and improvement responsibility for the street, including the financial
obligation.

The Town is not in the position to accept this responsibility. Increases in the Town’s
revenue through economic development and tax base expansion or other means is needed
before this can happen. With more revenue, the Town might be in a position someday to
accept this responsibility. The Town will likely want to arrange for CDOT to repair the bridge
at the west end of Main Street and complete the installation of a roundabout at the U.S.
Highway 6 and 24 — Castle Valley Boulevard before taking this step. (The roundabout is not
schedule for construction 2019 or 2020 as part of a larger Exit 105 interchange
improvement plan.) Once the Town begins to experience sustained revenue increases, it
will be able to take on Main Street maintenance, allowing it to carry out a long-term parking
plan that increases the number of public parking spaces Downtown.

OPPORTUNITIES

1. Cultural Heritage

Successful revitalization themes should be a reflection of the unique character of the local
market ard-b} It must be engaging and it must be presented in the best possible light. This
is one of the potential strengths of New Castle and it can be developed and symbolized
Downtown. New Castle must take advantage of is cultural heritage. The Town can engage
History Colorado and other organizations to identify the best examples of heritage tourism
presentations and learn how it can be done in New Castle.

Appropriate Commercial and Support Mix Downtown

The specialty or niche retail store trend argues for greater attention to downtown area
design issues such as building appearance and pedestrian environments.

Specialty retail stores often act as strong anchors, particularly in smaller communities, and
especially when they target specific audiences. In enhanced downtowns, no longer are
department stores or other large retail businesses essential. Instead, non-traditional
anchors are effectively drawing new patrons. These include uses such as movie theaters,
the arts and music, art galleries, brew pubs, coffee houses, museums, community
theaters, community and recreation centers, community colleges, farmers' markets, and
specialty businesses. What Downtown New Castle can offer that a traditional shopping
mall cannot is the "environment and experience."

3. Mixed-Use and Lifestyle Potential
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Downtown living can offer unique amenities and lifestyle choices. One of the values of this
lifestyle option is it expands the market that is within walking distance of Downtown
businesses.

Several national and local trends point to increasing opportunities for Downtown housing.
The number of households potentially interested in downtown residences is growing as
more young professionals are waiting to start families and older age groups are looking to
downsize their housing— Given the convenience of so many activities and amenities, the
lifestyle option may become more significant as the costs associated with transportation
increase.

There are opportunities for second and third story residential use in new construction and
redevelopment Downtown. There may be significant redevelopment potential and
opportunities for other housing types such as accessory dwellings. Additionally, creating
opportunities to transition to a higher density redevelopment into the immediate edge of
the Old Town neighborhood might be considered.

Identifying vacant and underutilized properties and actively promoting their
redevelopment might encourage developers to tackle more complex projects. The public
sector's role is to promote an environment in which in-fill housing and redevelopment can
flourish. The Town can create such an environment through political support, initiating
regulatory changes, promoting partnerships when right and providing economic
incentives and leadership. Improvement Downtown must rely on the funds and ability of
the private sector to develop, own and maintain mixed-use housing. Creative solutions
and cooperative efforts by developers, lenders, and Town officials will be necessary to
offset the extra constraints of developing downtown housing, but the right efforts can
result in a vibrant downtown area.

4. Reserve of Local Artists, Writers, and Business Owners/Executives to Draw
Expertise

The community has local artists, writers, business resources and executives that might have
time and capacity to help develop the amenities and programs that together will create the
environment and experience necessary for success Downtown. The value of local expertise
cannot be overstated. Artin public places, music and concert series downtown, galleries
and storytelling events, fairs and markets must be developed to the extent possible and
within reason. Local business executives can be consulted about the needs of the business
community and specific actions that could be taken to attract businesses Downtown. A
number of the community’s residents own or run business in nearby communities. Tapping
into this group of people to find businesses that might be interested in relocating to New
Castle is one of the first steps in an economic development plan - the “low hanging fruit.”
The expertise of all these people must be pulled together through task force work aimed at
developing specific solutions and programs. Engaging these locals also creates interest and
commitment to success and builds social capital.

5. Stronger Social and Entertainment Center
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It is possible to attract more residents Downtown by improving gathering spaces. Once they
are there, it is likely that those people will come to understand and support businesses
there. It also might be possible to increase or improve local events that attract people from
outside the community. Events based around a well-crafted and marketed community
brand are needed (e.g., Mountain Bike Festival and festivals based around a recreation
theme and a recreation-oriented brand). Burning Mountain Park is a sizable space.
However, there are features of the park and its surroundings that limit its usability. It might
be possible to expand the park and redesign it to increase the use and benefits to
Downtown.

6. Opportunity for Pop-Up/Incubator Entrepreneurs, Entertainers and Businesses

New Castle can build on its strength and overcome some of the weakness of Downtown by
recruiting and nurturing start-up businesses, including business ventures in a formative
phase that are not ready for more expensive rents in other nearby communities. Some of
these might be users of office space. Others might be seedling retailers who could
eventually grow into larger spaces. Others might be successful businesses now operating in
Glenwood Springs or in the Roaring Fork Valley that would like a small presence elsewhere,
provided it is low cost and easy to maintain. The Town might offer incentives to attract
these businesses, or even offer inexpensive space to operate. The Town also might consider
the idea of pop-up venues for entertainment if they advance the overall goal of bring life
and vitality Downtown.

Today, some pop-up stores run without paid personnel. They are regularly stocked and
customers enter with the swipe of a credit card and make purchase from the stocked items.
There are opportunities to work with solid businesses throughout the area that would like to
have a pop-up outlet, staffed or unstaffed, in New Castle. There are opportunities to add
on-line shopping into an exciting entertainment and cultural activity center or to take
advantage of cooperative retail arrangements that bring together small retails throughout
the area under one roof Downtown.

Some existing structures in downtown can be adapted to offer smaller merchant spaces
within a building. In other cases, the Town can allow and promote pop-up space outside of
existing buildings in a cost-effective manner. This approach can help until a commercial
market matures Downtown, thereby prompting permanent redevelopment solutions. The
idea would be to help small businesses get a foothold and grow Downtown. As they
mature, they become future tenants for new redevelopment projects, which want
established tenants.

Of course the use of pop-up structures has the potential of being inconsistent with the

historic nature of Main Street. A change in Zoning to allow pop-ups must be approached
with care.

7. Long-Term Parking



New Castle Downtown Plan

Normally, limited parking is problematic because it is costly to expand the number of
parking spaced in a downtown area. However, this is not the case in New Castle. The Town
is not able to change this parking arrangement until such time as it agrees to take over
management responsibilities for the roadway. If and when the Town decides to do this, it
would be simple and low-cost for the Town to alter the current parking arrangement. By
switching the parallel parking on only one side of the street to a diagonal parking
arrangement the Town can increase the number of public parking spaces on Main Street
between the Post Office and 6" Street from 68 to 109. This is a 60% increase in the number
of parking space long-term at very little cost.

Changes are also possible on several side streets Downtown. For example:

Kamm 40’ R-O-W allows 2 parallel parking lanes and two 9’ travel
lanes; one 5-foot sidewalk
40’ R-O-W allows 1 diagonal and one parallel parking lane and
two 8’ drive lanes; narrow but workable; no sidewalk.
Vandeventer 50’ R-O-W allows 1 diagonal and one parallel parking lane and
two 10-foot driving lanes’ one 5-foot sidewalk.

8. Mt. Medaris

For some time, Mt. Medaris has been an obstacle and a barrier to the success of the
community. This will have to change. As the community desires responsible growth and
improvement, it must decide what it can do with this prominent feature. Either it can
continue to be a detriment and a barrier to the community or the community will have to
look at this feature in a whole new light, where it becomes a community asset. The Town
Council, at its 2017 retreat, stated that “Mt. Medaris must be activated as a gathering place
for the benefit of Downtown and the community.”

9. Town Trail System -

Continue efforts to improve the Town’s network of Trails as well as the associated Trail
events.

10. Provide allowances for small infill homes in the R-1 Zoning District.

11. Carefully planned signage can help people find downtown and other New Castle assets.

D. THREATS

1. Unwilling to Accept Change
Attempts to hold on to the "old" quiet small-town image also will be problematic. The
community is going to change and it is going to grow. Progress is hindered when there is an
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unwillingness to accept the realities of growth or the kind of change that will be necessary
to achieve a successful Downtown and community. It is not a question of growth versus no
growth. As pointed out above, growth and development and a corresponding increase in
the community tax base is needed. However, success is achieved when it is guided/directed
and consistent with the community’s vision and desires.

2. Failure to Support the Role of Downtown
The purpose of Downtown must be well-defined. It must differ and stay a special place
within the community, while also recognizing that other mixed-use areas do exist
throughout Town.

3. Lack of Appropriate Economic Development Community-Wide
The lack of economic development that leads to sustained increases in public revenues to
support a comprehensive community investment strategy, including implementing the
needed actions to improve/strengthen Downtown, will be problematic. Investment and
improvements are not only necessary Downtown, by there must be a community
development strategy that promotes appropriate types and amounts of commercial and
industrial development elsewhere in New Castle so the Town Council can, someday,
advance a comprehensive community investment and improvement strategy for the benefit
of the community.

Appendix Three

IMPLEMENTATION

This implementation schedule aims to give the Town a starting point for moving forward. It should first
be viewed an organizational tool. It aims to sequence the various implementation tasks in a common-
sense, prompt and cost-effective ways to improve Downtown. It also assigns responsibilities for
completing those tasks. In reality, it will likely take more time than outlined here to complete the many
tasks identified to carry out the Plan due to resource limitations and other factors, sometimes beyond
the control of the Town. The Town may find that opportunities and priorities change over time,
necessitating changes in task implementation schedule. The periodic status and progress review set out
in this implementation schedule is intended to allow for and accommodate just this sort of flexibility.
Therefore, the Town should not be tied to adhering to this timeline. However, it should be committed
to continuous forward movement. Second, then, this implementation schedule should be used
routinely by all parties, including the Town Council, as a tool to monitor and evaluate progress, make
sure follow through on assigned responsibilities happens and that the objectives of the Plan are
accomplished and momentum does not diminish.
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TASK

Plan Review and Update

1.

2.
3.
4

Adopt Downtown Improvement and Action Plan
Biennial review and status report on Plan

2nd Biennial review and status report on Plan
Comprehensive review of the Downtown
Improvement Plan

Organization

1.

Determine the feasibility and interest in a
Membership Association

Create a non-profit association if interest

Determine the feasibility and interest in a Business
Improvement District

Create a BID if interest
Appoint or hire an improvement coordinator (IC)

Communication with Downtown property owners and
business

Land Use Policy

1.

Amend Zoning Regulations to incorporate new land use

policy

Zoning Regulations Amendments

1.
2.

W

o N o u

10.

11.
12.
13.

Amend Zone District purpose and intent

Conduct an audit of permitted and conditional uses to
endure consistency with new district purpose and
intent

Downtown height limit

Downtown residential parking requirements and
mitigation

Downtown short-term accommodations
Downtown Permitted and conditional uses
Eliminate prohibited use lists

Amend non-conforming use damage and
discontinuance provisions

Clarify and improve conditional use approval criteria

Distinguish between signs and public art, murals,
interpretative displays and public information banners

C- 1 architectural design and building appearance
Ground floor residential dwellings
Old Town accessory dwelling unit

Regulatory Enforcement and Clean up

Action
YR

2020 2021
2022 2022

2024 2025

2019
2019

2019-2020
2020-2021
2018-2019

2018 - 2023

2018

2018

2019
2018

2018
2018
2018
2018

2018
2018

2018
2018
2018
2019

Responsible

TP/PC/TC
TP/PC/TC
TP/PC/TC

TP/PC/TC

DIC/TA/TC
DIC/TA/TC

DIC/TA/TC
DIC/TA/TC
TA/TC

TP/ DIC

TP/PC/TC

TP/PC/TC

TP/PC/TC
TP/PC/TC

TP/PC/TC
TP/PC/TC
TP/PC/TC
TP/PC/TC

TP/PC/TC
TP/PC/TC

TP/PC/TC
TP/PC/TC
TP/PC/TC
TP/PC/TC
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Storage of materials within a building or obscured by a
fence of at least 6-feet in height

Storage areas shall be restricted to the rear twenty-
five (25) feet of a lot

Debris removal and stored vehicles
Non-conforming off-premises signs
Dilapidated fences

1-70 Corridor Visual Improvement

1.

vk W

o

Town budget for community and I-70 corridor clean
up

Clean up day

Budget for screening fence

Construct fence along south alley

Meet with owners for access and improvement
approval

Construct iconic identifier for Downtown

Develop capital improvement plan for visual
improvement

Construct slope, revegetation, forestry and fencing
improvements in corridor

Screen / fence impound area at the wastewater
treatment facility

10. Paint Town wastewater treatment buildings

Burning Mountain Park Design

1.

W

© X N oo

Remove the gazebo and construct temporary
performance stage

Town budget for matching planning grant funds

Make Planning Grant Application to GOCO
Contract for short and long-term park improvement
plan

Approve master plan and improvement schedule
Long-term lease of acquisition of 2 Coronas parking lot
Incorporate Jasper Ward Avenue into park

Town budget for matching construction grant

Make Construction Grant Application to GOCO

10. Initiate Phase 1 improvements

11. Initiate Long-Term Improvements

Wayfinding Sign Plan Implementation

1.
2.

Gain concept approval of sign plan by CDOT

Construct and install Phase 1 gateway directional sign
at main entry

Budget other gateway and in-town navigation signs

2018

2018
2018
2018
2018

2018-2022
2018
2019
2019

2018
2024

2018

2019 - 2023

2019-2023
2024-2025

2018
2019
2019

2019
2019

2020
2019
2019
2020-2021
TBD

2018

2018
2019

TP/TC

TP/ TC
TP/ TC
TP/TC
TP/ TC

IC/DIC/TA/TC

IC/DIC/TA/TC

IC/DIC/TA/TC
PW

IC/DIC/TA/TC
IC/DIC/TA/TC

IC/PW/TC
PW/TC

PW
PW

PW
IC/TA/TC
IC

IC/TC/DIC
PC/TC/DIC
TA/TC
PW /TC
IC/TA/TC
IC
PW/TC
PW /TC

TP

PW
IC/TA/TC
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9.

10.
11.
12.

13.
14.

Construct and install Phase 1 other gateway and in-
town navigation signs

Budget Secondary Navigation Signs

Construct and install Phase 1 secondary navigation
signs

Budget community directory and event signs

Construct and install Phase 1 community directory
and event signs

Design branded Downtown arrival signs
Budget branded Downtown arrival signs
Construct Downtown arrival signs

Final Phase 2 branded wayfinding system design and
approval

Budget Phase 2 wayfinding signing system
Construct Phase 2 wayfinding signing system

Branding and Marketing

1.

No v s ow

3

10.

Develop a community/Downtown branding strategy
concept

Approve a community and Downtown branding and
marketing concept

Budget

Hire consultant expertise

Refine and initiate strategy

Identify potential grants and other funding sources

Develop with local artist and consultant a
gateway/roundabout brand identity statement plan

Budget gateway brand improvement

Construct gateway brand improvement
Install Downtown event communication banner at
Castle Valley Boulevard

Placemaking

N Uk wWwNR

9.

10.
11.

Conduct community survey for input

Budget public art signature piece acquisitions
Identify signature installation locations
Acquisition of signature installation pieces
Budget artist stipends

Call-to-artist public art loan program

Budget for aesthetic improvement

Install festive lighting and banners in Ritter Plaza and
street trees

Develop a schedule of events for Downtown
Budget annual events and activities
Remove planter from Mattivi Plaza

2019
2020

2020
2021

2021
TBD
TBD
TBD

TBD
TBD
TBD

2018-2019

2018-2019
2018
2018-2019
2018 - 2022
2019-2024

2019
2020
2020

2018-2024

2019
2019 - 2024
2018
2019-2024
2018-2024
2018-2024
2018-2024

2018-2019

2018-2024

2018-2024
2019

PW
IC/TA/TC

PW
IC/TA/TC

PW
BMC / Consultant
IC/TA/TC
PW

TP /BMC/ CDOT
BMC/TA/TC
PW

BMC

BMC/TC
TA/BMC/TC
BMC/TA/TC

BMC / Consultant
BMC / Consultant

BMC /PW / CDOT
TA/BMC/TC
PW /CDOT

DIC/BMC/PW

IC/TA/TC
DIC/ TA/ TC
DIC
DIC/TC
DIC/TA/TC
DIC
TA/DIC/TC

PW
DIC / BMC
TA/DIC/TC
PW
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12.

13.

14.

15.

16.

17.

18.
19.
20.
21.
22.
23.

Work with property owners to determine if fencing
along Main Street sidewalk can be removed

Identify best Community Cultural History Programs in
State

Budget or fund raiser for Cultural History presentation
expansion on Main Street

Expand Museum on the Street Program - apply the
best examples

Technology assessment to expand Museum on the
Street program

Grant application for Cultural History presentation
expansion

Landscape community center parking lot frontage
Landscape 2 Coronas parking lot frontage

Determine the feasibility of Downtown rail quite zone
Quite zone application if feasible

Abandon Kamm Avenue "public" crossing if feasible
Construct crossing control device if feasible

Historical Preservation and Restoration

1.
2.

Meeting to develop C-1 zone design guidelines
Town line item budget for historic restoration
planning and assistance

Carry out property owner information program
Initiation discussions with Martial Arts Building
property owner

Offer grant and technical assistance to property
owners for restoration

Downtown Housing

1.

Prepare ADU educational material and session with
Old Town owners

Hold information and discussion session with Old
Town owners

Accessory Dwelling Unit zoning amendment

Near-Term Activity

1.

Eall o

Appoint a committee to evaluate the feasibility of a
kitchen incubator program

Pursue grant for kitchen incubator if feasible
Construct community kitchen if feasible

Improve Kamm restroom for internal / external access
Determine feasibility of pop-up retail, restaurant and
similar activity generating uses for Kamm Property

If feasible, develop a pop-up site plan for the Kamm
property

2019

2019

2019-2024

2019-2024

2019

2020
2019
2019
2018
2018 - 2019
2019
2019

2018

2019-2024
2018-2019

2018-2019

2019-2024

2018-2019

2019
2019

2018
2019
2019
2019

2018

2018

TP / PW
Hist. CO
DIC/ TA /TC
DIC
IC/DIC

IC
PW
PW

TP / PW

TP / PW

TA/TC
PW

TP/ PC/ HPC

HPC/TA/TC
TP / Hist. CO/ HPC

HPC

HPC

TP/ PC

TP/ PC
TP/PC/TC

TC
IC/TA/TC
PW / contract
PW / contract

IC/TA

IC/ PW / consultant
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6.
7.

Acquire pop-up containers and design to standards
If feasible, construct pop-up retail, restaurants, and

entertainment on Kamm property

East End Activity Center

1. Complete and approve master plan and improvement
schedule for Burning Mt. Park

2. Initiate discussion with key property owners and
determine interest

3. Initiate negotiations/partnership agreement on School
House

4. Determine is parking on the west side of the post
office building could be a redevelopment site

5. Jasper Ward Avenue - incorporate into park

6. Conduct a development opportunity study to
determine feasibility of various longer-term
development scenarios for redevelopment sites
Downtown

West End Activity Center

1. Initiate discussion with key property owners and
determine interest

2. Determine the feasibility of land banking the Texaco
and Kamm Property and relocating Kamm Avenue

3. Conduct a development opportunity study to

determine feasibility of various longer-term
development scenarios for redevelopment sites
Downtown

4. Develop a property acquisition fund

Mt. Medaris Activity Center

1.

6.
7.

Determine feasibility of the Mt. Medaris Activity
Center and Recreation Plan

Approve the Mt. Medaris Activity Center and
Recreation Plan if feasible

Conduct a lift alignment and cost study if feasible
Construct lift if feasible

Develop mountain top programming and
improvement leasing options

Budget mountain top capital improvements
Construct mountain top improvements

Transportation Improvements

1.
2.
3.

Complete Main Street lane diet plan
Construction entryway roundabout

Develop a "C" Avenue transportation corridor
improvement plan

2019

2019

2019

2019-2020

TBD

2019-2020
2020

2019-2020

2018-2019

2019

2019-2020
2019 - 2024

2019

2019
2020
2021-2022

2021-2022
2022-2027
2022-2027

2018
2019-2020

2019

IC/TA/TC

PW / contract

PC/TC/DIC
IC/DIC/TA/TC
IC/DIC/TA/TC

IC/DIC
PW/TC

IC/DIC/TA/TC

IC/DIC/TA/TC

IC/DIC/TA/TC

IC/DIC/TA/TC
TA/TC

TA / TC /Contract

PC/TC
PW / Lift Comp
Lift Comp

Rec/TA/TC
TA/TC
PW

PW / CDOT
PW /CDOT

IC/PW
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10.
11.
12.

13.
14.

15.
16.

17.

Identify any requirements for allowing electric bikes

and carts in corridor 2018-2019
Pave "C" Avenue transportation trail 2019
Install lighting along "C" Avenue trail 2019-2022
Improve north side alley between Avenue C and 4th
Street as part of the Alt. Transportation Corridor 2019-2022
Install recharging and rental stations at terminals 2019-2022
Conduct community survey for input 2019
Conduct feasibility assessment for an in-town transit
circulator 2019-2020
Jasper Ward Avenue - incorporate into park 2020
Improve alley drive by 2 Coronas 2020
Identify potential alleyway parking improvement 2019

Budget for alley parking acquisition and
improvements if feasible 2020-2023

Agreements with CDOT on west end bridge and Main

Street improvements TBD
Determine feasibility of accepting Main Street

maintenance responsibility TBD
Make long-term parking and bike lane improvements

on Main Street TBD

TA
TC

PC

PW

TP

IC

DIC
BMC
Hist CO
CDOT

Town Manager

Town Council

Planning and Zoning Commission

Public Works

Town Planner

Improvement Coordinator

Downtown Improvement Committee
Branding and Marketing Committee
History Colorado

Colorado Department of Transportation

IC/PW
PW
PW

PW
PW / Contract
TA/ TC
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TOWN OF NEW CASTLE - BILLS ALLOWED SUMMARY - April 2019

4/2019 INVOICES PAID 252,816.05
VIX PARK LOAN PAYMENT 5,129.61
NET PAYROLL (2) 100,079.51
FED & STATE EMPLOYMENT TAXES (3) 59,791.76
RETIREMENT PLAN PAYMENTS (3) 10,706.52
CREDIT CARD FEES 1,031.64
4/2019 TOTAL PAYMENTS $  429,555.09

LESS CAPITAL EXPENDITURES * -

LESS CHARGE-BACKS ** (1,838.00)
LOAN PAYMENTS / DEPOSIT REFUNDS (17,901.85)
4/2019 OPERATING EXPENSES: 409,815.24
* CAPITAL: *CHARGE-BACKS:
Garfield & Hecht 1,409.00
Copy Copy 429.00
1,838.00

Total -
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Check issue dates: 4/1/2019 - 4/30/2019 May 02, 2019 03:10PM
Report Criteria:
Detail report type printed
Vendor Invoice Invoice Invoice Discount Check Check Check
Number Name Number Description Date Amount Amount Amount Number  Issue Date
71 A Clean Break LLC 04011943 3/19 cleaing-ps 04/01/2019 200.00 .00 200.00 49274  04/04/2019
Total 71: 200.00 .00 200.00
213 AFLAC 241865 4/19 premium 04/11/2019 1,085.25 .00 1,085.25 49333 04/18/2019
Total 213: 1,085.25 .00 1,085.25
361 Alltec Services, LLC 20697 May-June 2019 T/H securit  04/12/2019 70.00 .00 70.00 49334  04/18/2019
Total 361: 70.00 .00 70.00
377 Alpine Bank 100855 3/19 office supplies-wtr 03/10/2019 12.88 .00 12.88 49275 04/04/2019
100855 3/19 office supplies-wtr 03/10/2019 28.99 .00 28.99 49275 04/04/2019
104337 3/19 CPRP CUE renewal-rec 03/10/2019 60.00 .00 60.00 49275 04/04/2019
104337 3/19 valentines art supplies-rec 03/10/2019 31.19 .00 31.19 49275 04/04/2019
104337 3/19 St Pat's day supplies-rec 03/10/2019 1.78 .00 1.78 49275 04/04/2019
104337 3/19 MVDS supplies-rec 03/10/2019 11.89 .00 11.89 49275 04/04/2019
104337 3/19 MVDS supplies-rec 03/10/2019 4.27 .00 4.27 49275 04/04/2019
104337 3/19 MVDS supplies-rec 03/10/2019 6.35 .00 6.35 49275 04/04/2019
108742 3/19 plan delivery fees-b& 03/10/2019 17.00 .00 17.00 49275 04/04/2019
108742 3/19 plan delivery fees-b&p 03/10/2019 17.00 .00 17.00 49275 04/04/2019
14239 3/19 vehicle servcie 03/10/2019 71.90 .00 71.90 49275 04/04/2019
26324 3/19 work boots from Boot Barn-  03/10/2019 166.00 .00 166.00 49275 04/04/2019
43188 3/19 greeting cards-admin 03/10/2019 7.67 .00 7.67 49275 04/04/2019
43188 3/19 plant for Tom Baker-admin 03/10/2019 32.54 .00 32.54 49275 04/04/2019
43188 3/19 greeting cards-admin 03/10/2019 1.09 .00 1.09 49275 04/04/2019
43188 3/19 ID checking guide-admin 03/10/2019 62.85 .00 62.85 49275 04/04/2019
43188 3/19 efax 2 lines-Jan/Feb-admin ~ 03/10/2019 21.90 .00 21.90 49275 04/04/2019
43188 3/19 efax 2 lines-March-admin 03/10/2019 10.95 .00 10.95 49275 04/04/2019
43188 3/19 website hosting for 1 gtr-ad  03/10/2019 44.97 .00 44.97 49275 04/04/2019
43188 3/19 melody's notary recert-adm  03/10/2019 10.00 .00 10.00 49275 04/04/2019
43188 3/19 Council/BOCC meal salest 03/10/2019 10.62- .00 10.62- 49275 04/04/2019
43873 3/19 sand blasting grit-wtr 03/10/2019 25.47 .00 25.47 49275 04/04/2019
43873 3/19 boots for Tim LaRose-w/wt  03/10/2019 129.61 .00 129.61 49275 04/04/2019
43873 3/19 de-cant level sensor-w/wtr 03/10/2019 630.00 .00 630.00 49275 04/04/2019
48864 3/19 dmv data credit-admin 03/10/2019 18.95- .00 18.95- 49275 04/04/2019
54490 3/19 2/19 adobe pro subscriptio ~ 03/10/2019 13.91 .00 13.91 49275 04/04/2019
62972 3/19 postage-admin 03/10/2019 1.15 .00 1.15 49275 04/04/2019
62972 3/19 postage-ps 03/10/2019 1.30 .00 1.30 49275 04/04/2019
62972 3/19 postage-muni court 03/10/2019 1.15 .00 1.15 49275 04/04/2019
74233 3/19 motor mount bolt-sts 03/10/2019 4.40 .00 4.40 49275 04/04/2019
74233 3/19 printer ink-sts 03/10/2019 79.99 .00 79.99 49275 04/04/2019
74233 3/19 caster wheels-sts 03/10/2019 41.98 .00 41.98 49275 04/04/2019
74233 3/19 tractor broom parts-sts 03/10/2019 79.97 .00 79.97 49275 04/04/2019
74233 3/19 plow frame, mounting shoe ~ 03/10/2019 434.98 .00 434.98 49275 04/04/2019
74233 3/19 plow repair parts-sts 03/10/2019 724.51 .00 724.51 49275 04/04/2019
74233 3/19 snow plows repair-sts 03/10/2019 73.79 .00 73.79 49275 04/04/2019
74233 3/19 brooms for tractor sweeper ~ 03/10/2019 372.59 .00 372.59 49275 04/04/2019
74233 3/19 tire plugs-sts 03/10/2019 4.48 .00 4.48 49275 04/04/2019
76907 3/19 shipping lab tests-wtr 03/10/2019 108.98 .00 108.98 49275 04/04/2019
76907 3/19 shipping lab tests-wtr 03/10/2019 24.00 .00 24.00 49275 04/04/2019
77442 3/19 employee lunch mtg-admin ~ 03/10/2019 64.44 .00 64.44 49275 04/04/2019

77442 3/19 CML conference-training-a  03/10/2019 310.00 .00 310.00 49275 04/04/2019




Town of New Castle

Paid Invoice Report - Bills Paid

Check issue dates: 4/1/2019 - 4/30/2019

Page: 2

May 02, 2019 03:10PM

Vendor Invoice Invoice Invoice Discount Check Check Check

Number Name Number Description Date Amount Amount Amount Number  Issue Date

77442 3/19 meal-admin 03/10/2019 9.03 .00 9.03 49275 04/04/2019

77442 3/19 CML conference lodging-a  03/10/2019 335.53 .00 335.53 49275 04/04/2019

77855 3/19 office supplies-ps 03/10/2019 41.59 .00 41.59 49275 04/04/2019

77855 3/19 computer cable-ps 03/10/2019 3.97 .00 3.97 49275 04/04/2019

77855 3/19 officer meeting-ps 03/10/2019 25.00 .00 25.00 49275 04/04/2019

77855 3/19 travel meal-ps 03/10/2019 5.17 .00 5.17 49275 04/04/2019

77855 3/19 training lodging-ps 03/10/2019 71.83 .00 71.83 49275 04/04/2019

77855 3/19 uniform patch-ps 03/10/2019 3.50 .00 3.50 49275 04/04/2019

77855 3/19 leatherman tool-ps 03/10/2019 69.97 .00 69.97 49275 04/04/2019

77855 3/19 pistol sights-ps 03/10/2019 106.28 .00 106.28 49275 04/04/2019

77855 3/19 vehcile service -ps 03/10/2019 34.70 .00 34.70 49275 04/04/2019

77855 3/19 lug & jack kit-ps 03/10/2019 25.86 .00 25.86 49275 04/04/2019

77855 3/19 hood shocks-ps 03/10/2019 50.64 .00 50.64 49275 04/04/2019

77855 3/19 taser cartridges-ps 03/10/2019 94.95 .00 94.95 49275 04/04/2019

81386 3/19 adult b-ball prizes-rec 03/10/2019 253.08 .00 253.08 49275 04/04/2019

81386 3/19 home remedies class suppl  03/10/2019 17.75 .00 17.75 49275 04/04/2019

81386 3/19 bad art night supplies-pks 03/10/2019 23.64 .00 23.64 49275 04/04/2019

81386 3/19 St Pat's day program suppli  03/10/2019 10.53 .00 10.53 49275 04/04/2019

81386 3/19 St Pat's day art supplies-re  03/10/2019 12.05 .00 12.05 49275 04/04/2019

82376 3/19 ad for seasonal help-pks 03/10/2019 15.00 .00 15.00 49275 04/04/2019

82376 3/19 mix measuring cup-pks 03/10/2019 6.77 .00 6.77 49275 04/04/2019

82376 3/19 parks push mower 03/10/2019 540.09 .00 540.09 49275 04/04/2019

82376 3/19 zip ties & trash bags-pks 03/10/2019 57.97 .00 57.97 49275 04/04/2019

82376 3/19 DHD medals-pks 03/10/2019 1,112.18 .00 1,112.18 49275 04/04/2019

82376 3/19 parks PPE order 03/10/2019 144.44 .00 144.44 49275 04/04/2019

87672 3/19 toner for printers-b&p 03/10/2019 39.75 .00 39.75 49275 04/04/2019

87672 3/19 birthday cards-admin 03/10/2019 56.00 .00 56.00 49275 04/04/2019

87672 3/19 toner for printers-admin 03/10/2019 119.24 .00 119.24 49275 04/04/2019

87672 3/19 gift cards for LaRue Wentz-  03/10/2019 50.00 .00 50.00 49275 04/04/2019

87672 3/19 Storage bags for special ev  03/10/2019 4.80 .00 4.80 49275 04/04/2019

87672 3/19 bottled water for town hall 03/10/2019 9.28 .00 9.28 49275 04/04/2019

90205 3/19 meal-mayor 03/10/2019 90.10 .00 90.10 49275 04/04/2019

91187 3/19 irrigation parts-pks 03/10/2019 155.74 .00 155.74 49275 04/04/2019

91187 3/19 irrigation heads-pks 03/10/2019 456.00 .00 456.00 49275 04/04/2019

91187 3/19 dust masks-pks 03/10/2019 41.91 .00 41.91 49275 04/04/2019

91187 3/19 air filter-pks 03/10/2019 39.99 .00 39.99 49275 04/04/2019

91187 3/19 cleaning supplies-stsw 03/10/2019 9.97 .00 9.97 49275 04/04/2019

91187 3/19 Soap, vacuum bags-sts 03/10/2019 93.27 .00 93.27 49275 04/04/2019

91534 3/19 vehicle service-ps 03/10/2019 69.90 .00 69.90 49275 04/04/2019
Total 377: 8,025.82 .00 8,025.82

497 American Linen LGRA221016 c.c. mops cleaned-rec 03/28/2019 68.61 .00 68.61 49276 04/04/2019

LGRA221596 mops & mats-rec 04/11/2019 68.61 .00 68.61 49335 04/18/2019
Total 497: 137.22 .00 137.22

521 American Soccer Co., Inc. 6567049 micro soccer jerseys-rec 03/29/2019 194.04 .00 194.04 49336 04/18/2019
Total 521: 194.04 .00 194.04

529 American Windshield Repa 23637 windshield replace-04 Ran  04/04/2019 210.00 .00 210.00 49337 04/18/2019
Total 529: 210.00 .00 210.00

1691 Buttler, Blake 03122019 bail bond refund-muni ct 03/12/2019 363.00 .00 363.00 49277 04/04/2019
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Total 1691: 363.00 .00 363.00
1749 Cadfish, LLC 1476 3/16-3/31/19 inspections,pl ~ 03/31/2019 165.00 .00 165.00 49278 04/04/2019
1476 3/16-3/31/19 inspections,pl ~ 03/31/2019 82.50 .00 82.50 49278 04/04/2019
1476 3/16-3/31/19 inspections-w  03/31/2019 82.50 .00 82.50 49278 04/04/2019
Total 1749: 330.00 .00 330.00
1897 Caselle, Inc. 94233 4/19 software support-b&p 04/01/2019 185.00 .00 185.00 49338 04/18/2019
94233 4/19 software support-admi  04/01/2019 185.00 .00 185.00 49338 04/18/2019
94233 4/19 software support-court  04/01/2019 86.00 .00 86.00 49338 04/18/2019
94233 4/19 software support-rec 04/01/2019 135.50 .00 135.50 49338 04/18/2019
94233 4/19 software support-pks 04/01/2019 135.50 .00 135.50 49338 04/18/2019
94233 4/19 software support-sts 04/01/2019 183.00 .00 183.00 49338 04/18/2019
94233 4/19 software support-wtr 04/01/2019 452.50 .00 452.50 49338 04/18/2019
94233 4/19 software support-w/wt  04/01/2019 452.50 .00 452.50 49338 04/18/2019
Total 1897: 1,815.00 .00 1,815.00
1961 CEBT 0028529 4/19 health ins 03/21/2019 40,470.60 .00 40,470.60 49279 04/04/2019
Total 1961: 40,470.60 .00 40,470.60
1965 Cedar Networks 279861 4/19 t/h internet 04/01/2019 180.00 .00 180.00 49280 04/04/2019
279863 4/19 cc internet-rec 04/01/2019 180.00 .00 180.00 49280 04/04/2019
279873 4/19 internet-ps 04/01/2019 90.00 .00 90.00 49280 04/04/2019
279873 4/19 internet-town maint 04/01/2019 36.00 .00 36.00 49280 04/04/2019
279873 4/19 internet-w/wtr 04/01/2019 54.00 .00 54.00 49280 04/04/2019
Total 1965: 540.00 .00 540.00
1993 CenturyLink 0558 774B 3/ 3-19 phone-wtp 03/19/2019 128.56 .00 128.56 49281 04/04/2019
9807 957B 3/ 3/19 fax line-ps 03/19/2019 60.04 .00 60.04 49281  04/04/2019
Total 1993: 188.60 .00 188.60
2089 Chief Supply 166303 body armour-ps 03/13/2019 121.48 .00 121.48 49282 04/04/2019
Total 2089: 121.48 .00 121.48
2145 CIRSA 190768 2nd qtr p/c ins-b&p 04/01/2019 741.47 .00 741.47 49283  04/04/2019
190768 2nd qtr p/c ins-admin 04/01/2019 1,211.06 .00 1,211.06 49283  04/04/2019
190768 2nd qtr p/c ins-ps 04/01/2019 4,053.36 .00 4,053.36 49283 04/04/2019
190768 2nd qtr p/c ins-muni court 04/01/2019 197.72 .00 197.72 49283 04/04/2019
190768 2nd gtr p/c ins-town maint 04/01/2019 963.91 .00 963.91 49283 04/04/2019
190768 2nd qtr p/c ins-rec 04/01/2019 939.19 .00 939.19 49283 04/04/2019
190768 2nd qtr p/c ins-pks 04/01/2019 1,309.93 .00 1,309.93 49283 04/04/2019
190768 2nd qtr p/c ins-sts 04/01/2019 1,5632.78 .00 1,532.78 49283 04/04/2019
190768 2nd qtr p/c ins-wtr 04/01/2019 8,007.85 .00 8,007.85 49283  04/04/2019
190768 2nd qtr p/c ins-w/wtr 04/01/2019 5,758.32 .00 5,758.32 49283  04/04/2019
Total 2145: 24,715.59 .00 24,715.59

2497 Colorado Analytical Lab 190308015 lab tests-wtr 03/18/2019 25.00 .00 25.00 49284  04/04/2019
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Total 2497: 25.00 .00 25.00
2601 Colorado State Treasurer MARCH 201  1st gtr 2019 trauma fines 03/31/2019 105.00 .00 105.00 49339 04/18/2019
QTR 12019  1stqtr 2019 SUTA 03/31/2019 1,244.68 .00 1,244.68 49285 04/04/2019
Total 2601: 1,349.68 .00 1,349.68
2653 Comcast 0203153 4-7/ 4 mos-April-July internet-wt  03/26/2019 348.96 .00 348.96 49286 04/04/2019
Total 2653: 348.96 .00 348.96
2709 Confluence Architecture ENERGY RE 3/19 enery plan review-b&p  03/31/2019 1,006.25 .00 1,006.25 49287 04/04/2019
Total 2709: 1,006.25 .00 1,006.25
2729 Conoco Fleet 58500227 3/19 fuel-admin 03/31/2019 14.81 .00 14.81 49288 04/04/2019
58500227 3/19 fuel-admin 03/31/2019 117.46 .00 117.46 49288 04/04/2019
58500227 3/19 fuel-ps 03/31/2019 1,397.61 .00 1,397.61 49288 04/04/2019
58500227 3/19 fuel-rec 03/31/2019 31.33 .00 31.33 49288 04/04/2019
58500227 3/19 fuel-pks 03/31/2019 219.47 .00 219.47 49288 04/04/2019
58500227 3/19 fuel-sts 03/31/2019 808.52 .00 808.52 49288 04/04/2019
58500227 3/19 fuel-wtr 03/31/2019 451.69 .00 451.69 49288 04/04/2019
58500227 3/19 fuel-w/water 03/31/2019 329.38 .00 329.38 49288 04/04/2019
Total 2729: 3,370.27 .00 3,370.27
2749 Consolidated Electrical Dist 4983-632469 pw lift station-w/wtr 03/15/2019 115.46 .00 115.46 49289 04/04/2019
4983-632476 pw lift station 03/15/2019 14.99 .00 14.99 49289 04/04/2019
4983-632935 bolts-wwtp 03/29/2019 2.65 .00 2.65 49340 04/18/2019
Total 2749: 133.10 .00 133.10
2881 Cox, Kelley 02162019 home remedies class suppl 02/16/2019 45.00 .00 45.00 49290 04/04/2019
Total 2881: 45.00 .00 45.00
2893 CPS Distributors, Inc 2909514-001 irrigation inventory-pks 04/03/2019 150.22 .00 150.22 49341 04/18/2019
2909514-001 ditch liner pins-Red Rocks 04/03/2019 136.40 .00 136.40 49341 04/18/2019
2909543-001 native seed-pks 04/03/2019 175.00 .00 175.00 49341 04/18/2019
2915254-001 centrifuge-wwtp 04/10/2019 183.75 .00 183.75 49341 04/18/2019
Total 2893: 645.37 .00 645.37
3125 Dana Kepner Company, In 1492615-00 water meters & pit lid housi  03/29/2019 1,450.95 .00 1,450.95 49342 04/18/2019
Total 3125: 1,450.95 .00 1,450.95
3413 Divide Creek Animal Hospit 68699 animal impound fees-ps-FI ~ 03/28/2019 118.00 .00 118.00 49291 04/04/2019
Total 3413: 118.00 .00 118.00
3425 Dodson Engineered Produ 239657 parts for trash pump-w/wtr 03/28/2019 93.51 .00 93.51 49292  04/04/2019
239855 parts for pw-w/wtr 04/03/2019 208.80 .00 208.80 49343 04/18/2019
239879 parts for cls system-wtr 04/04/2019 108.88 .00 108.88 49343 04/18/2019
239992 freight-wtr 04/08/2019 13.72 .00 13.72 49343 04/18/2019
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Total 3425: 424.91 .00 424.91
3529 DPC Industries, Inc. 737001058-1 chlorine-water 03/26/2019 381.65 .00 381.65 49344  04/18/2019
DE73000303 chlorine-water 03/31/2019 50.00 .00 50.00 49344  04/18/2019
Total 3529: 431.65 .00 431.65
3825 Environmental Process Co 7659 4/19 contract operator-wtp 04/01/2019 1,450.00 .00 1,450.00 49345 04/18/2019
Total 3825: 1,450.00 .00 1,450.00
3925 Executech Utah, Inc 128892 2/19 IT svcs-b&p 02/28/2019 169.88 .00 169.88 49293  04/04/2019
128892 2/19 IT svcs-admin 02/28/2019 202.33 .00 202.33 49293 04/04/2019
128892 2/19 IT svcs-ps 02/28/2019 183.24 .00 183.24 49293  04/04/2019
128892 2/19 IT svcs-rec 02/28/2019 192.78 .00 192.78 49293  04/04/2019
128892 2/19 IT svcs-pks 02/28/2019 169.88 .00 169.88 49293  04/04/2019
128892 2/19 IT svcs-sts 02/28/2019 206.15 .00 206.15 49293  04/04/2019
128892 2/19 IT svcs-wir 02/28/2019 393.20 .00 393.20 49293  04/04/2019
128892 2/19 IT svcs-w/wtr 02/28/2019 391.29 .00 391.29 49293  04/04/2019
129781 2/19 IT contract overage-a  02/28/2019 527.80 .00 527.80 49293  04/04/2019
129781 2/19 IT contract overage-p ~ 02/28/2019 562.99 .00 562.99 49293  04/04/2019
129781 2/19 IT contract overage-re  02/28/2019 457.43 .00 457.43 49293  04/04/2019
129781 2/19 IT contract overage-wt 02/28/2019 316.68 .00 316.68 49293  04/04/2019
129781 2/19 IT contract overage-w/ 02/28/2019 492.60 .00 492.60 49293  04/04/2019
EXEC-60197 2/19 IT svcs-b&p 02/28/2019 121.49 .00 121.49 49293  04/04/2019
EXEC-60197 2/19 IT svcs-admin 02/28/2019 144.69 .00 144.69 49293  04/04/2019
EXEC-60197 2/19 IT svcs-ps 02/28/2019 131.04 .00 131.04 49293  04/04/2019
EXEC-60197 2/19 IT svcs-rec 02/28/2019 137.87 .00 137.87 49293 04/04/2019
EXEC-60197 2/19 IT svcs-pks 02/28/2019 121.49 .00 121.49 49293  04/04/2019
EXEC-60197 2/19 IT svcs-sts 02/28/2019 147.42 .00 147.42 49293  04/04/2019
EXEC-60197 2/19 IT svcs-wtr 02/28/2019 281.19 .00 281.19 49293  04/04/2019
EXEC-60197 2/19 IT svcs-w/wtr 02/28/2019 279.81 .00 279.81 49293  04/04/2019
Total 3925: 5,631.25 .00 5,631.25
3953 Family Support Registry 03292019 Remittance ID 15120108 R 03/29/2019 189.00 .00 189.00 49294  04/04/2019
4122019 Remittance ID 15120108 R 04/12/2019 189.00 .00 189.00 49346 04/18/2019
Total 3953: 378.00 .00 378.00
3991 Fastenal Company CORIF96515 ss bolts-wtp 03/27/2019 86.98 .00 86.98 49347 04/18/2019
CORIF96649 bolts-wwtp 04/01/2019 7.57 .00 7.57 49347 04/18/2019
CORIF96679 strapping rachet-sts 04/02/2019 44.99 .00 44.99 49347 04/18/2019
Total 3991: 139.54 .00 139.54
4089 Flag Resources Inc. 4778 gravel for sludge storage-w  03/31/2019 93.89 .00 93.89 49348 04/18/2019
4778 gravel for sludge storage-w  03/31/2019 104.04 .00 104.04 49348 04/18/2019
Total 4089: 197.93 .00 197.93
4253 Freedom Mailing Service, | 35657 insert newsletters-admin 04/02/2019 22.48 .00 22.48 49349 04/18/2019
35657 3/19 utility bills-water 04/02/2019 280.12 .00 280.12 49349 04/18/2019
35657 3/19 wtr quality report-wtr 04/02/2019 11.24 .00 11.24 49349 04/18/2019
35657 3/19 utility bills-trash 04/02/2019 83.00 .00 83.00 49349 04/18/2019
35657 3/19 utility bills-w/water 04/02/2019 280.12 .00 280.12 49349 04/18/2019
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35657 3/19 wtr quality report-wwtr ~ 04/02/2019 11.24 .00 11.24 49349 04/18/2019
Total 4253: 688.20 .00 688.20
4341 Galls,LLC 012176539 uniform-ps 03/11/2019 307.96 .00 307.96 49295 04/04/2019
012176539 equipment-ps 03/11/2019 27.98 .00 27.98 49295 04/04/2019
012200214 uniform-ps 03/13/2019 59.98 .00 59.98 49295 04/04/2019
012245008 equipment-ps 03/19/2019 12.99 .00 12.99 49295 04/04/2019
012248751 uniforms-ps 03/19/2019 288.83 .00 288.83 49295 04/04/2019
012249786 uniform-ps 03/19/2019 44.99 .00 44.99 49295 04/04/2019
Total 4341: 742.73 .00 742.73
4377 Garcia, Samuel & Leticia APRIL 2019 4/19 parking lot rent-eco de  04/01/2019 500.00 .00 500.00 49296 04/04/2019
Total 4377: 500.00 .00 500.00
4405 Garfield & Hecht, P.C. 5009-1001M  2/19 legal fees-Sr Housing 02/28/2019 803.00 .00 803.00 49297  04/04/2019
5009-1001M  2/19 legal fees-Colombo lot  02/28/2019 606.00 .00 606.00 49297  04/04/2019
5009-1001M  2/19 legal fees-zoning map  02/28/2019 163.50 .00 163.50 49297  04/04/2019
5009-1001M  2/19 legal fees general-ad 02/28/2019 1,435.20 .00 1,435.20 49297  04/04/2019
5009-1001M  2/19 legal fees-admin (Ferr  02/28/2019 274.50 .00 274.50 49297  04/04/2019
5009-1001M  2/19 legal fees-NC to CC L 02/28/2019 55.50 .00 55.50 49297  04/04/2019
Total 4405: 3,337.70 .00 3,337.70
4673 Glenwood Springs Auto Pa 457110 filters for sweeper-sts 04/05/2019 40.63 .00 40.63 49350 04/18/2019
Total 4673: 40.63 .00 40.63
5057 Hach Company 11403165 lab verification kits-wtr 03/29/2019 423.47 .00 423.47 49351 04/18/2019
11406812 lab tests-wtr 04/02/2019 182.00 .00 182.00 49351 04/18/2019
11409137 parts for DO probes-w/wtr 04/03/2019 104.58 .00 104.58 49351 04/18/2019
11415218 parts for DO Ifas basin sen  04/08/2019 494.58 .00 494.58 49351 04/18/2019
Total 5057: 1,204.63 .00 1,204.63
5345 Heuton Tire Company, Inc. 144160 tires #399-ps 03/18/2019 607.80 .00 607.80 49298 04/04/2019
Total 5345: 607.80 .00 607.80
5633 Impressions of Aspen Inc. 28254 office supplies-b&p 03/15/2019 31.44 .00 31.44 49299 04/04/2019
28254 ofc supplies-admin 03/15/2019 16.99 .00 16.99 49299 04/04/2019
28297 office supplies-admin 03/26/2019 24.52 .00 24.52 49299 04/04/2019
28298 ofc supplies-ps 03/26/2019 104.97 .00 104.97 49352 04/18/2019
Total 5633: 177.92 .00 177.92
5681 Innermountain Dist. Co. 494620 trash bags-pks 04/05/2019 301.75 .00 301.75 49354  04/18/2019
Total 5681: 301.75 .00 301.75
6037 Karp, Neu, Hanlon, P.C. 16863 3/19 legal services-water 04/10/2019 942.50 .00 942.50 49355 04/18/2019
Total 6037: 942.50 .00 942.50

6249 Kruse, Chad & Maria 2609.05 utility refund-water 07/05/2018 75.42 .00 75.42 Multiple Multiple
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2609.05 utility refund-w/water 07/05/2018 75.42 .00 75.42 Multiple Multiple
Total 6249: 150.84 .00 150.84
6425 Law Office of Angela Roff, 2377 prosecutor fee-nov-jan-mu  02/28/2019 3,020.42 .00 3,020.42 49300 04/04/2019
Total 6425: 3,020.42 .00 3,020.42
6693 Lowes Business Acct/GEC 0330276 3/1  outlet supplies-rec 03/17/2019 29.74 .00 29.74 49301  04/04/2019
0330276 3/1  mops for comm ctr 03/17/2019 26.96 .00 26.96 49301 04/04/2019
0330276 3/1  wire shelving for comm ctr 03/17/2019 129.22 .00 129.22 49301 04/04/2019
0330276 3/1  holiday light bins-pks 03/17/2019 9.48 .00 9.48 49301 04/04/2019
0330276 3/1  cleaning supplies for parks ~ 03/17/2019 61.22 .00 61.22 49301 04/04/2019
0330276 3/1  DHD color blaster parts-pk  03/17/2019 12.10 .00 12.10 49301 04/04/2019
0330276 3/1 table leg pads PW ofc-pks 03/17/2019 9.84 .00 9.84 49301 04/04/2019
0330276 3/1  parts for wtp 03/17/2019 61.03 .00 61.03 49301 04/04/2019
0330276 3/1  Ditch liner-wtr 03/17/2019 633.04 .00 633.04 49301 04/04/2019
0330276 3/1  tool bag-w/wtr 03/17/2019 28.48 .00 28.48 49301 04/04/2019
0330276 3/1  lamp for lab-w/wtr 03/17/2019 73.10 .00 73.10 49301 04/04/2019
0330276 3/1  quick coupler-w/wtr 03/17/2019 8.55 .00 8.55 49301 04/04/2019
Total 6693: 1,082.76 .00 1,082.76
6949 Master Automotive 29043 17 tahoe brake repairs-ps 04/09/2019 1,158.44 .00 1,158.44 49357 04/18/2019
Total 6949: 1,158.44 .00 1,158.44
7109 MCHD Regional Lab 939-19 bac-t test-water 04/02/2019 20.00 .00 20.00 49358 04/18/2019
940-19 bac-t test-water 04/02/2019 20.00 .00 20.00 49358 04/18/2019
941-19 bac-t test-water 04/02/2019 20.00 .00 20.00 49358 04/18/2019
942-19 bac-t test-water 04/02/2019 20.00 .00 20.00 49358 04/18/2019
946-19 bac-t test-water 04/02/2019 22.00 .00 22.00 49358 04/18/2019
947-19 bac-t test-water 04/02/2019 22.00 .00 22.00 49358 04/18/2019
Total 7109: 124.00 .00 124.00
7345 Micro Plastics 125931 administrator name badges  03/26/2019 27.78 .00 27.78 49302 04/04/2019
Total 7345: 27.78 .00 27.78
7593 Mountain Chevrolet LLC 5012446 passenger side view mirror  03/22/2019 111.99 .00 111.99 49359 04/18/2019
6038824 2017 tahoe brakes-ps 03/27/2019 1,590.60 .00 1,590.60 49359 04/18/2019
Total 7593: 1,702.59 .00 1,702.59
7605 Mountain Pest Control 1079585 pest control - t/h 04/03/2019 135.50 .00 135.50 49360 04/18/2019
Total 7605: 135.50 .00 135.50
7637 Mountain Waste & Recycli 1631583 4/19 trash-t/h 04/01/2019 31.00 .00 31.00 49361 04/18/2019
1631583 4/19 trash-ps 04/01/2019 31.00 .00 31.00 49361 04/18/2019
1631583 4/19 trash-cc 04/01/2019 105.00 .00 105.00 49361 04/18/2019
1631583 4/19 porta jons-pks 04/01/2019 1,177.50 .00 1,177.50 49361 04/18/2019
1631583 4/19 trash-pwf 04/01/2019 252.50 .00 252.50 49361 04/18/2019
1631583 4/19 clean-up trash day rol 04/01/2019 1,105.20 .00 1,105.20 49361 04/18/2019
1631583 4/19 trash-w/wtr 04/01/2019 105.00 .00 105.00 49361 04/18/2019
1638841 3/19 trash service 03/31/2019 26,498.70 .00 26,498.70 49303 04/04/2019
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1639301 septic pump-Grand River P 04/01/2019 90.00 .00 90.00 49361 04/18/2019
Total 7637: 29,395.90 .00 29,395.90
7717 Municipal Code Corporatio 00325816 municode codification of or  03/28/2019 623.54 .00 623.54 49304 04/04/2019
Total 7717: 623.54 .00 623.54
8041 Nichols, Debbie APRIL 2019 4/19 cell ph reimb-admin 04/01/2019 30.00 .00 30.00 49305 04/04/2019
Total 8041: 30.00 .00 30.00
8357 Paper Wise 737031 paper shredding-admin 04/05/2019 40.00 .00 40.00 49362 04/18/2019
Total 8357: 40.00 .00 40.00
8413 Patterson, Jamie 651254 uniform alteration-ps 04/01/2019 10.00 .00 10.00 49363 04/18/2019
Total 8413: 10.00 .00 10.00
8609 Pinnacol Assurance 19507356 workers comp ins-bldg/plan  04/09/2019 142.13 .00 142.13 49364 04/18/2019
19507356 workers comp ins-admin 04/09/2019 299.23 .00 299.23 49364 04/18/2019
19507356 workers comp ins-ps 04/09/2019 1,466.21 .00 1,466.21 49364 04/18/2019
19507356 workers comp ins-town mai  04/09/2019 14.96 .00 14.96 49364 04/18/2019
19507356 workers comp ins-rec 04/09/2019 321.67 .00 321.67 49364 04/18/2019
19507356 workers comp ins-pks 04/09/2019 265.26 .00 265.26 49364 04/18/2019
19507356 workers comp ins-sts 04/09/2019 396.47 .00 396.47 49364 04/18/2019
19507356 workers comp ins-water 04/09/2019 957.07 .00 957.07 49364 04/18/2019
19507356 workers comp ins-w/water 04/09/2019 775.00 .00 775.00 49364 04/18/2019
Total 8609: 4,638.00 .00 4,638.00
8641 Pitney Bowes - Purchase P 8135 3/19 3/19 postage exp-admin 03/20/2019 150.00 .00 150.00 49365 04/18/2019
Total 8641: 150.00 .00 150.00
8801 Primestripe, Inc. 53868 Field striping paint-micros  04/03/2019 182.85 .00 182.85 49366 04/18/2019
53868 field marking paint-adult so  04/03/2019 182.85 .00 182.85 49366 04/18/2019
Total 8801: 365.70 .00 365.70
8893 Psychological Resources 1902100 officer eval-ps 03/08/2019 270.00 .00 270.00 49306 04/04/2019
1903072 officer psyc testing- ps 04/05/2019 135.00 .00 135.00 49367 04/18/2019
Total 8893: 405.00 .00 405.00
9145 Reinalt-Thomas Corporatio 1126499 tire install-ps 03/19/2019 210.00 .00 210.00 49307 04/04/2019
Total 9145: 210.00 .00 210.00
9249 Ricoh USA, Inc. 101910121 copier lease - ps 03/25/2019 112.69 .00 112.69 49308 04/04/2019
5056329008 copies-ps 04/01/2019 22.69 .00 .00 49368 Multiple
Total 9249: 135.38 .00 112.69

9253 Riddile, Art MARCH 201  3/19 mileage reimb-admin 03/31/2019 121.80 .00 121.80 49309 04/04/2019
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Total 9253: 121.80 .00 121.80
9345 Rifle, City of 20190150 3/19 senior meals 04/10/2019 178.75 .00 178.75 49369 04/18/2019
FEB 2019 2/19 senior meals 03/01/2019 119.83 .00 119.83 49310 04/04/2019
Total 9345: 298.58 .00 298.58
9881 Sandys Office Supply 281564 office supplies-rec 04/01/2019 136.96 .00 136.96 49370 04/18/2019
Total 9881: 136.96 .00 136.96
10105 Sherwin-Williams Co. 3380-8 stain & supplies-sts 04/05/2019 134.73 .00 134.73 49371 04/18/2019
3390-7 stain-sts 04/05/2019 166.96 .00 166.96 49371 04/18/2019
Total 10105: 301.69 .00 301.69
10385 Southeastern Security Con 142566 background checks-rec 04/01/2019 17.50 .00 17.50 49372  04/18/2019
Total 10385: 17.50 .00 17.50
10433 Spirits of New Castle 2019-10 bad art night beverages-re ~ 03/19/2019 89.81 .00 89.81 49311  04/04/2019
Total 10433: 89.81 .00 89.81
10692 Stuver & Lemoine, P.C. 3385 court appointed atty-munic  03/27/2019 120.00 .00 120.00 49312  04/04/2019
Total 10692: 120.00 .00 120.00
10813 TASC IN1483429 4/19 cafe plan admin fees- ~ 03/22/2019 315.28 .00 315.28 49313  04/04/2019
Total 10813: 315.28 .00 315.28
11081 Town of De Beque 2019-22 basketball ref fees-rec 03/15/2019 30.00 .00 30.00 49314  04/04/2019
Total 11081: 30.00 .00 30.00
11141 Tri County Locksmith Servi 23697 door repair east side of cc 04/05/2019 153.00 .00 153.00 49373 04/18/2019
Total 11141: 153.00 .00 153.00
11145 Tricounty Fire Protection, | 180683 fire inspection-hood compli  04/03/2019 486.50 .00 486.50 49374 04/18/2019
Total 11145: 486.50 .00 486.50
11285 Upper Case Printing, Ink 14277 wtr quality report for util bill  03/28/2019 130.29 .00 130.29 49315 04/04/2019
14277 wtr quality report for util bill  03/28/2019 130.30 .00 130.30 49315  04/04/2019
14299 P. Smith business cards-b ~ 03/28/2019 46.40 .00 46.40 49375 04/18/2019
14334 April newsletter-admin 04/04/2019 547.90 .00 547.90 49375 04/18/2019
14334 J. Robb business cards-w/  04/04/2019 42.45 .00 42.45 49375 04/18/2019
Total 11285: 897.34 .00 897.34
11301 US Bank Operations Cente W99F092-4.1 waste water loan principal 04/01/2019 17,701.85 .00 17,701.85 4192019 04/18/2019
WO9F092-4.1 wastewater loan interest 04/01/2019 398.29 .00 398.29 4192019 04/18/2019
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Total 11301: 18,100.14 .00 18,100.14
11321 USA Bluebook 832152 lab supplies-w/water 03/07/2019 36.26 .00 36.26 49316  04/04/2019
841266 glass fiber filters-w/wtr 03/18/2019 271.15 .00 271.15 49316  04/04/2019
842689 m&0 wtp flow sensor 03/19/2019 208.15 .00 208.15 49316  04/04/2019
842689 lab tests-wtr 03/19/2019 529.95 .00 529.95 49316  04/04/2019
849183 rubber gloves-pks 03/26/2019 127.53 .00 127.53 49376 04/18/2019
849183 rubber gloves-sts 03/26/2019 127.53 .00 127.53 49376 04/18/2019
850920 lab supplies-wtr 03/27/2019 529.95 .00 529.95 49376 04/18/2019
Total 11321: 1,830.52 .00 1,830.52
11345 Utility Notification Center-C 219030704 3/19 locates-w/wtr 03/31/2019 139.16 .00 139.16 49377 04/18/2019
Total 11345: 139.16 .00 139.16
11493 Verizon Wireless 9827439828 4/19 cell phones-b&p 04/01/2019 52.57 .00 52.57 49378 04/18/2019
9827439828 4/19 cell phones-admin 04/01/2019 105.14 .00 105.14 49378 04/18/2019
9827439828 4/19 cell phones-ps 04/01/2019 474.81 .00 474.81 49378 04/18/2019
9827439828 4/19 cell phones-rec 04/01/2019 88.75 .00 88.75 49378 04/18/2019
9827439828 4/19 cell phones-pks 04/01/2019 88.75 .00 88.75 49378 04/18/2019
9827439828 4/19 cell phones-sts 04/01/2019 122.67 .00 122.67 49378 04/18/2019
9827439828 4/19 cell phones-water 04/01/2019 138.54 .00 138.54 49378 04/18/2019
9827439828 4/19 cell phones-w/water 04/01/2019 162.19 .00 162.19 49378 04/18/2019
Total 11493: 1,233.42 .00 1,233.42
11525 Vision Security, LLC 610527 April 2019 T/H security mo  04/01/2019 25.00 .00 25.00 49379 04/18/2019
Total 11525: 25.00 .00 25.00
11701 Wash-By U, Inc. 2009 3.19 3/19 car washes-ps 03/31/2019 81.65 .00 81.65 49317  04/04/2019
Total 11701: 81.65 .00 81.65
11721 Water Technology Group 5445778 floats for PW lift station-w/ ~ 03/15/2019 342.75 .00 342.75 49318 04/04/2019
5446250 o rings for cl2 system-wtr 03/22/2019 113.87 .00 113.87 49318 04/04/2019
5446329 grinding wet well pump-pw 03/22/2019 1,999.81 .00 1,999.81 49380 04/18/2019
5448364 LS pump for PW shop 04/11/2019 2,628.59 .00 2,628.59 49380 04/18/2019
Total 11721: 5,085.02 .00 5,085.02
11861 WesTech Engineering, Inc. 71656 antracite for filters-wtp 03/28/2019 1,009.00 .00 1,009.00 49381 04/18/2019
Total 11861: 1,009.00 .00 1,009.00
11965 White, Stephen L. 04012019 3/15-3/31/19 soccer prog 8  04/01/2019 3,826.00 .00 3,826.00 49319 04/04/2019
04152019 4/1-4/15/19 soccer prog 80  04/15/2019 4,076.00 .00 4,076.00 49382 04/18/2019
Total 11965: 7,902.00 .00 7,902.00
12185 XCel Energy 5285-53/19 3/19 electric-apt #115 03/20/2019 75.71 .00 75.71 49320 04/04/2019
5285-6 3/19 3/19 electric-apt #112 03/20/2019 139.97 .00 139.97 49320 04/04/2019
631466473 3/19 utilities-admin 03/26/2019 115.41 .00 115.41 49320 04/04/2019
631466473 3/19 utilities-rec 03/26/2019 359.90 .00 359.90 49320 04/04/2019

631466473 3/19 utiliites-pks 03/26/2019 470.46 .00 470.46 49320 04/04/2019
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631466473 3/19 utilities-sts 03/26/2019 574.74 .00 574.74 49320 04/04/2019
631466473 3/19 street ights-sts 03/26/2019 4,932.62 .00 4,932.62 49320 04/04/2019
631466473 3/19 utilities-water admin 03/26/2019 115.40 .00 115.40 49320 04/04/2019
631466473 3/19 utilities-water 03/26/2019 4,191.74 .00 4,191.74 49320 04/04/2019
631466473 3/19 utilities-w/wtr raw wat ~ 03/26/2019 978.02 .00 978.02 49320 04/04/2019
631466473 3/19 utilities-w/wtr admin 03/26/2019 115.40 .00 115.40 49320 04/04/2019
631466473 3/19 utilities-w/wtr 03/26/2019 7,524.34 .00 7,524.34 49320 04/04/2019
631466473 3/19 utlities- w/wtr 03/26/2019 148.25 .00 148.25 49320 04/04/2019
Total 12185: 19,741.96 .00 19,741.96
12189 Xerox Corporation 096519604 copier lease-b&p 04/01/2019 69.06 .00 69.06 49321 04/04/2019
096519604 copier lease-admin 04/01/2019 69.06 .00 69.06 49321 04/04/2019
096519604 copier lease-rec 04/01/2019 69.06 .00 69.06 49321 04/04/2019
096519604 copier lease-water 04/01/2019 69.06 .00 69.06 49321 04/04/2019
096519604 copier lease-w/water 04/01/2019 69.06 .00 69.06 49321 04/04/2019
Total 12189: 345.30 .00 345.30
12193 Xpress Bill Pay 39218 3/19 eft cc fees-wir 04/01/2019 250.91 .00 250.91 4052019 04/18/2019
39218 3/19 eft cc fees-w/wtr 04/01/2019 250.92 .00 250.92 4052019 04/18/2019
Total 12193: 501.83 .00 501.83
12213 YipTel, LLC 8199190401 4/19 phone svc-admin 04/01/2019 186.77 .00 186.77 49322  04/04/2019
8199190401 4/19 phone svc-ps 04/01/2019 143.51 .00 143.51 49322  04/04/2019
8199190401 4/19 phone svc-rec 04/01/2019 85.12 .00 85.12 49322  04/04/2019
8199190401 4/19 phone svc-pks 04/01/2019 68.37 .00 68.37 49322  04/04/2019
8199190401 4/19 phone svc-sts 04/01/2019 68.37 .00 68.37 49322  04/04/2019
8199190401 4/19 phone svc-water 04/01/2019 260.77 .00 260.77 49322  04/04/2019
8199190401 4/19 phone svc-w/water 04/01/2019 260.77 .00 260.77 49322  04/04/2019
Total 12213: 1,073.68 .00 1,073.68
12233 Your Parts Haus 530216 parts for hauling bio-solids- ~ 03/19/2019 41.80 .00 41.80 49323  04/04/2019
530980 guages-wtp 03/27/2019 29.76 .00 29.76 49323  04/04/2019
531849 bio-rem blower belts-w/wtr 04/04/2019 32.70 .00 32.70 49383 04/18/2019
Total 12233: 104.26 .00 104.26
12269 Zancanella and Associates 23381 1/19 water acctg/engineeri 03/08/2019 1,203.00 .00 1,203.00 49324 04/04/2019
Total 12269: 1,203.00 .00 1,203.00
12313 Zions First National Bank 8503935 (4/2 interest earned-water loan 03/13/2019 35.58- .00 35.58- 49325 04/04/2019
8503935 (4/2 interest-water loan 03/13/2019 3,319.75 .00 3,319.75 49325 04/04/2019
8503935 (4/2 principal-water loan 03/13/2019 40,000.00 .00 40,000.00 49325 04/04/2019
Total 12313: 43,284.17 .00 43,284.17
12334 Inky Hands Studio 04092019 instructor-CO wood flag sig  04/09/2019 448.00 .00 448.00 49353 04/18/2019
Total 12334: 448.00 .00 448.00
12339 Leon, Dioselina 04032019 rec ctr deposit refund-4.21.  04/03/2019 200.00 .00 200.00 49356 04/18/2019




Town of New Castle

Paid Invoice Report - Bills Paid
Check issue dates: 4/1/2019 - 4/30/2019

Page: 12
May 02, 2019 03:10PM

Vendor Invoice Invoice Invoice Discount Check Check Check
Number Name Number Description Date Amount Amount Amount Number  Issue Date
Total 12339: 200.00 .00 200.00
Grand Totals: 252,838.74 .00 252,816.05

Report Criteria:
Detail report type printed




DR 8400 (Revised 08/01/18)

LIQUOR ENFORCEMENT DVISION - - RETAIL LIQUOR OR 3.2 BEER D —
SUBMIT 7O LOCAL LICENSING AUTHORITY LICENSE RENEWAL APPLICATION | 5 o pomits100 x ‘
Optional Premise $100 x
Related Resor $75 x
CAPITAL DELI AT LAKOTA Amount Due/Paid
393 EVERGREEN DRIVE Mahke chack payabie to. Colorado Department of Revenue
RIFLE CO 81650 The Stete may convert your check 1o B one-tme slecironic

banking transaction. Your bank account may be debited as earty
as the same day received by tha State. If converied, your chieck
will not be returned. If your check is rejected dua to insufficient or
uncoliected funds, the Department may ccllect the payment
amount directly from your banking account elsctronically

Licensee Name DBA
CAPITAL DELI, LLC _ CAPITAL DELI AT LAKOTA
Liguor License # License Type Sales Tax License # Expiraticn Date Due Date
03-09889 Hotel & Restaurant (city) 2235803 [ p4 | 0610712019 04/23/2019
Operating Manager Date of Birth Home Address v
Dusk Buad [Ala[ta80 202 Evecroan e Dﬁ\C'LL ) K160
Mmanager Pnune iNumber Email Aodress = '

70 - 40 4 ~0309 dush _budd @ habnail, comM
Street Address Phone Number
161 CLUBHOUSE DRIVE NEW CASTILE CO 81647 8704040209
Mailing Address 910 6300 OLHp

393 EVERGREEN DRIVE RIFLE CO 81650

1.

27.

Do you have legal possession of the premises at the sireet address above? ﬁ YES [ NO
is the premises owned or rented? [] Owned m Rented* *If rented, expiration date of lease_ S ’ | ! 2021

Since the date of filing of the last application, has there been any change in financial interest (new noles, loans, owners, etc.) or
organizational structure (addition or deletion of officers, directors, managing members or general pariners)? If yes, explain in detail
and attach a listing of all liquor businesses in which these new lenders, owners (other than licensed financial institutions), officers,
directors, managing members, or general partners are materially interested. (] YES m NO

NOTE TO CORPORATION, LIMITED LIABILITY COMPANY AND PARTNERSHIP APPLICANTS: If you have added or deleted any
officers, directors, managing members, general partners or persons with 10% or more interest in your business, you must complete
and return immediately to your Local Licensing Authority, Form DR 8177 Corporation, Limited Liability Company or Parinership
Report of Changes, along with all supporting documentation and fees.

Since the date of filing of the last application, has the applicant or any of its agents, owners, managers, partners or lenders (other than
licensed financial institutions) been convicted of a crime? If yes, attach a detailed explanation. ] YES ﬂ NO

Since the date of filing of the last application, has the applicant or any of its agents, owners, managers, partners or lenders (other than
licensed financial institutions} been denied an alcohol beverage license, had an alcohol beverage license suspended or revoked, or
had interest in any enfity that had an alcohol beverage license denied, suspended or revoked? If yes, attach a detailed explanation.
] YEs []Zi NO

Does the applicant or any of its agents, owners, managers, pariners or lenders (other than licensed financial institutions) have a direct
or indirect interest in any other Colorado liquor license, including loans o or from any licensee or interest in a loan to any licensee? If
yes, attach a detailed explanation. (] YES ﬁ NO

AFFIRMATION & CONSENT
! declare under peniahy of perury in the second degree that this application and alf attachments are frus, correct and complete (o the best of my knowledge

ngnin\t Name of Apgﬁ\%l\genl of Business Title
AShn ONN~

REPORT & APPROVAL OF CITY OR COUNTY LICENSING AUTHORITY

The foregaing application has been examined and the premises, business conducted and character of the applicant are satisfactory, and we do hereby report
that such license, if granted, will comply with the provisions of Title 12, Articles 46 and 47, C R S. THEREFORE THIS APPLICATION IS APPROVED.

Date

5f9?’/arel .

Local Licensing Authority For Date

Signature Title Attest
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Fi D
B N T VENUE RETAIL LIQUOR OR 3.2 BEER = pryn
SUBMIT TO LOCAL LICENSING AUTHORITY LICENSE RENEWAL APPLICATION | g, pemmit s100 x
Optional Premise $100 x
Related Resort $75 x
ELK CREEK MINING CO Amount Due/Paid
P 0 BOX 589 Make check paysble to; Colorado Department of Ravenus
NEW CASTLE CO 81647 e e, (o5, S5 18 b e

83 the same day raceived by the State. If converiad, your check
will not be retumed. if your check is rejaciad dua to insufficient or
uncalleciad funda, the Oepartment may collect the payment
amount directly from your banking account alectranically.

PLEASE VERIFY & UPDATE ALL INFORMATION BELOW RETURN TO CITY OR COUNTY LICENSING AUTHORITY BY DUE DATE

Licensee Name DBA
ELK CREEK MINING LLC ELK CREEK MINING CO
Liquor License # License Type Sales Tax License # Expiration Date Due Date
26-26577-0000 | Hotel & Restaurant (city) 26265770000 07/21/2019 06/06/2019
Operating Manager Date of Birth Home Address :

| ohawehbr| I~ | 66 et & (it W BLAS)
Manager Phone Number Email Address

L Toho (ohbo Q yuhd
Street Address Phone Number
502 W MAIN NEW CASTLE CO 81647 9702421336

Maliling Address
P O BOX 589 NEW CASTLE CO 81647

1. Do you have legal possession of the premises al the street address above? [ YES [J NO
s the premises owned or rented? (& Owned [] Rented” *If rented, expiration date of lease

3. Since the date of filing of the last application, has there been any change in financial interest (new notes, loans, owners, etc.) or
organizational structure (addition or deletion of officers, directors, managing members or general partners)? If yes, explain in detail
and attach a listing of all liquor businesses in which these new lenders, owners (other than licensed financial institutions), officers,
directors, managing members, or general partners are materially interested. ] YES [g NO
NOTE TO CORPORATION, LIMITED LIABILITY COMPANY AND PARTNERSHIP APPLICANTS: If you have added or deleted any
officers, directors, managing members, general partners or persons with 10% or more interest in your business, you must complate
and return immediately to your Local Licensing Authority, Form DR 8177: Corporation, Limited Liability Company or Partnership
Report of Changes, along with all supporting documentation and fees.

3.  Since the date of filing of the last application, has the applicant or any of its agents, owners, managers, partners or lenders (other than
licensed financial institutions) been convicted of a crime? [f yes, attach a detailed explanation. (] YES [ NO

4. Since the date of filing of the last application, has the applicant or any of its agents, owners, managers, partners or lenders (other than
licensed financial institutions) been denied an alcohol beverage license, had an alcohol beverage license suspended or revoked, or
had interest in any entity that had an alcohol beverage license denied, suspended or revoked? If yes, attach a detailed explanation.
0 vyes [{ NO

5. Does the applicant or any of ils agents, owners, managers, partners or lenders (other than licensed financial institutions) have a direct

or indirect interest in any other Colorado liquor ficense, including loans to or from any licensee or interest in a loan to any licensee? If
yes, attach a detailed explanation. YES [J NO SEE ATTACHED

AFFIRMATION & CONSENT
! declare under penally of perjuty in the second degree that this application and alf attachments are true, correct and complete fo the best of my knowledge.
Type or Print Name of Applicant/Authorized Agent of Business Title
)o‘ln\/& wRho ¢ WAL~
Signatu Date
(B a2 Ag

REPGRT & APPROVAL OF CITY OR COUNTY LICENSING AUTHORITY

The foregoing application has been examined and the premises, business conducted and character of the applicant are satisfactory, and we do hereby report
that such license, if granted, will comply with the provisions of Title 12, Atticles 46 and 47, C.R.S. THEREFORE THIS APPLICATION IS APPROVED.

[ Tocal Licensing Authority For Date

Signature Title Altest




Del "Spike" Howard

April 4, 2019
Colorado Dept. of Revenue
Liquor Enforcement Division
Dear Sirs:
This is in reference to Question #5 on the liquor license renewal application for
Elk Creek Mining LLC #26265770000. Del Howard is a 100% owner of D.H. Food

services, Inc DBA Dod Hombres 3245 I-70 B, Clifton, CO 81520. Liquor license # 08-
88573.

Sincerely,
Del * Spike" Howard ﬂ&@ //daﬁrd
President

D.H. Food Services, Inc.
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